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Metro Pacific Investments Corporation continues to grow and improve 
its portfolio of companies by bringing its management expertise, 
innovation and best corporate governance practices to the delivery of 
public infrastructure.

Hand in hand with the government, we endeavour to transform, revive 
and fuel economic growth to uplift the quality of life of every Filipino.

We Invest. We Manage. We Transform.

www.mpic.com.ph

New Life. New Power.
New Direction. New Hope.

By Rhandell Santos

What does the future hold for the in-
vestor relations field in arguably the 

world’s most dynamic region that is Asia? 
For such a critical business function that 
contributes to a company’s success and 
valuation, the significance of  establishing 
two-way dialogue with the investor com-
munity cannot be understated amidst an 
ever-competitive corporate landscape. With 
lower barriers to regional and global invest-
ment, investors have been bombarded with 
more opportunities to allocate their capital 
than previously existed. 

And this is where having a cutting-edge 
Investor Relations team comes in, with the 
IR Department increasingly considered a vi-
tal part of  an efficient management team. If  
there is one lesson that past economic crises 
has made profoundly clear, it is the need for 
transparency and establishing direct com-
munications between firms and investors. In 
fact, numerous studies have indicated a clear 
connection between communication strate-
gies and a firm’s value, alluding to investor 
relations’ choices making an impact on the 
pricing of  securities, the liquidity of  trading 
and the cost of  capital. 

Through time, as an organi-
zation’s business strategy evolves, 
it is only natural that its Investor 
Relations Department redefines 
itself  accordingly. Changes in 
the external economic environ-
ment, continued globalization 
of  investment markets, introduc-
tion of  new rules and regula-
tions, and evolving expectations 
by investors have all necessitated 
modifications to a company’s 
communications strategy. In this 
light, recent trends have shown 
investor relations teams contrib-
uting more analysis in reports to 
the Board of  Directors, while In-
vestor Relations Officers are con-

ducting more presentations during board 
meetings than ever before. IROs are also 
providing more frequent counsel to senior 
executives on a regular and informal basis. 

As a result, having a versatile IR unit 
that can effectively adopt emerging best 
practices with prevailing ones will ulti-
mately separate the company from the 
pack, allowing it to deliver its unique val-
ue proposition to generate greater market 
visibility and maximize its true potential 
in equity markets.  

For Asian investors, an established cul-
ture of  good corporate governance contin-

ues to be one of  the foremost fac-
tors that determines their decision 
to invest in a particular company. 
In response, effective disclosure of  
information has emerged as the 
top investor relations goal of  cor-
porates across the region. To this 
end, IR teams have been conscien-
tiously elaborating on their firm’s 
corporate governance initiatives to 
investors, and this practice is poised 
to become even more prominent 
in the foreseeable future.

Another area that will un-
doubtedly remain a talking point 
over the coming years is social me-
dia. Particularly in Asia, the lion’s 
share of  firms is still reluctant to 

utilize social media as a conventional com-
munication channel to engage with inves-
tors. It is by and large still in its infancy, with 
its best practices still evolving. Moreover, 
companies engaging with investors in the so-
cial media space must be quick to remember 
that these activities should still adhere to all 
relevant rules and regulations.    

Nonetheless, one thing is clear: social 
media will not be going away anytime soon. 
Despite the question marks, there exists a 
golden opportunity for investor relations to 
venture into this relatively untapped fron-
tier, as being seen as a prominent social me-
dia practitioner can be highly appealing to 
investors. Through this influential commu-
nication tool, firms can disseminate industry 
information that investors can access with a 
simple click of  a button to not only gain a 
better understanding of  the company’s busi-
ness, but also its potentially lucrative invest-
ment opportunity. 

Social media can also be a useful diag-
nostic tool for firms to regularly scan share-
holder forums, blogs and social networking 
sites for issues relevant to the company and 
identify such issues early before they become 
irreversible. Furthermore, the next genera-
tion of  investors are highly receptive to ob-
taining information from social media, so 
it is not inconceivable that more and more 
IR teams throughout Asia will update their 
communications training and evolve with 
the technology.   

Bottom line, the future of  investor rela-
tions demands that it deftly adapt to meet 
the requirements of  tomorrow, particularly 
in the integration of  traditional and digital 
channels in its communication strategy. But 
all indications are that the core principles of  
the profession will remain the same. These 
increasingly indispensable IR teams will 
be called upon to live up to the challenge 
of  producing transparent and interactive 
content that engages investors in mutually 
beneficial relationships to deliver a win-win 
investment environment for all. n

Window to investor relations’ future
The next generation of  investors are highly receptive to obtaining information from social media
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4th Asian Excellence 
Recognition Awards 2014

Investor Relations, CSR, Business Ethics, Environmental Responsibility 
and Financial Performance

Running a company is not just about earning profit for your shareholders. Nor it is just about having an excellent busi-
ness model and an experienced management team.  It is a combination of both, plus much more. It is about how you 
treat your shareholders or how you behave as a corporate citizen.

In today’s business environment, investor relations play a crucial role in corporate existence as they are instrumental 
in providing timely updates of the latest information and business development to keep the shareholders well-informed.

Companies should also be taking the initiative to reflect social and environmental concerns in their activities and 
in their relationships with the communities in which they exist. They should undertake deliberate efforts to create a 
sustainable environment in which to conduct business – rather than just think of their financial bottom line.

It is for these traits that Corporate Governance Asia is taking a new initiative to recognize excellence in investor 
communications, business ethics, corporate social responsibility (CSR), environmental practices and financial perfor-
mance. The recognitions – The 4th Asian Excellence Recognition Awards – are bestowed to outstanding executive 
achievements across the region to serve as inspirations for the rest of the business community.

These accolades are for people who possess strong leadership in guiding the company in growing/expanding the 
business, and at the same time uphold the highest ethics in business practices. These recognitions are a fundamental part 
of our mission to enhance the standards of corporate governance in Asia.

We are honouring the companies and business professionals who are recognized by his/her peers, investors, academ-
ics for his/her outstanding leadership and contributions in a public or a private company.

Asia’s Best CEO (Investor Relations)
Asia’s Best CFO (Investor Relations)

Best CSR
Best Environmental Responsibility

Best Corporate Communications Team
Best Investor Relations Professional

Best Corporate Investor Relations, by country:
China • Hong Kong • India  •  Indonesia • Korea  •  Japan  • Malaysia • Philippines • Singapore • Taiwan • 

Thailand  • Vietnam
Best Financial PR Firm in Asia 
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    CHINA  

Zhang Jianguo 
Vice Chairman, President and 
Executive Director
China Construction Bank Corp
China Construction Bank made its first ever 
acquisition in Latin America in 2013 when it 
bought a majority stake in Banco Industrial 
e Comercial SA. As bank president Zhang 
Jianguo points out, it is a strategically signifi-
cant transaction as a Chinese bank will, for 
the first time, acquire a controlling stake in a 
Brazilian commercial bank.

Brazil is of great strategic importance 
to CCB’s globalization development and 
Mr. Zhang says the deal will be a win-win 
situation for both parties. As of Septem-
ber 30, 2013, CCB’s net profit was up by 
11.57% from the same period of last year to 
176.87 billion yuan. The annualized return 
on average assets and annualized return on 
average equity stood at 1.63% and 23.38% 
respectively.

Chen Xiaoping
CEO
China Everbright International Limited 
China Everbright International recorded a 
consolidated group turnover of HK$5.32 
billion in 2013, representing a 56% increase 
from the previous year, while profit attribut-
able to equity shareholders went up 18% 
to over HK$1.32 billion during the same 
period. 2013 was the 10th anniversary of 
Everbright’s move into the environmental 
protection business and the group continued 
to advance the steady development of each 
business segment, while actively exploring 
new environmental protection business areas 
and new districts, and achieving outstanding 
results.

China Everbright CEO Chen Xiaoping 
notes that in 2013, the group successfully 
secured 12 environmental protection projects, 
marking a record high in terms of the num-
ber of projects secured compared with the 
previous years. In addition, it signed strategic 
cooperation agreement with the municipal 
and provincial governments, including that 
of Beijing, facilitating the formation of a 

number of investments in new projects and 
new districts.

Liu Ming Hui
President and Managing Director
China Gas Holdings Ltd
China Gas Holdings is principally engaged 
in the investment, construction and manage-
ment of city gas pipeline infrastructure, 
distribution of natural gas and liquefied 
petroleum gas to residential, industrial, com-
mercial users, and through gas stations to the 
transportation sector. It owns a total of 205 
natural gas projects, including exclusive piped 
gas development rights in 195 cities and re-
gions, nine natural gas pipeline transmission 
projects, one natural gas exploration project, 
as well as the license to import and export 
LNG and other fuel products in China, and 
44 LPG distribution projects.

In September 2013, it signed a US$100 
million long term loan facility with the Asian 
Development Bank for the expansion of its 
natural gas coverage to smaller cities in the 
central and western regions of China

Investor Relations

Asia’s Best 

C E O

Zhang Jianguo Chen Xiaoping Liu Ming Hui
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Dong Wenbiao 
Chairman
China Minsheng Banking Corp Ltd
China Minsheng Bank Corporation is tak-
ing a different approach as it expands over-
seas, even as its Chinese peers are opening 
branches or acquiring foreign assets to 
boost their overseas presence. China Min-
sheng, on the other hand, is building its 
brand through aircraft leasing, underpinned 
by abundant liquidity and taking advantage 
of the strategic retreat by Western counter-
parts, which were negatively impacted by 
the global economic crisis.

The bank says expanding its commercial 
aviation business can help pave its way to in-
ternationalization, although it still continues 
to look to open branches in other countries. 
It will build relationships with the big 
names in aviation by buying aircraft in the 
secondary market or directly from the aircraft 
manufacturers, and then lease these planes to 
airline companies.

Hao Jian Min 
Chairman and CEO
China Overseas Land and Investment Limited
China Overseas Land Investment Limited 
(COLI) reported a 28% year-on-year growth 
in booked revenue to HK$82.5 billion in 
2013, while gross profit rose 8% to HK$26.8 
billion. It registered total property contracted 
sales of HK$138.5 billion in 2013 and the 
total contracted gross floor area reached 9.2 
million square metres. As of end December, 
the property subscription sales amounted to 
HK$18.5 billion.

In December, COLI acquired five new 
projects in Fuzhou, Shenyang, Wuxi, Foshan 

and Changchun. It acquired a total new land 
amounting to 16.7 million square metres 
and the attributable portion was 16 million 
square metres as of early January 2014. In 
October 2013, it tapped the US dollar bond 
market to raise US$1.5 billion in three 
tranches, which garnered a total demand of 
over US$13 billion.

Hong Jie 
CEO and Executive Director
China Resources Enterprise, Ltd
China Resources Enterprise (CRE) posted 
a 16% rise in consolidated turnover to 
HK$146.4 billion in 2013, but profit attrib-
utable to shareholders declined by 51.6% 
to HK$1.91 billion due mainly to high 
asset revaluation in tThe 2012. Exclud-
ing the after-tax effect of asset revaluation 
and major disposals, the group underlying 
consolidated profit attributable to the com-
pany’s shareholders would have increased by 
7.5% to HK$1.64 billion.

CRE CEO says the group continued 
to optimize its business strategies, as the 
Chinese economy saw slower growth 
momentum, and to identify opportunities 
arising from the restructuring of the China 
economy. The retail division reported a 14% 
rise in turnover to HK$95.17 billion, while 
the beer division achieved a 17.6% increased 
to HK$32.99 billion. The food division 
also saw a surge in turnover of 16.3% to 
HK$12.1 billion.

Wang Xiaochu 
Chairman and CEO
China Telecom Corp Ltd
China Telecom was highly acclaimed for its 

work in 2013 as the company was able to 
make a strategic move of “market orientation” 
and differentiation” in the wake of a fierce 
and complicated competitive environment. It 
achieved that by leveraging on dual leader-
ship in innovation and service to promote 
dual enhancement in scale and efficiency.

In 2013, there was a steady expansion in 
China Telecom’s subscriber scale. Up to No-
vember 2013, 3G subscribers exceeded 100 
million, with a net addition of 24.85 million 
in mobile subscribers. Wireline broadband 
subscribers also saw a net addition of 9.31 
million. The company developed new Inter-
net initiatives through a joint venture with 
Netease aiming to build an Internet portal.

Li Fanrong
President and CEO
CNOOC Ltd
CNOOC is spending between 105 billion 
renminbi and 120 billion renminbi in capital 
expenditures in 2014 in order to strengthen 
its exploration and development activities. It 
says such spending will strongly support its 
production and reserve growth in the future. 
This year, it plans to drill about 155 explora-
tion wells and will continue to implement an 
intensive exploration programme as well as 
strengthen its deepwater exploration. It aims 
to achieve a reserve replacement ratio of over 
100% in 2014.

The total targeted net production of the 
company in 2014 is 422 million to 435 mil-
lion barrels of oil equivalent. Between seven 
to 10 new projects are expected to come on 
stream this year, which will greatly facilitate 
the production growth in offshore China. 

Dong Wenbiao Hao Jian Min Hong Jie Wang Xiaochu Li Fanrong

CorporateGovernanCeasia   4   January-MarCh 2014 

2014

4th
ASIAN

EXCELLENCE

CorporateGovernanCeasia   5   January-MarCh 2014 

2014

4th
ASIAN

EXCELLENCE

Yi Huiman 
Vice Chairman, President and Executive Director
ICBC Ltd
 The Industrial and Commercial Bank of China 
(ICBC) under Yi Huiman maintained healthy 
and stable development in 2013. It adopted 
a balanced approach to optimize structure, 
enhance reforms, control risks, strengthen 
service and improve the style of work. In 2013, 
ICBC was focused on optimizing new loans, 
revitalizing outstanding loans and on improv-
ing the efficiency of capital utilization. Its local 
branches have granted new loans of more than 
920 billion renminbi.

In line with the profound change in bank-
ing business environment, the bank continued 
with comprehensive innovation on busi-
ness, management and product to accelerate 
transformation and secure sustainable growth. 
ICBC’s Singapore branch became the yuan 
clearing bank in Singapore, the first time that 
China’s central bank has designated a Chinese 
yuan clearing bank in a foreign country. 

Liang Xinjun
Vice-Chairman and CEO
Fosun International Ltd
Fosun International in February 2014 made 
a 210.50 million renminbi investment and 
strategic partnership with food and beverage 
chain Secret Recipe, to become the second 
largest shareholder of Malaysia’s well-known 
restaurant chain. This is the first investment 
by Fosun into an overseas restaurant chain 
and is aligned with their strategy of invest-
ments in overseas assets in sectors that would 
significantly benefit from China’s growth 
momentum, with a view to participating in 
the rapid development of China’s economy.

Fosun’s investment in Secret Recipe is its 

first investment in Malaysia and will allow 
the Fosun Group to invest into the ASEAN 
markets. The investment also reflects the 
comprehensive strategic partnership entered 
into between China and Malaysia in October 
2013 to encourage increased bilateral trade 
between the two nations.

Ma Mingzhe
Chairman and CEO
Ping An Insurance (Group) 
Company of China Ltd
China’s second biggest insurance company 
Ping An Insurance (Group) Company posted 
a 40% rise in profit to 28.2 billion renminbi 
in 2013 as premiums and banking revenue 
went up and investment returns improved. 
Net premiums increased 13%, while profit 
at its banking arm, Ping An Bank Com-
pany jumped 14% to 15.2 billion renminbi, 
enabling chairman and CEO Ma Mingzhe to 
boost earnings from 2012.

Investment income amounted to 54.9 
billion renminbi, while impairment losses 
from investments narrowed to8.97 billion 
renminbi from 10 billion renminbi in 2012. 
New business value, a measure of profitability 
of new life policies sold, grew 14.1%. Ping 
An reported a 45% surge in life insurance 
premiums in January 2014.

    HONG KONG

Sunny Lo
CEO
Café de Coral Ltd
Café de Coral Group is the largest Chinese 
restaurant chain in the world with over 580 
operational units specialized in fast food, 

institutional catering, specialty restaurants, 
food manufacturing, distribution and other 
overseas food and beverage businesses. Its 
disciplined implementation of business plans 
and multi-branding initiatives brought solid 
growth in the first six months of fiscal year 
2013-2014 despite challenging operating 
environment. Revenue rose 8.7% to HK$3.41 
billion, while profit attributable to sharehold-
ers went up 9.8% to HK$243 million.

The group has continued to use multi-
branding initiatives to drive its business 
growth and achieve further market penetra-
tion in its focused market sectors. Its interna-
tional catering brands, Asia-Pacific Catering 
and Luncheon Star, have become key revenue 
and profit contributors as they recorded 
significant growth in sales and profit..

Adrian Cheng
Executive Director and Joint General Manager
New World Development Company Ltd
Building on its commitment to long-term 
value creation for shareholders, New World 
Development generated robust revenues of 
HK$46.8 billion during the fiscal year 2013. 
The sterling results was spearheaded by its 
property development segment that brought 
in HK$7.3 billion, representing a 39% from 
the preceding year. However, making the 
biggest leap was its property investment 
segment, which yielded a 49% increase from 
the previous year to stand at HK$2.9 billion 
on the strength of its profitable properties 
in both Hong Kong and China. Gains were 
also seen in its telecommunications segment 
which was not far behind with a 35% increase 
to HK$239.5 million, while infrastructure 
accounted for HK$2.5 billion for a 5% rise 
from the previous year.

Yi Huiman Liang Xinjun Ma Mingzhe Sunny Lo Adrian Cheng



 Meanwhile, in November 2013, the 
property developer announced that it had al-
ready reached its sales target for the financial 
year to June in just four months, pocketing a 
handsome HK$10 billion despite a downturn 
in the property market.

Manuel V. Pangilinan
Managing Director and CEO
First Pacific Co Ltd
The investment management and holding 
company First Pacific has forged partnerships 
during the past six months to take advantage 
of investment opportunities in Thailand and 
Indonesia. The company and Metro Pacific 
Investments Corporation of the Philippines 
announced a joint venture in November 2013 
to spearhead new infrastructure investments in 
emerging Asia economies, committing US$132 
million to acquire a 29.45% in a Thai toll road 
operating Don Muang Tollway Public Com-
pany Limited.

Also in November 2013, First Pacific’s 
wholly-owned unit Indofood Agri Resources 
agreed to buy a 34% stake in Roxas Holdings, 
the largest integrated sugar business in the Phil-
ippines, for 2.47 billion pesos. First Pacific man-
aging director and CEO Manuel Pangilinan 
says this investment marks a major step forward 
for the group in its quest to develop a meaning-
ful business in sugar milling and refining.

David Chua
President
Genting Hong Kong Ltd
Genting Hong Kong posted a group profit 
of US$552 million in 2013 – the best in its 
history – representing an increase of 178.8% 
from US$198 million in the previous year. 
It generated gains on deemed disposal of 

US$80.4 million and US$138.6 million in 
connection with the initial public offering of 
Norwegian Cruise Line Holdings and Travel-
lers International Hotel Group.

Turnover during the year amounted 
to US$554.7 million, up 6.6% from 2012, 
with passenger ticket revenue, and onboard 
and other revenue growing 28% and 39.1%, 
respectively, due to higher capacity days along 
with an improvement in occupancy. Retained 
earnings of Genting Hong Kong at company 
level surged from US$132.3 million in 2012 
to US$913.3 million in 2013 due mainly 
to the reversal of previous impairment of 
US$550 million in relation to its investment  
in Star NCLC Holdings.

Philip Chen
Managing Director
Hang Lung Properties Ltd
Hang Lung Properties announced solid 
results for 2013 with turnover up 27% to 
HK$9.14 billion when excluding the impact 
of investment properties disposed on in the 
previous year.. Overall, it surged 24% mainly 
due to 9% rental growth to HK$6.64 billion 
and 96% increase in property sales to HK$2.5 
billion compared with 2012.

The company’s core business, property 
leasing in Hong Kong and China, continued 
to perform well against the backdrop of rela-
tively moderate economic growth in the main-
land. Rental turnover and operating profit 
generated from the Hong Kong investment 
properties were up 10% to HK$3.11 billion 
and 11% to HK$2.64 billion, respectively. As 
at December 31 2013, the group had a cash 
and bank balance of HK$34.32 billion and to-
tal borrowings of HK$34.98 billion, resulting 
with a net debt gearing ratio of 0.5%. 

Thomas Wu
Managing Director
Hopewell Holdings Ltd
Hopewell Holdings group’s earnings before 
interest and tax fell to HK$921 million from 
HK$3.04 billion in the first half of financial 
year 2013, ending December 31 2013, due 
to one-off land conversion gain of Hopewell 
Centre II recognized in the corresponding 
period of 2012. Excluding land conversion 
gain and fair value gain of completed invest-
ment properties, the core profit attributable 
to owners of the company amounted to 
HK$606 million, representing an increase of 
3% year-on-year.

Hopewell managing director Thomas 
Wu was pleased with the encouraging 
performance during the period, noting that it 
solidly proved the company’s pro-active asset 
management strategies to boost the rental 
performance of its investment properties.

Anita Fung
CEO
HSBC
HSBC Hong Kong performed well in 2013 
as reflected in the strong group results for 
the year and amid Hong Kong’s modest 
economic growth during the period. In retail 
banking and wealth management, the group 
cited the growth of revenues in Hong Kong 
due to balance sheet growth and increased fee 
income from both unit trusts and broker-
age income. It also successfully launched its 
mobile banking application.

The bank continued to invest in its 
branch network and opened the 150th 
HSBC outlet in China in 2013. It continued 
to pursue opportunities in the internation-
alization of the renminbi (RMB) as the 

Manuel V. Pangilinan David Chua Philip Chen Thomas Wu Anita Fung
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regulations developed. In Hong Kong, HSBC 
consolidated its position as the leader in 
offshore RMB bond issuance, including the 3 
billion renminbi government bond offering in 
December by China’s Ministry of Finance.

Bruce Rockowitz
Group President and CEO
Li & Fung Ltd
2013 was a pivotal year for Li & Fung as the 
company proved successful against uncer-
tain external conditions, achieving strong 
growth and finished the year by delivered on 
the promise to return to the 2011 operat-
ing levels. Core operating profit rose 70% to 
US$871 million and net profit surged 21% to 
US$755 million underpinned by the positive 
performance in the distribution network 
following the turnaround of LF USA, as well 
as the continued growth momentum in the 
logistics network.

Li & Fung group president and CEO 
Bruce Rockowitz described 2013 as a year 
of substantive progress and created an even 
stronger foundation to support the company’s 
position as a global leader in its industry for 
the years to come. And over the past three 
years, Li & Fung has firmly established its 
business networks, expanded product offer-
ings to give its customers much more choice 
and variety, broadened its geographic focus 
largely to gain a strong foothold in Asia and 
to capture the increasing Asia consumer 
spending.

Lawrence Ho
Chairman and CEO
Melco International Development
Melco International Development has an 
eventful first half in 2013 as it achieved 

sustainable growth momentum and signifi-
cant milestones. The group delivered solid 
results with its financial performance steadily 
improving and took advantage of exciting 
opportunities by expanding into the emerging 
Asian and Eurasian markets.

The group’s core gaming and Macau busi-
ness units under its major associate, Melco 
Crown Entertainment, delivered robust net 
revenue and adjusted Ebitda growth of 24% 
to US$2.44 billion and US$603.6 million, 
respectively. This was driven primarily by the 
substantially improved group-wide mass table 
games and higher group-wide rolling chip 
volumes together with effective cost control 
initiatives.

While the group is focusing on the 
existing portfolio of properties in Macau, the 
development of projects in the pipeline is 
progressing smoothly.

New World Development Company – 
Adrian Cheng, Executive Director and Joint 
General Manager

New World Development is taking its 
majority-owned New World China Land 
Limited unit private for HK$18.6 billion 
as it sought more flexibility in managing its 
flagship China-focused property business. 
The company said it will fund the transaction 
through a credit facility and also announced 
plans to raise up to HK$14 billion through 
a rights issue of its own shares, which it said 
would enhance its financial resilience. New 
World Development currently owns 68.89% 
of New World China Land.

In December 2013, New World De-
velopment announced that together with 
its wholly-owned subsidiary Upper Start 
Holding, it entered into a share purchase 
agreement for the proposed sale of its mobile 

telecommunications business, which is the 
group’s non-core asset and in line with the its 
business development strategy.

Yusuf  Alireza
CEO
Noble Group
The Noble Group reached record tonnage 
of 233 million tones and record revenue of 
US$98 billion in 2013 as the year dem-
onstrated quarter-to-quarter sequential 
improvement in both operating income 
from supply chains and net income, with 
the management focus on profitability and 
cost reduction starting to impact. The energy 
coal and carbon complex division maintain 
its leading position in the seaborne market, 
while in oil, gas and power, the group is well-
positioned to take advantage of the long-term 
structural changes that are taking place in 
those markets.

Noble CEO Yusuf Alireza expresses 
confidence that the group has taken the 
steps to ensure that its returns will start to 
normalize as its production partners find its 
customer franchise ever more valuable in an 
over-supplied market.

Lawrence Choi
Vice Chairman and Managing Director
Socam Development Ltd 
Lawrence Choi was appointed managing 
director of the company effective July 1 2013. 
He has given the mandate to oversee the day-
to-day operations and management of Socam 
and implement the strategy laid down by the 
board of directors to maximize shareholder’s 
return. He has been the vice-chairman of 
Socam since July 2004.

Fiscal year 2013 was a challenging year 

Bruce Rockowitz Lawrence Ho Yusuf Alireza Lawrence Choi



for the company due to lack of significant 
profit contribution from the property busi-
ness as there was no major acquisition of 
special situation projects for development 
in the past two years. At the same time, 
sales of the group’s luxury designer branded 
residence in Shanghai were sluggish due to 
austerity measures on the mainland property 
market.

George Hongchoy
CEO
The Link REIT 
The Link REIT announced in Janu-
ary 2014 that the company manager was 
proposing to expand the geographical 
scope of its investment strategy and thus 
make certain consequential amendments 
to the trust deed relating to such proposed 
wider investment scope. Initially, The Link 
REIT’s property portfolio only comprised 
of properties located in Hong Kong. Ac-
cordingly, the objective and the scope of 
the company’s investment strategy had 
been initially limited to sustainable in-
come producing properties in Hong Kong, 
which were substantially used for retail 
and car park purposes.

The expansion of the investment 
strategy will encompass investing beyond 
Hong Kong so that The Link REIT shall 
have the flexibility to invest in all classes 
of sustainable income producing  non-res-
idential properties developments in Hong 
Kong and other overseas jurisdictions, 
which could bring attractive yields and/or 
greater capital appreciation potential than 
in Hong Kong.

Kenny Wong
CEO 
Yip’s Chemical Holdings Ltd
Despite the severe global operating environ-
ment, the group’s turnover of Yip’s Chemi-
cal Holdings increased 11% year-on-year 
to another record of HK$9.88 billion. The 
total product sales tonnages rose 12%. Profits 
attributable to shareholders dropped 9% to 
HK$250.62 million due mainly to weakened 
gross margin in solvents business and one-off 
additional expenses on business consolidation 
of coatings business. The financial position is 
healthy, with gearing ratio improving from 
58.8% in June last year to 46.7% as at end-
2013.

But despite the unfavourable factors do-
mestically and overseas, the group rose to the 
challenges and achieved good progress in the 
development of all core businesses. During 
the year, it carried out in-depth optimiza-
tion and streamlining of its plant equipment, 
production processes, as well as management 
and operating structure.

 
    INDIA

Shikma Sharma
CEO
Axis Bank 
The Indian government has raised 
US$900 million in March 2014 when it 
sold a 9% stake in Axis Bank, paring its 
holdings in India’s third largest private 
sector bank to 11.7%. The government 
ownership was held via a trust fund called 
Specified Undertaking of the Unit Trust 
of India. The sale followed the relaxation 
in December 2013 of the foreign invest-

ment limit in Axis Bank to 62% from the 
previous 49%.

In January this year, Axis Bank an-
nounced the opening of a branch in 
Shanghai, which it considered a key 
milestone in its operation. The branch will 
engage in foreign currency business and 
will offer services such as accepting public 
deposits, offering short to long-term loans, 
discount and accept bills, buy and sell 
treasury bonds and engage in interbank 
borrowing, among others.

Chanda Kochhar
CEO 
ICICI Bank
ICICI Bank has continued with its strat-
egy of pursuing profitable growth. Profit 
after tax rose 13% to US$410 million 
equivalent for the quarter ended Decem-
ber 31 2013, bringing the nine-month 
figure to US$1.2 billion, representing 
an increase of 19% from the comparable 
period in 2012. Total advances increase 
16% year-on-year to US$53.8 billion at 
December 31 2013. It has seen healthy 
trends in current and savings account 
deposit mobilization.

The bank continued to grow its retail 
franchise as it added 81 branches and 117 
ATMs to its network during the quarter 
ended December 31 2013. ICICI Bank’s 
capital adequacy at December 31 2013 
as per Reserve Bank of India’s guidelines 
on Basel III norms was 16.81% and tier 1 
capital adequacy was 11.53% - well above 
the regulatory requirements.

George Hongchoy Kenny Wong Shikma Sharma Chanda Kochhar
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S. D. Shibulal
CEO
Infosys 
Infosys reported in March 2014 that it has 
been selected by Volvo Cars as a strategic 
supplier to provide application development 
services for its global operations. This agree-
ment builds on the long-standing relationship 
as Infosys has been supporting Volvo Cars 
since 2010 to rationalize and integrate its 
enterprise systems. As part of the new agree-
ment, Infosys will bring its proven global 
service delivery experience and ability to drive 
innovation and transformation – efficiently 
and effectively.

Also in March, Infosys announced that 
it has signed a five-year agreement with 
Länsförsäkringar AB to provide application 
development and management support for 
its life and non-life insurance business. The 
new agreement will see the Swedish company 
improve the quality of service and time to 
market for its alliance members at a reduced 
cost.

Anand Mahindra
Chairman and Managing Director
Mahindra & Mahindra 
Mahindra & Mahindra (M&M) concluded 
in March 2014 preferred financier agree-
ments with Sharad Shakari Bank, Manchar 
and with State Bank of Patiala to enable 
its customers to avail of vehicle financing 
from any of the branches of these banks. The 
tie-ups will allow M&M and the two banks 
to leverage on the inherent strengths of their 
large network.

Also in March, M&M subsidiary Tech 
Mahindra announced that it has been 
selected by Volvo Car Group to provide them 

with end-to-end IT infrastructure support 
and services in key countries globally, includ-
ing Sweden, China and Belgium. The scope 
of the partnership covers 2,800 servers across 
Volvo Cars’ regional offices, global factories, 
global data centre, research and development, 
and manufacturing IT.

Shri Mukesh Ambani
Chairman and Managing Director
Reliance Industries 
Reliance Industries achieved a turnover 
of US$49.1 billion equivalent in the nine 
months ended December 31 2013, represent-
ing an increase of 6.7% from the comparable 
period a year ago. Higher prices accounted 
for 6.4% growth in revenue while increase in 
volume accounted for 0.3%. Operating profit 
before other income and depreciation dipped 
1.8% on a year-on-year basis to US$3.6 bil-
lion due to lower production in the oil and 
gas business, which was partly offset by the 
higher contribution from the petrochemical 
business.

Reliance Industries chairman and manag-
ing director Shri Mukesh Ambani says the 
company’s robust refining configuration has 
enabled the company to deliver stable refining 
profits in the third quarter of fiscal year 2014 
against the backdrop of declining regional 
benchmark margins.

N Chandrasekaran
CEO and Managing Director
Tata Consultancy Services 
Tata Consultancy Services (TCS) in March 
2014 announced an exciting new partnership 
with Microsoft Business Solutions involving 
their collaboration on the development of 
online and on premise versions of Microsoft 

Dynamics CRM. As part of the partnership, 
TCS has developed a state-of-the-art devel-
opment centre that will support the upcom-
ing releases of the Microsoft Dynamics CRM 
roadmap, namely Mira and Leo

In December 2013, TCS achieved a rat-
ing upgrade from Standard & Poor’s, which 
raised its long-term corporate credit rating 
from BBB+ to A. This upgrade was based on 
S&P assessment that the company has the 
business and financial ability to withstand a 
significant period of sovereign stress and still 
have enough liquidity to honour all its obliga-
tions in a timely manner.

    INDONESIA

Prijono Sugiarto
President-Director
Astra International 
PT Astra International recorded a consoli-
dated net revenue of 193.9 trillion rupiah 
in 2013, up 3% from the previous year, on 
account of higher automotive sales that were 
partly offset by a decline in heavy equipment 
sales. Net income amounted to 19.4 trillion 
rupiah – with contribution from financial 
services and automotive business.

President-Director Prijono Sugiarto 
described the 2013 results as satisfactory 
as a number of the group’s businesses faced 
challenging market conditions. The outlook 
for 2014 remains sound, although it is 
expected that there will still be heightened 
competition in the car market and weakness 
in coal prices, while concerns remain about 
potential increases in interest rates and 
rupiah volatility.

S. D. Shibulal Anand Mahindra Shri Mukesh Ambani N Chandrasekaran



Budi Gunadi Sadikin
President Director
PT Bank Mandiri (Persero) Tbk 
Bank Mandiri strengthened its intermedia-
tion role as it raised its total lending to 472.4 
trillion rupiah in 2013, representing an 
increase of 21.5% from 388.8 trillion rupiah 
in 2012. It maintained its net non-performing 
loan ratio at a low 0.58%.

Bank Mandiri president-director Budi 
Gunadi Sadikin says the lending expansion 
had fueled an increase in asset value to 733.1 
trillion rupiah from 635.6 trillion in 2012. 
The bank’s positive performance boosted its 
net profit by 17.4% to 18.2 trillion rupiah in 
2013 from 15.5 trillion rupiah in the previous 
year. To attract further customer deposits, 
Bank Mandiri continued to expand and en-
hanced its branch office, electronic and other 
service networks, adding 240 more branches 
and 529 ATMs in 2013.

Bernadette Ruth Irawati Setiady
President-Director
Kalbe Farma
As a company in the healthcare industry, Kal-
be Farma keeps on innovating to give the very 
best to Indonesians – it relentlessly innovates 
to contribute its best for the advancement of 
the health of the Indonesian population. It is 
now building a presence in the medical device 
and health service, while at the same time, 
developing competence in biotechnology 
research and development activities.

The company contributes to improving 
the country’s health standard by providing a 
complete range of products – from prescrip-
tion pharmaceuticals, over-the-counter drugs 
to consumer health and nutritional products. 

For 2014, Kalbe Farma plans to spend one 
trillion rupiah in capital expenditures to 
expand its existing factories and construct 
two new factories, which will be completed 
in 2015.

Karen Agustiawan
President-Director
PT Pertamina (Persero)
PT Pertamina has received a government ap-
proval to acquire another state-run company 
PT Perusahaan Gas Negara (PGN), which it 
would merge with its gas business subsidiary 
PT Pertagas. The merger would see Per-
tamina controlling between 30% and 28% of 
PGN.

Based on Pertamina’s assessment, the 
acquisition will generate additional profit 
of between US$2 billion and US$3 billion 
from operational efficiency, dividends and 
taxes. Pertamina benefits from more generous 
production sharing contracts and has pref-
erential access to newly-released exploration 
blocks and expiring  cooperation contracts It 
is expected that the company to remain the 
Indonesian government’s primary vehicle 
to distribute subsidized fuel throughout the 
country.

Arief  Yahya
CEO
Telkom Indonesia
Telkom Indonesia is looking to provide 
information, communication and technol-
ogy services to as many as one million small 
and medium-sized enterprises by 2015. This 
comes as the number of mobile phones in 
Indonesia now exceeds the country’s popula-
tion and providers are now looking for new 

markets to expand their businesses.
The company has established several 

programmes to help the SMEs become 
more innovative, productive and creative. In 
January, it launched SME Indonesia Bisa, a 
marketing scheme targeting 100 wholesale 
markets across the country by the end of 
2014. It aims to have one million SMEs in its 
IndiPreneur programme by the end of 2015, 
up from 161,991 in 2013. In the first nine 
months of 2013, it recorded a profit of 11.06 
trillion rupiah, up 11% from the same period 
of 2012.

    JAPAN

Nobuyuki Hirano
President & CEO
Bank of Tokyo-Mitsubishi UFJ
Bank of Tokyo-Mitsubishi UFJ (BTMU) is 
renaming its US financial holding company 
subsidiary, UnionBanCal Corporation and its 
wholly-owned US national bank Union Bank 
as MUFG Americas Holdings Corpora-
tion and operates under a single manage-
ment structure on July 1 2014. As part of its 
global strategy, BTMU considers it essential 
to increase its presence in the US since this 
integration will be the foundation toward 
accomplishing its goal of joining the ranks of 
the top ten US financial institutions.

Through the business integration, BTMU 
aims to deliver several benefits, including 
enhanced services, stronger US dollar funding 
capability and advanced governance structure. 
As a result of centralizing its chain of com-
mand, strategic planning and resource alloca-
tion will be performed on an integrated basis, 

Budi Gunadi Sadikin Bernadette Ruth Irawati 

Setiady
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CorporateGovernanCeasia   10   January-MarCh 2014 

2014

4th
ASIAN

EXCELLENCE

CorporateGovernanCeasia   11   January-MarCh 2014 

2014

4th
ASIAN

EXCELLENCE

opening opportunities to further improve 
profitability.

Fumiya Kokubu
President and CEO
Marubeni Corporation 
Marubeni Corporation reported total volume 
of trading transactions amounting to 9.78 
trillion yen for the nine-month ended De-
cember 31 2013, up 26.1% year-on-year due 
mainly to the higher volume of grain transac-
tions. Gross trading profit jumped 20.3% to 
489.7 billion yen and by operating segment, 
profits increased mainly in the food, overseas 
corporate subsidiaries and branches, and 
transportation machinery. Profit attributable 
to owners of the parent grew 52% to 160.2 
billion yen

In other operating segments, the gross 
trading profit of power projects and infra-
structure improved by 13.2% to 20.4 billion 
yen as a result of an increase in profit in the 
power consolidation business in the UK.

Koji Nagai
Group CEO
Nomura Holdings
Nomura Holdings registered a net revenue of 
379.4 billion yen in the third quarter of fiscal 
year ending March 2014, with net income 
attributable to the company shareholders 
amounting to 48.3 billion yen. Group CEO 
Koji Nagai said Nomura demonstrated 
consistent performance across all of its core 
businesses during the period. The results were 
driven by the robust retail business, which saw 
increased demand for stocks and investment 

trusts on the back of the market rally in Japan.
The asset management business booked 

higher pre-tax income as assets under man-
agement climbed to their highest level ever 
on inflows into investment trusts and from 
institutional investors around the world.

Carlos Ghosn
President and CEO
Nissan Group 
Nissan Motor Company posted a net revenue 
of US$79.8 billion equivalent in the first nine 
months of fiscal year 2013 and an operat-
ing profit of US$3.73 billion. Net income 
amounted to US$2.76 billion. In the nine 
months to December 31 2013, Nissan sold 
over 3.67 million vehicles globally, a 1% 
increase year-on-year.

Nissan president and CEO Carlos 
Ghosn notes that Nissan delivered a solid 
nine-month performance amid the grow-
ing demand for new models in several key 
markets. He said sales in Japan and North 
America helped offset emerging market vola-
tility and sluggish conditions in Europe. In 
January 2014, Nissan’s global production rose 
6.5% year-on-year to 429,580 units, marking 
an all-time record for the month of January. 
In Japan, alone, production went up 13.7% to 
80,360 units.

Eva Chen
President and CEO
Trend Micro
Security software and solutions provider 
Trend Micro recorded consolidated net sales 
of 108.31 billion yen in 2013 and net income 

of 19.59 billion yen. President and CEO Eva 
Chen said the company was able to suc-
cessfully conclude the year with a variety of 
achievements, including an acquisition and 
partnership expansion. She said that along 
with their corporate social responsibility 
efforts, it is reinforcing its commitment to 
making the world safe for exchanging digital 
information for customers and the public 
alike.

Trend Micro announced its acquisition 
of Broadweb, a Taiwan-based provider of 
advanced network security solutions. The 
company partnered with CSC to protect 
global enterprises against cyber threats.

    KOREA

Yoon-Dai Euh
Chairman and CEO
KB Financial Group
KB Financial Group posted a net profit of 
1.283 trillion won in 2013 with total earnings 
of 225.97 billion won in the 4th quarter, 
down 25.9% from the preceding quarter due 
mostly to the reduced interest margin for its 
financial affiliates, including Kookmin Bank, 
and the reduced market value of Kazakhstan’s 
Bank CenterCredit (BCC). The income from 
interest margin came to 6.522 trillion won, 
while interest earnings in the fourth quarter 
of 2013 totaled 1.845 trillion won, up 4.3% 
year-on-year. The group’s fee income, includ-
ing from the sale of bancassurance, amounted 
to 1.479 trillion won.

Fumiya Kokubu Koji Nagai Carlos Ghosn Eva Chen Yoon-Dai Euh



In February 2014, KB Financial disclosed 
that it signed a share purchase agreement 
with Woori Finance Holdings to acquire 
11.18 million shares of Woori Financial 
Company, a subsidiary of Woori Finance 
Holdings.

Yun Yong-Ro
President
Korea Exchange Bank
Korea Exchange Bank (KEB) president Yun 
Yong-Ro announced in December 2013 that 
the bank had secured a licence as an autho-
rized deposit-taking institution from the 
Australian Prudential Regulation Authority, 
which allows KEB’s Australian subsidiary to 
switch to branch status and conduct deposit 
business in Australia. KEB added five over-
seas locations to its global network in 2013, 
including an office in Istanbul and a branch 
in Xiqing, China.

In a first of its kind in product launch in 
Korea, KEB announced in February 2014 the 
introduction of “KEB DollarPay Card” which 
allows the users to pay for their overseas 
card spending in US dollars. The card will 
help customers save on the fees for currency 
conversion into Korean won.

Dr Oh-Hyun Kwon
Vice-Chairman and CEO
Samsung Electronics Company
Samsung Electronics recorded an all-time 
high 228.69 trillion won in revenues in 
2013, up 14% from the preceding year, 
while year-end net income amounted to 
30.47 trillion won. In 2013, the company 
maintained its market leadership in mobile 

devices as evidenced by its smartphone mar-
ket share of over 30% for both developed 
and emerging markets and a two-fold surge 
in tablet sales from 2012 due to the release 
of new products such as Galaxy Tab 3 and 
Galaxy Note 10.1.

For 2014, Samsung is looking to in-
crease its business footprint in the wearable 
device category with innovative products 
such as Galaxy Gear and it will ramp up its 
tablet line-up with mid to low-end models 
and larger screens.

    MALAYSIA

Tony Fernandes
CEO
AirAsia 
The year 2013 was a challenging year for 
AirAsia and its CEO Tony Fernandes in view 
of unfavourable foreign exchange and rising 
finance cost. Net profit amounted to 364.07 
million ringgit on the back of a 4.91% rise in 
revenue to 5.19 billion ringgit. The number 
of passengers grew 14% year-on-year to 5.91 
million, which overtook the capacity growth 
of 10%. Load factor was an all-time record 
high of 85% year-on-year.

Operating margin in the fourth quarter 
of 2013 amounted to 23% on the back of its 
continuous cost reduction exercise to ensure 
that AirAsia remains a cost leader in the very 
competitive environment. The airline is also 
proposing to seek shareholders’ approval to 
purchase up to 10% of its issued and paid-up 
share capital.

Ashok Ramamurthy
Group Managing Director
AmBank Group 
The AmBank Group reported profit after tax 
and non-controlling interests of 1.33 billion 
ringgit in the nine months to December 31 
2013, up 9% due to stronger profit contribu-
tion from retail banking and insurance divi-
sions. Net lending grew 4.3% with the growth 
focused on selective customer segments and 
economic sectors. The return on equity went 
up to 14.2%, along with return on asset at 
1.45%.

The group is implementing a “Save to 
Invest” programme with the objective of 
building both a customer-centric organization 
and delivering greater operational efficiencies 
across the organization. It is restructuring its 
non-retail banking divisions, which involves 
the consolidation of five divisions – business 
banking, corporate and institutional banking, 
investment banking, markets and transaction 
banking into two divisions under wholesale 
banking.

Dato’ Sri Nazir Razak
CEO
CIMB Group
CIMB Group registered a record net profit 
of 4.54 billion ringgit for financial year 2013, 
up 4.5% from the previous year, despite a far 
more challenging operating environment. 
The group’s earnings complexion improved 
as regional consumer and corporate banking 
accounted for 67% of core profit before tax, 
compared with 59% in 2012, while earning 
assets grew 15% year-on-year.

Group CEO Dato’ Sri Nazir Razak said 
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a lot of foundation work was completed in 
2013 to reduce structural costs, enhance sys-
tems, optimize internal synergies, especially 
across countries, and strengthens its franchise 
in new markets. Revenues were up 8/7% to 
over 14.67 billion ringgit, with net interest 
income growing 6.8%. Total group gross loans 
and credit, excluding the declining bad bank 
loan book expanded 13% and 12.2% year-on-
year, respectively.

Yeoh Soo Ann
Group CEO
Encorp Berhad
Encorp reported revenue of 538.71 mil-
lion ringgit in 2013, up from 396.51 million 
ringgit in the previous year due to higher 
sales and the progress of works achieved by 
the property division. Profit before tax was 
115.60 million ringgit, or more than double 
the 47.19 million ringgit in 2012. Profit 
attributable to owners of the parent surged 
to 61.13 million ringgit from 12.08 million 
ringgit in 2012.

Encorp’s signature development projects 
in Malaysia and Australia include Encorp 
Strand in Kota Damansara, Encorp Cahaya 
in Shah Alam, Enclave Seaview Residences, 
Encorp Marina Puteri Harbour in Nusajaya, 
Johor and The Residences on McCallum 
Lane in Perth, Australia. The Encorp Strand 
has an estimated gross development value of 
1.4 billion ringgit and and is estimated to be 
completed in 2014.

Tan Sri Dato Sri Leong Hoy Kum
Group Managing Director/Group 
Chief Executive
Mah Sing Group

Mah Sing Group is launching projects worth 
about 7.18 billion ringgit in Kuala Lumpur 
in the first quarter of 2014. The projects 
include serviced apartments and shop offices, 
and small office versatile office. Group man-
aging director and group chief executive Tan 
Sri Dato Sri Leong Hoy Kum is confident 
that the demand for these projects will be 
strong as they are uniquely designed and 
strategically located.

The group plans to develop an integrated 
township called Southbay East on its new 
30.9 hectares landbank in Jawi – proposing 
linked homes, linked semi-detached and town 
houses with a club house. In December 2013, 
it announced the acquisition of the landbank, 
comprising 20 pieces of prime freehold con-
tiguous land, for 400 million ringgit.

Tan Sri Dato’ Sri Dr. Teh Hong Piow
Chairman
Public Bank
Public Bank chairman Tan Sri Dato’ Sri Dr. 
Teh Hong Piow is deeply encouraged that 
the bank continued to be in forefront among 
its peers in Malaysia following another strong 
performance in 2013. Group pre-tax profit 
rose 5.2% to 5.31 billion ringgit, while net 
profit attributable to shareholders increased 
6.2% to 4.06 billion ringgit – exceeding the 4 
billion ringgit mark for the first time.

Public Bank remained as one of the 
most cost-efficient banks in Malaysia with 
a cost-to-income ratio of 30.7% in 2013 – 
way above the banking industry’s average of 
46.6%. To ensure cost sustainability amid the 
challenging operating business environment, 
the bank will continue to observe prudent 
cost discipline, deploy adequate resources to 

review and improve its business processes and 
ensure optimum utilization of infrastructure 
to further enhance efficiency.

    PHILIPPINES

Erramon I. Aboitiz
CEO
Aboitiz Group 
Aboitiz Equity Ventures achieved a full year 
profit of 21 billion pesos in 2013, which 
translate to 3.81 pesos in earnings per share 
Power accounted for 72% of the amount, 
followed by banking with 21%, food 6% and 
real estate 1%.

For the fourth quarter alone, the revalu-
ation of consolidated US dollar-denominat-
ed liabilities and placements results resulted 
in a non-recurring loss of 334.7 million 
pesos, but this was partly offset by a gain 
registered in power segment in the acquisi-
tion of a subsidiary. After adjustments, AEV 
closed the quarter with a core net income of 
4.6 billion pesos.

For 2014, AEV had allotted 88 billion 
pesos for capital expenditures, up from 59 
billion pesos in the previous year. The bulk 
of the amount, or 78 billion pesos, will be 
spent on its power generation and distribu-
tion business.

Antonino T. Aquino 
President and CEO 
Ayala Land
Ayala Land will continue to boost invest-
ment in an effort to sustain its growth, 
which the company beat its 10 billion pe-
sos, five-year profit target ahead of sched-
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ule in 2013. Ayala Land recorded a net 
income attributable to equity holders of 
11.74 billion pesos last year, up 30% from 
2012, exceeding its target set in 2009.

President and CEO Antonino Aquino 
said the company will is increasing its 
land bank that will serve as a platform 
for future growth. It will invest 70 billion 
pesos for its capital expenditures in 2014 
to be allocated mainly for completion of 
ongoing development and launch new 
projects. It plans to tap the domestic 
capital markets to raise up to 15 billion 
pesos in bonds, which will be sold through 
a general public offering.

Teresita T. Sy-Coson
Chairperson
BDO Unibank Inc
Banco de Oro recorded a remarkable per-
formance in 2013, which it attributed to 
increased earnings from its core businesses 
in conjunction with notable trading gains. 
The bank has been making aggressive 
efforts to boost its loan portfolio, funded 
partly by the US$1 billion rights offering 
that it arranged in 2012. As a result, net 
profit for 2013 amounted to 22.6 billion 
pesos – exceeding its full-year target – and 
up 56% from 14.5 billion pesos in the 
previous year.

The bank continued to look for 
acquisition opportunities and last year 
bought Citibank Savings, the thrift bank 
subsidiary in the Philippines of the US 
global bank Citi. It also acquired in Febru-
ary 2014 the trust business of the Manila 
branch of German bank Deutsche Bank, 
which would raise its assets under man-
agement by 70 billion pesos.

Jose B. Antonio
Chairman and CEO
Century Properties
Century Properties has developed premium 
market leadership in the Philippine real estate 
sector in the past five years through design 
and partnership with world-renowned brands 
such as Trump for The Trump Tower at 
Century City. In 2013, it generated 24.6 bil-
lion pesos in reservation sales, representing an 
increase of 15% from 2012 – the highest that 
it has achieved in its 27-year history.

The company is looking to launch at least 
17 billion pesos worth of new projects and 
opened in February its first retail project – a 
one billion pesos shopping mall in the central 
business district of Makati – thus expanding 
its property portfolio to recurring income 
sources. Century posted a net income of 1.59 
billion pesos in the first nine months of 2013, 
up 12.3% from the same period of 2012.

Enrique K. Razon
Chairman and CEO
ICTSI
The International Container Terminal 
Services Inc (ICTSI) posted revenue from 
port operations of US$852.4 million in 2013, 
up 17% over US$729.3 million in 2012. Net 
income attributable to equity holders of the 
parent rose 20% to US$172.4 million on 
the back of the strong revenue growth and 
margin improvement in certain key terminals 
and the contribution from new terminal in 
Karachi, Pakistan.

ICTSI’s capital expenditures (capex) in 
2013 amounted to US$477.6 million, against 
a full year budget of US$550 million, and this 
was mainly attributed to the development of 
new container terminals in Mexico, Argen-

tina and Colombia; capacity expansion in the 
terminal operation in Croatia; and the newly-
acquired terminal in Honduras. The capex 
budget for 2014 is set at US$310 million.

Oscar S. Reyes
President and CEO
Meralco
Manila Electric Company (Meralco) 
achieved a 5% rise to 13.6 billion pesos in 
core net income for the first nine months 
of 2013 due higher average distribution 
tariff and a 5% increase in energy sales. The 
higher volume was underpinned by sustained 
healthy demand from the commercial and 
residential segments, as well as the growth in 
industrial electricity consumption.

Meralco’s capital expenditure for the 
first nine months of 2013 rose to 6.1 billion 
pesos, up slightly from 6 billion pesos a year 
earlier and was invested mainly in new sub-
stations designed to decongest critical loads, 
provide additional capacity for load growth 
and improve network reliability.

Andrew L. Tan
Chairman and CEO
Megaworld Corporation
Megaworld Corporation is cementing its 
leadership as the Philippines’ leading office 
developer and landlord as it is expand-
ing its office space inventory to around 
712,000 square metres in 2014. The group 
currently has 26 corporate office towers in 
the country, while four more office towers 
are expected to be completed this year. A 
large portion of the office space projects are 
suited for information technology-business 
process outsourcing industry.

The group is also expanding its town-
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ship portfolio with a new 35 billion pesos 
mixed-use project in Pasig City in Metro 
Manila. It is set to develop a 561-hectare 
integrated community south of Metro 
Manila estimated to cost 10 billion pesos. 
The project will feature, among others, of a 
central business district, commercial and re-
tail hubs, residential condominiums, schools 
and transport hub.

Fabian S. Dee
President
Metrobank
Metrobank exhibited a remarkable per-
formance in 2013 with a 46% increase in 
net profit to 22.5 billion pesos, boosted by 
gains in trading and lending business, plus a 
one-off gain from the sale of non-core units. 
Net interest income rose 24% to 38.3 billion 
pesos due to strong volume and relatively 
healthy margins, while net loans and receiv-
ables grew 16% to 611.1 billion pesos, faster 
than the 15% annual expansion recorded 
in 2013, as demand for credit accelerated 
across all segments.

Metrobank booked one-time gains 
from the sale of its remaining 15% stake in 
Toyota Motor Philippine Corporation and 
its 40% holding in Global Business Power 
Corporation through its subsidiary First 
Metro Investment Corporation.

Jose K. Ma Lim
President and CEO
Metro Pacific Investments Corp
Metro Pacific Investments Corporation 
(MPIC) breached the 7-billion peso income 
mark in 2013, driven by across-the-board 
growth in its operating units. The core 

net income, which strips out currency and 
derivatives-related items, jumped 10% to 7.2 
billion pesos in 2013 from 6.6 billion pesos a 
year ago, exceeding the profit guidance of 7 
billion pesos.

Company president and CEO Jose Ma 
Lim says all the group’s businesses achieved 
strong growth in profitability for the year. 
Robust earnings were noted at Metro Pacific 
Tollways Corporation due to traffic growth 
and its acquisition of Cavite Expressway at 
the start of the year, and at Maynilad Water 
Services and Manila Electric Company due 
to a combination of tariff progression and 
higher volumes. The company said it also 
benefited from the strong organic growth 
and its investments in the hospital group in 
2013.

To ensure further growth, MPIC parent 
firm First Pacific Company allotted 81.5 bil-
lion pesos for its various projects in 2014.

Hans B. Sicat
President and CEO
PSE
The Philippine Stock Exchange (PSE) 
reported a 35.1% rise to 844.8 million pesos 
in net income for 2013, compared with 
625.3 million pesos in 2012, due to higher 
listing and trading-related income. President 
and CEO Hans Sicat said the significant 
growth in revenues and income highlights the 
resilience of the company amidst the volatili-
ties experienced by the market arising from 
uncertainties in the US economy. 

Revenues rose 33.8% to 1.53 billion pesos 
as all income components showed notable 
growth. Listing-related income expanded 
by 28.5% to 160.07 million pesos with the 

addition of 10 companies in the roster of 
listed firms in the exchange. Eight compa-
nies conducted their initial public offering in 
2013, while two companies listed by way of 
introduction.

Napoleon L. Nazareno
President and CEO
PLDT
PLDT posted a consolidated core net income 
of 38.7 billion pesos in 2013, up 5% from a 
year earlier due to higher service revenues and 
Ebitda. The company president Napoleon 
Nazareno described 2013 as one that was 
characterized by a structural shift in PLDT’s 
revenue mix. What he called as growing 
revenues or those from data businesses which 
amounted to 35.4 billion pesos, are now larger 
than those from its legacy businesses and ac-
counted for 22% of the total service revenues 
versus 19 in 2012.

The consolidated free cash flow remained 
robust at 42 billion pesos, while the consoli-
dated capital expenditures amounted to 28.8 
billion pesos as the PLDT group continues 
to fortify its network despite having com-
pleted its two-year network transformation 
programme ahead of schedule in 2012.

Ramon S. Ang
Vice Chairman, President and COO
San Miguel Corporation
San Miguel Corporation vice-chairman and 
president Ramon Ang continues to drive 
the expansion of the company into new 
businesses as San Miguel starts deliver-
ing major projects under its diversification 
strategy. In the first nine months of 2013, 
it reported strong results on the back of 

Fabian S. Dee Jose K. Ma Lim Hans B. Sicat Napoleon L. Nazareno Ramon S. Ang



improved third quarter performance by its 
fuel, beer and liquor businesses, as well as 
the sustained growth in its food and power 
units.

Consolidated revenues amounted to 543 
billion, up 7% compared with January-Sep-
tember 2012 as a result of full consolidation 
of Petron Malaysia and higher revenues 
from the food unit. The company grew 
its operating income by 25% to 46 billion 
pesos with improved margins from Petron’s 
domestic operations and San Miguel Brew-
ery’s international operations.

Alberto S. Villarosa
CEO
Security Bank 
Alberto Villarosa is spearheading Security 
Bank’s rebranding initiatives, eyeing a bigger 
profit contribution from retail and consumer 
banking. The bank has made substantial 
investments in developing its retail bank 
with intention to making its retail busi-
ness a meaningful pillar to complement its 
financial markets and wholesale businesses, 
as well as improve its ability to provide 
products and services that respond to its 
clients.

Security Bank achieved a 34% growth 
in total resources to 348 billion pesos at 
the end of 2013 with loans rising 38% to 
165 billion pesos and investment securities 
increasing 30% to 83 billion pesos. Asset 
quality remained healthy with the non-
performing loans ratio at a mere 0.08%. 
Meanwhile, the bank earned a net income 
attributable to equity holders of 5 billion 
pesos and a return on shareholders’ equity of 
13% in 2013.

Hans T. Sy
CEO
SM Prime Holdings
SM Prime Holdings, the property arm of the 
SM Group, reported earnings of 16.27 billion 
pesos in 2013 after taking into account a one-
time cost of consolidation. The group merged 
SM Development Corporation, Highlands 
Prime, SM Land and other real estate assets 
under SM Prime in 2013. Consolidated 
revenues went up 5% to 59.79 billion pesos, 
of wich 54% or 32.2 billion pesos came from 
lease operations. Rental revenues grew 11% 
due to the full year effect of the new malls 
that opened in 2012 and 2013.

The group operations in China sustained 
its positive growth, posting a net income of 
958 million pesos in 2013. CEO Hans Sy 
says SM Prime will continue to pursue its 
expansion plans and look for new growth 
opportunities.

    SINGAPORE

Lim Hwee Chiang John
Group CEO and Executive Director
ARA Asia 
ARA Asset Management reported total 
revenue of S$140.4 million and net profit of 
S$74.3 million for 2013. Recurrent manage-
ment fees grew 11% year-on-year to S$114.0 
million, driven mainly by higher REIT 
management fees and real estate management 
fees. REIT management fees increased due 
to the improved asset performance post asset 
enhancement initiatives which have resulted 
in higher property valuations of the REIT 
portfolios under management, as well as 

higher fees arising from the acquisitions made 
by Fortune REIT, Suntec REIT and Cache 
Logistics Trust during the year.

ARA in 2013 established a strategic 
alliance with The Straits Trading Company. 
The group also entered into a sales and 
purchase agreement to acquire Macquarie 
Real Estate Korea, which upon comple-
tion would enable the company to gain a 
foothold in South Korea.

Lim Ming Yan
President and Group CEO
CapitaLand
Lim Ming Yan is optimistic about the 
prospects for CapitaLand following a strong 
revenue growth in fiscal year 2013, which rose 
20.5% to S$3.98 billion. He notes the overall 
business has generated significant improve-
ment in operating PATMI, which rose 42.9% 
to S$527.7 million. The long-term demand 
for homes, shopping malls and offices in 
Singapore remains positive, while it is also 
optimistic about its prospects in China where 
it has operated for 20 years.

CapitaLand will focus on the six city 
clusters in its core markets of Singapore and 
China to grow its business. To better leverage 
economies of scale and increase competitive ad-
vantage, the company will harness its capabili-
ties across its four core businesses and focus on 
integrated and mixed use development projects.

Piyush Gupta
CEO
DBS Group 
Piyush Gupta guided DBS Group in 
achieving a record performance in 2013 as 
its net profit rose to a record S$3.50 billion 
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amid a challenging market backdrop. Total 
income increased 11% to also a new high of 
S$8.93 billion, fuelled by higher loan vol-
umes and broad-based non-interest income 
growth. It reflects the depth and resilience 
of DBS’ regional franchise in a year marked 
by market volatility.

Net interest income rose 5% to S$5.57 
billion. Loans surged 18% to S$249 bil-
lion, led by regional trade loans, Singapore 
corporates borrowing and secured consumer 
loans. Non-interest income, on the other 
hand, grew faster at 21% to S$3.36 billion. 
Fee income increase 19% to S$1.89 billion 
with all fee segments rising in double-
digit percentage terms. Contributions from 
wealth management, and trade and transac-
tion services reached new highs.

Tang Kin Fei
Group President and CEO
Sembcorp Industries
Sembcorp Industries delivered a robust 
performance in 2013 with net profit up 
9% to S$820.4 million from 2012, while 
turnover rose 6% to S$10.8 billion during 
the same period. The utilities and marine 
businesses continued to be its main profit 
contributors, accounting for 51% and 39% 
of group net profit. respectively.

Return on equity for the group was 
17.1%. Economic value-added was a posi-
tive S$619.5 million, while cash and cash 
equivalents stood at S$2.3 billion.

Group President and CEO Tang Kin 
Fei acknowledged Sembcorp’s strong 
performance in 2013 with all its businesses 
registering profit growth. Demonstrating 

the success of its global growth strategy, 
he notes the utilities business saw its net 
profit up 20% and profit contribution from 
its overseas operations increasing to over 
50%.

Tan Tong Hai
CEO
StarHub 
StarHub reported a 3% rise in net profit to 
S$370.7 million in 2013, despite a decline 
in revenue. The group’s Ebitda was up 2% to 
S$732.7 million, with the Ebitda margin as 
a percentage of service revenue amounting 
to 32.9%. Service revenues during 2013 were 
stable with those from mobile up 1% to over 
S$1.23 billion. Post-paid mobile services 
revenue was 2% higher at S$999.5 million, 
but pre-paid mobile services revenue dropped 
3% to S$235.9 million.

Cash capital expenditure (capex) was at 
S$302.8 million in 2013 or 11% higher, due 
to the payment of the leasehold land for the 
construction of its cable TV network trans-
mission centre.

Overall, StarHub CEO Tan Hong 
Hai was pleased with the healthy customer 
growth in all of the company’s lines of busi-
ness amid intense competition.

Tan Pheng Hock
CEO
ST Engineering
ST Engineering achieved group revenue of 
S$6.63 billion in fiscal year 2013, up from 
S$6.38 billion in the previous year. Profit be-
fore tax rose from S$715.4 million to S$729.7 
million during the same period, while net 

profit went up from S$576.2 million to 
S$580.8 million.

Revenue from the aerospace sector rose 
to S$2.08 billion from S$2.02 billion and 
profit before tax increased 7% to S$319.4 
million. Revenue from the electronics sector 
likewise went up to S$1.65 billion from 
S$1.58 billion, while profit before tax was up 
12% to S$170.3 million.

The group ended the year with a strong 
order book of S$13.2 billion, of which S$4.3 
billion is expected to be delivered in 2014.

    TAIWAN

Daniel Wu
President and CEO
CTBC Financial Holding Company 
CTBC Financial Holding is on an acquisi-
tion mode after announcing its intention 
to buy outright Taiwan Life Insurance 
Company via a share swap, and its banking 
subsidiary CTBC Bank is acquiring a 98.16% 
stake in Japan-based Tokyo Star Bank for a 
cash consideration of 52 billion yen. Through 
the Tokyo Star acquisition, CTBC Bank will 
become more competitive going forward in 
Japan as it further expands in the Northeast 
Asia region.

Taiwan Life would account for about 
16% of the consolidated group’s assets and 
7% of equity on a pro-forma basis as of the 
end of June 2013. Taiwan Life has total as-
sets of NT$430 billion, and the acquisition 
would make CTBC’s life insurance opera-
tion the eighth largest among domestic 
insurers.

Tang Kin Fei Tan Tong Hai Tan Tong Hai Daniel Wu



Yancey Hai
Chairman
Delta Electronics 
Delta Electronics announced cumulative con-
solidated sales revenues of NT$177.05 billion 
in 2013, representing an increase of 3% 
compared with NT$171.76 billion in 2012. 
In December alone, the figure amounted to 
NT$16.24 billion, up 21% from NT$13.45 
billion in the same period a year ago and a 
slight increase from NT$16.21 billion in No-
vember 2013. Net income in 2013 amounted 
to NT$17.78 billion.

In March 2014, Delta’s board of direc-
tors approved the acquisition of a 45.71% 
stake in Delta Greentech SGP for US$12.93 
million and a 100% stake in Boom Treasure 
for US$87.12 million in enable Delta’s brand 
business and solutions platform to grow further 
in China. It also approved the construction 
of Taoyuan Plant 5, with an estimated cost 
of NT$1.1 billion, to expand the company’s 
production capacity and product spectrum.

Yvonne Li
President
Far EasTone Telecommunications Company
Far EasTone Telecommunications (FET) is  
expectation to maintain its market position as 
one of the leading mobile operators in Taiwan 
over the next two to three years supported 
by its established customer base and high 
industry entry barriers. However, regulatory 
pressures on FET’s profitability and the com-
pany’s high business concentration on mobile 
services partly offset this strength.

A review by the credit rating agency 
Standard & Poor’s in December 2013 notes 

that FET is more conservative than its direct 
peer, Taiwan Mobile Company, in pursuing 
business opportunities via mergers and acqui-
sitions. FET also has a low appetite for using 
debt to support business expansion. S&P also 
do not expect FET’s shareholder-friendly ac-
tions on cash dividend payouts to weaken its 
financial strength.

Daniel Tsai
Chairman
Fubon Financial Holding Company
Fubon Financial Holding Company reported 
a net profit of NT$32.71 billion in 2013, up 
12% from NT$29.15 billion the year before, 
due to foreign exchange gains and a sharp 
decline in write-offs on non-performing loans 
recorded earlier in the year

The group is eyeing acquisition opportuni-
ties in Southeast Asia to grow its scale after its 
banking arm hit its investment limits in China. 
This comes as Fubon Financial owns an 80% 
stake in First Sino Bank and a 20% stake in 
Xiamen City Commercial Bank. It may still tap 
the securities and non-life insurance markets 
in China as under a pact, Taiwanese securities 
houses may join forces with Chinese partners 
in creating new brokerages in China where the 
Taiwanese firm may own up to a 51% stake.

 
    THAILAND

Vichien Usanachote
President
Bangchak Petroleum 
Bangchak Petroleum continues with its 
investment expansion plans, especially with 

its solar power plant capacity. It will improve 
the efficiency of its refinery in the long run 
through its efficiency, energy and environ-
ment improvement project.

In 2013, the company recorded a net 
profit of 4.73 billion baht, up 10% from 
4.30 billion baht a year ago, due to higher 
revenue from the sale of goods and render-
ing of services during the period. Revenues 
from solar power business rose markedly by 
287% to over 1.46 billion baht. The refinery 
and biofuel business generated Ebitda of 6.57 
billion, up 18% from 2012

Janice Rae Van Ekeren
Deputy CEO
Bank Ayudhya (outgoing CEO) 
Bank of Ayudhya (BAY) underwent man-
agement changes effective January 2014 
following the completion of Bank of Tokyo-
Mitsubishi UFJ (BTMU) of its voluntary 
tender offer to acquire BAY’s securities. 
Following the BTMU acquisition, BAY 
has got a rating upgrade from Standard & 
Poor’s, which raised its long-term issuer 
credit rating to BBB+ from BBB- with 
stable outlook.

The BAY acquisition fits in with BTMU 
parent Mitsubishi UFJ Financial Group’s 
strategy to be one of the leading banking 
groups in Asia. BAY will benefit from a 
broader customer base following the merger 
of BTMU’s Thailand branch with BAY. 
BTMU’s majority shareholding could also 
help BAY to build relationships with foreign 
customers, especially Japanese, in Thailand 
and expand its regional customer base 
through BTMU’s regional business network.

Yancey Hai Yvonne Li Daniel Tsai Janice Rae Van EkerenVicien Usanachote
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Sahust Pratuknukul
CEO
Electricity Generating Public Company Limited 
The EGCO Group reported profit from 
operation before foreign exchange of 7.10 
billion baht in 2013, up by 592 million baht 
compared to 2012, which came mainly from 
an increase in power generation business of 
624 million baht. The year saw the comple-
tion of several EGCO projects, including 
the Bueng Sam Pan solar power project in 
Petchaboon province, NED 8 MW solar 
power project, Theppana wind farm located in 
Chaiyaphun province and Solarco solar power 
plants located in Nakorn Pathorn and Suphan 
Buri provinces.

EGCO also acquired in June 2013 a 
100% stake in Boco Rock Wind Farm in New 
South Wales, Australia, which has a power 
purchase agreement with Energy Australia 
for 15 years. The commercial operation date is 
scheduled in February 2015.

Kamonwan Wipulakorn
President
Erawan Group
The Erawan Group is moving into budget 
hotel segment and will open 11 new bud-
get hotels and a mid-scale option as part of 
the business strategy. The company, which 
operates 16 hotels under the Grand Hyatt, 
JW Marriott, Renaissance and Ibis brands, 
has allotted 2.5 billion baht in investment in 
2013-2014 to finance hotel construction and 
expansion.

Ten two-star hotels will operate under 
the Hop Inn brand, Erawan’s own brand, with 
half to open in the first second quarter of 

2014 and the others in the final quarter of the 
year. The company says demand for two-star 
hotels is increasing and by the end of 2014, 
the company’s rooms will rise from 5,290 
from 3,800 in 16 hotels at present.

Pailin Chuchottaworn
President and CEO
PTT PCL  
PTT dominates Thailand’s oil and gas indus-
try and has a policy role of enhancing national 
energy security and development. It is the 
sole operator in the country’s gas transmission 
and distribution and it procures and resells 
to end-users nearly all the natural gas that is 
consumed in Thailand.

On a consolidated basis, PTT’s operat-
ing results in 2013 remained stable compared 
a year ago. The consolidated sales revenue 
rose 1.7% to 2.84 trillion baht, while Ebitda 
increased marginally by 0.5% to 229 billion 
baht. As at December 31 2013, the company’s 
liquidity was strong with cash and short-term 
investments of 157.7 billion baht and 2.7 bil-
lion baht, respectively.

Tevin Vongvanich
President and CEO
PTT Exploration and Production 
PTT Exploration and Production (PTTEP) 
reported a revenue increase of 5.9% to 225 
billion baht in 2013 and Ebitda growth of 
6% to 161 billion baht from a year ago. The 
margin improvement was largely attributable 
to a 6% increase in sales volume to 292,629 
barrel of oil equivalent per day from the 
domestic Bongkok and S1 projects, as well 
as the Vietnam 16-1 and PTTEP Austral-

asia projects.
Boosted by higher gas sales prices, 

the average selling prices for PTTEP also 
rose by 1.1% to US$65.6 per barrels of oil 
equivalent in 2013 compared to a year ago. 
The company is expected to remain the key 
earnings growth engine of the PTT Group, 
which accounts for 70% of PTT’s total 
consolidated Ebitda.

Kan Trakulhoon
President and CEO
Siam Cement Group 
Siam Cemenyt has leading position in 
Thailand and in Southeast Asia in each of 
its core businesses – giving it a competitive 
advantage. In 2014-2015, the company’s 
capital expenditures (capex) will increase 
as it expands its businesses particularly in 
Southeast Asia. Siam Cement has raised 15 
billion baht in the domestic bond market 
to help fund the capex and also refinance 
existing debts.

The expansion comes as the company’s 
operating cash flows are expected to improve 
in 2014, supported by the continuing growth 
in the cement and building materials busi-
nesses and in the recovery in the chemical 
business. The high operating cash flows will 
be driven by organic growth as well as Siam 
Cement’s recent acquisition of four building 
material companies and three paper packag-
ing companies.

Kannikar Chalitaporn
President
Siam Commercial Bank
As Siam Commercial Bank posted strong 
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profit results in 2013, Kannikar Chalita-
porn announced that the bank will adopt a 
four-pronged thrust in 2014. This include 
the reduction in the cost of deposits to bring 
them in line with the competition; contain-
ing operating expense growth; boosting fee 
and insurance premium income; and building 
the capability of some of its key customer-
facing personnel.

At 50.2 billion baht, the net profit in 
2013 represented a 28% rise from the previ-
ous year which was attributed to higher net 
interest income and solid growth in non-
interest income, including net fee and insur-
ance premium income. Net interest income 
rose 17.6% to 73 billion in 2013 due to loan 
growth, while non-interest income increased 
23.6% to 51 billion baht.

Thapana Sirivadhanabhakdi
President and CEO
Thai Beverage
Thai Beverage (ThaiBev), Thailand’s biggest 
beer maker, was involved in one of the big-
gest corporate acquisitions in Asia with the 
purchase of Singapore-listed Fraser & Neave. 
With the group’s eventual restructuring – in 
order to unlock the value in F&N’s drinks 
portfolio and its larger property division, it 
could transform into a diversified whiskey-
to-sodas beverages group, which could result 
in significant revenue synergies.

It is expected that ThaiBev’s credit profile 
will benefit from the spin-off of F&N’s 
property business as it will facilitate moves by 
ThaiBev to better leverage the revenue and 
cost synergies with F&N’s food and beverage 
business, while the latter -- in the absence of 

its property business -- can better focus on 
its expansion.

Veerasak Kositpaisal
CEO
Thai Oil PCL
Thai Oil is the leading integrated publicly-
listed refining and petrochemical company 
in Thailand. The refinery segment continues 
to be main driver of Thai Oil’s business 
contributing 55.5% of its 2013 Ebitda, while 
the aromatics and lube base oil segments 
account to 35.3%. Its capital expenditures in 
2013-2015 are projected to increase to 44.5 
billion baht as it is investing in a benzene 
derivativesz project through a joint venture to 
enhance its product range.

In addition, Thai Oil will invest in power 
generation capacity expansion, efficiency and 
reliability improvements, refinery upgrading 
projects and expansion of its solvent busi-
ness. As at December 31 2013, the company 
boasted of strong liquidity with cash and 
short-term investments of 15.3 billion and 
28.5 billion baht, respectively.

    VIETNAM

Mai Kieu Lien
CEO
Vinamilk 
The board of management of Vietnam Dairy 
Products or Vinamilk in February 2014 ap-
proved the resolution to establish a legal en-
tity in Poland. With a charter capital of US$3 
million, it will engage in the wholesale trade 
of agricultural materials, such as livestock and 

agricultural materials for manufacturing of 
milk, food and beverages.

Earlier in January, the company received 
an overseas investment certificate in connec-
tion with its investment in Angkor Dairy 
Products Company in Cambodia. The plant 
linked with the business jointly invested by 
Vinamilk and its Cambodian partners is to 
process dairy products for the Cambodian 
market. It has production capacity of 19 mil-
lion litres of liquid milk, 64 million jars of yo-
gurt and 80 million cans of condensed milk. 
The total capital investment is US$23 million, 
with Vinamilk holding 51% of the capital.

Le Thi Thu Thuy
Vice-Chairwoman and CEO
Vingroup 
Vingroup vice-chairwoman and CEO Le Thi 
Thu Thuy led the company successful entry 
into the international debt capital markets as 
it priced in October 2013 a US$200 million 
bond offering. The bookbuilding process was 
participated by over 100 fixed income inves-
tors and the final order book was multiple 
times oversubscribed. This is the first ever 
benchmark US dollar-denominated bond 
issuance by a Vietnamese corporate and this 
should lay a foundation for the other Viet-
nam corporates which want to access the US 
dollar bond market in the future.

In May 2013, a consortium led by private 
equity firm Warburg Pincus agreed to invest 
US$200 million to acquire a 20.2% equity 
interest in Vingroup’s retail property subsid-
iary Vincom Retail. The transaction ranks 
as the largest initial investment to date in a 
Vietnamese company by a global PE firm.

Kannikar Chalitaporn Thapana 
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    CHINA  

Shi Bo
Executive Director and Vice President
China Agri Industries Holdings Ltd
China Agri-Industries Holdings is 
strengthening its position in the high 
value-added product market following its 
partnership with Japanese food processor 
Nisshin OilliO Group. In a cooperative 
agreement forged in September 2013, the 
company acquired a controlling equity 
interest in Dalian Nisshin Oil Mills, which 
should enhance its product range and core 
competitiveness.

The acquisition gives China Agri-
Industries access to high quality nutritional 
products that are made from advanced tech-
nology. It also creates a partnership that will 
combine the strong brand and sales channels 
of China Agri-Industries’ parent COFCO 
Corporation with Nisshin’s advanced 
technology, and research and development 
capabilities to provide the Chinese market 
with the highest quality healthy products.

Hou Rui
Executive Vice President and CFO
China Communications Services Corp Ltd 
China Communications Services contin-
ued to reinforce its leading position in the 
domestic telecommunications operator 
market in 2013, and revenue from this 
market continued to grow by against 
the backdrop of a slowdown in network 
construction investments by domestic 
telecommunications operators.

The group actively participated in 
various work in relation to the long-term 
evolution (LTE) trial networks of the 
domestic telecommunications operators, 
including construction, network plan-
ning and design, in a move to prepare for 
opportunities arising from the issuance of 
4G licenses. During the period, it adhered 
to its “Differentiation and Cooperation 
Strategy” in domestic non-operator mar-
ket, continued to implement its “Overseas-
Focus and Four-Steps Strategy” and 
endeavoured to develop overseas turnkey 
projects with favorable results. 

Pang Xiusheng
Executive VP and CFO
China Construction Bank Corp
China Construction Bank tapped the 
offshore renminbi market in March 2014 
as it raised CNH4 billion in a deal that 
generated total demand of CNH11 billion. 
The Reg S two-year deal was priced at par 
with a similar coupon and re-offer yield 
of 3.25%. The offering attracted over 140 
accounts with 63% of the bonds sold in 
Hong Kong, 32% in Singapore and 5% in 
other markets. Banks were the biggest buy-
ers of the paper as they accounted for 49%, 
followed by fund managers at 33%, private 
banks 14% and other investors 4%.

Eric Leung
CFO
China Gas Holdings Ltd
China Gas Holdings has been tapping 
various sources of funding to raise capital 
for projects. In 2013, it signed in April 
a US$450 million three-year syndicated 
loan agreement with 23 banks in Taiwan 
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to finance its gas development project in 
China. It was one of the first listed com-
panies to gain the strong support from the 
Taiwan banking sector since Taiwan relaxed 
its regulations on loans to individuals and 
institutions in China.

Then in August, China Gas concluded 
a US$250 million credit facility in Ot-
tawa, Canada with Export Development 
Canada to fund the group’s expansion on its 
CNG and LNG refilling stations in China. 
This was the second facility that EDC has 
extended to China Gas following the first 
transaction in 2009.

Wang Xiaobin
CFO
China Resources Power Holdings Co., Ltd
The operating performance of China 
Resources Power Holdings Company (CR 
Power) improved in 2013 despite lower 
on-grid tariffs as the reduction in its coal 
costs more than offset the decline in tariffs. 
The company’s average unit fuel costs fell 
significantly by 16.3% to 212.8 renminbi per 
megawatt-hour owing to weaker coal prices 
and its increased operating efficiency. 

As a result, CR Power’s adjusted Ebitda 
increased substantially by 32.6% to HK$26.4 
billion, while the Ebitda margin improved 
from 31.9% to 37.9%. The strong earnings 
and cash flows resulted in a year-on-year 
improvement in CR Power’s credit metrics.  

Frank Lai
Executive Director and CFO
China Resources Enterprise Ltd
The beer division of China Resources Enter-
prise completed the acquisition of Kingway 
Brewery Holdings’ breweries in relation to 

its beer production, distribution and sales 
businesses in 2013. With the strong brand 
reputation of Kingway in China, especially 
in Guangdong province, as well as its strong 
market share, extensive sales network and 
established manufacturing facilities, the 
acquisition will not only strengthen the divi-
sion’s market position in the province, but 
will also further optimize the group’s sakes 
network in China.

The group also signed in 2013 an agree-
ment with Tesco PLC to establish a joint 
venture to consolidate the retail business 
in China. Tesco will inject 134 stores and 
19 shopping malls it currently operates 
in China into the joint venture, as well as 
allocate an aggregate cash sum of HK$4.32 
million to subscribe for the new shares of 
the joint venture.

Andi Wu
Executive VP and CFO
China Telecom Corporation Ltd
China Telecom in 2013 continued to 
maintain its healthy and rapid growth mo-
mentum. The operating revenues amounted 
to 321.6 billion renminbi, representing an 
increase of 13.6% over

2012. Excluding the mobile terminal 
sales, the operating revenues were 284.1 
billion renminbi, or an increase of 10%, with 
revenue growth surpassing the industry 
average and revenue market share further 
increased.

Profitability has been significantly 
enhanced with the profit attributable to the 
equity holders of the company reaching 17.5 
billion renminbi, or an increase of 17.4% 
over 2012. Ebitda was 96.6 billion renminbi, 
while the Ebitda margin was 34%. The capi-

tal expenditure amounted to 80 renminbi 
billion and the free cash flow reached 11.1 
billion renminbi.

Zhong Hua
CFO
CNOOC Ltd
Zhong Hua helped arrange two landmark 
fund raising for CNOOC in 2013. In May, 
it successfully priced a four-tranche US$4 
billion bond offering, representing the 
largest ever US dollar benchmark deal by 
a Chinese issuer in Asia. The fund rais-
ing, which was also the largest corporate 
US dollar senior benchmark transaction in 
non-Japan Asia during the past 10 years, at-
tracted new investors from the US and also 
helped tighten the pricing.

Then in September, CNOOC raised 
a combined US$1.98 billion equivalent 
through a combination of a US dollar and 
a euro-denominated bond issuance. The 
company sold US$1.3 billion with a 10-year 
maturity and a 500 million euro deal with 
a tenor of seven years. The proceeds were 
partly used to finance the company’s acquisi-
tion of Project Curtis.

Bo Yao
CFO
Ping An Insurance (Group) Company of China
Ping An Insurance (Group) Company of 
China tapped the Singapore dollar bond 
market in February 2014 with a 5-1/2 
year offering amounting to S$370 million. 
Drawn from the company’s US$2 billion 
medium term-note programme, the bonds 
were priced at par with a similar coupon and 
re-offer yield of 4.125%. The deal attracted 
an order book of over S$2 billion from 90 
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accounts with 80% of the paper sold in Sin-
gapore, 13% in Hong Kong and 7% in other 
jurisdictions.

Private banks drove the transaction as 
they accounted for 53% of the bonds, while 
39% was sold to fund managers, 5% to banks 
and other investors, and 3% to insurance 
companies. In November 2013, Ping An 
raised US$4.2 billion through an equity-
linked transaction – the second largest 
equity-linked deal in Asia-Pacific on record.

    HONG KONG

Thomas Tang
Executive Director & CFO
Esprit Holdings Ltd
Esprit Holdings is beginning to see some 
signs of stabilization throughout the business 
and improvement in profitability as a result 
of the management’s efforts to reduce costs, 
normalize inventory levels and overhaul op-
erations. The stabilization of the top line per-
formance has been in line with net sales area 
development, which was mainly achieved 
through efforts to improve the value-for-
money proposition of the group’s products, 
particularly in the women’s divisions.

In order to regain competitiveness in 
the longer-term, the group continues to 
work towards adopting a faster and more 
efficient vertically-integrated business model. 
Progress has bee made in the restructur-
ing of Esprit’s sourcing offices in Asia to 
better mirror the product divisions, which 
completes the reorganization of the company 
management teams necessary to manage a 
vertical business model.

Ed Lam
CFO
Li & Fung
Li & Fung announced in March 2014 a new 
three-year plan designed to solidify the group’s 
position as a competitive and relevant industry 
leader able to deliver sold growth well into the 
future. It is designed to accelerate the organic 
growth across all areas of the business and 
leverage the group’s multi-channel sourcing 
platform across its trading network. In the 
light of the focus on accelerating growth and 
providing multi-channel sourcing to custom-
ers, the company reaffirmed the importance 
of the new vendor support services unit that it 
announced in January this year.

Li & Fung also announced the acquisition 
of China Container Line, one of the largest 
sea freight forwarding companies in China. 
This major addition will enable LF Logistics 
to further expand  its freight forwarding 
capabilities globally and accelerate its strong 
growth momentum to providing end-to-end 
logistics services to customers.

Dennis Tam
Group Finance Director
Melco Group
Melco Crown Entertainment posted a net 
revenue of over US$1.25 billion in the third 
quarter of 2013, representing an increase 
of about 24% from US$1.01 billion in the 
comparable period of 2012. The increase was 
primarily attributed to improved group-wide 
gaming performance, particularly in the mass 
market table games segment.

The company’s focus on the mass market 
segments, particularly at the higher end 
of the market where it has a significant 
competitive advantage, continued to drive 

the Melco’s overall profitability and outper-
formance in the mass market table games 
segment. The Studio City project remains on 
track to open in mid-2015.

Au Tak Cheong
Executive Director and 
Head of the Finance and Accounts
New World Development Co Ltd 
New World Development Company priced 
in February 2014 an upsized bond offering 
of US$750 million following a strong inves-
tor demand. The Reg S seven-year deal had a 
coupon of 5.25% to offer a yield of 5.301%. 
The offering garnered a total order book of 
US$3.3 billion from more than 180 investors 
enabling the company to increase the deal 
size from the original target of US$600 mil-
lion. In choosing the seven-year tenor, New 
World Development had an outstanding 
2020 bonds and they wanted to print a deal 
with a slightly longer tenor.

In February 2013, New World China 
Land tapped the Dim Sum bond market for 
CNY3 billion for five years, paying a coupon 
of 5.5%.

Daniel Wan
Managing Director & CFO
Shui On Land
Shui On Land registered a profit attributable 
to shareholders of 2.125 billion renminbi in 
2013, representing an increase of 5% from a 
year ago. It achieved a turnover of 9.83 bil-
lion renminbi, or more than double the 4.82 
billion renminbi posted in 2012 due to more 
properties being delivered and recognized as 
property sales during the period.

Core earnings grew significantly to over 
1.18 billion renminbi in 2013, or an increase 
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of 438%, partly driven by profits from the 
disposal of commercial properties. As at De-
cember 31 2013, Shui On had total cash and 
bank deposits of 10.18 billion renminbi and 
its net gearing ratio dropped to 59% from 
70% in the previous year-end.  

Velencia Lee
CFO & Company Secretary
Sino Land Co Ltd
Sino Land’s unaudited underlying net profit 
attributable to shareholders, excluding the 
effect of fair-value changes on investment 
properties, for the six months ended Decem-
ber 31 2013 was HK$2.48 billion. The total 
revenue from property sales recognized for 
the interim period, including property sales of 
associates recognized by the group, amounted 
to over HK$1.22 billion.

The group continued to seek good op-
portunities to sell its projects to enhance 
shareholders’ value. It launched two projects in 
Hong Kong during the period. As at the end 
of 2013, the group has a land bank of about 
40.1 million square feet of attributable floor 
area in Hong Kong, China and Singapore.

Patrick Chan
Executive Director & CFO
Sun Hung Kai Properties Ltd
Sun Hung Kai Properties demonstrates steady 
growth in the company’s high quality invest-
ment property portfolio in Hong Kong and 
China. It adheres to conservative financial 
policies as evidenced by its low gearing, abun-
dant liquidity and high interest coverage.

The market responses were very positive to 
the group’s fund raising activities. In Febru-
ary 2014, it again tapped the US dollar bond 
market in February 2014 with an innovative 

structure to raise US$400 million, which was 
upsized from US$300 million due to strong 
investor demand. 

Sun Hung Kai is expected to weather any 
weakening in the property market due to its 
strong financial flexibility, including assets 
available for sale and its conservative financial 
management to support sales performance and 
keep leverage under control.

Michelle Low
CFO
Swire Properties
Swire Properties reported an adjusted underly-
ing profit, excluding increases in its invest-
ment property portfolio and non-recurring 
items of HK$8.4 billion in 2013, up 7% from 
a year ago. Net cash from operating activities 
increased 32% to HK$11.9 billion. Aviation, 
marine services and beverages all exhibited im-
proved performances. The significant increase 
in the aviation division was due to improved 
operations at Cathay Pacific.

Swire has adequate liquidity with cash 
holdings of HK$2.5 billion, net rental income 
of around HK$8 billion and undrawn com-
mitted facilities of HK$7.3 billion. These are 
more than sufficient to cover its maturing 
debt of HK$7.6 billion and estimated capital 
expenditure commitment of about HK$8.5 
billion for the next 12 months.

Andy Cheung
Executive Director & CFO
The Link REIT
The Link REIT signed in December 2013 a 
two-year cooperation letter of intent with the 
Vanke Group to jointly seek opportunities to 
invest in retail properties in China. It signed 
a non-binding memorandum of understand-

ing with the big Chinese developer to find 
suitable investment options for mainland 
retail property.

The company said the intended collabo-
ration with Vanke offers an opportunity to 
partner with one of the largest and most repu-
table property developers in China to identify 
suitable real-estate investment opportunities 
as part of its long-term strategic plan, In 
January 2014, The Link REIT made an appli-
cation to the Stock Exchange of Hong Kong 
for the listing of US$2 billion guaranteed euro 
medium-term note programme. 

    INDIA

Somnath Sengupta
Executive Director and CFO
Axis Bank
During the quarter ended December 2013, 
Axis Bank generated profits of Rs 1,604 
crore, a robust 19.1% increase over the same 
period in 2012. In addition, the third largest 
private sector bank in India posted total 
income of Rs9,433.55 representing a 9.94% 
growth year-on-year. Heading into this year, 
it remained well capitalized boasting of a 
healthy Capital Adequacy Ratio under Basel 
III, with its total CAR and Tier 1 CAR at 
15.5% and 11.49% respectively.

Moving forward, Axis Bank looks to con-
tinue its expansion strategy, taking its branch 
strength to surpass 50 by the end of the year to 
cater to the needs of its customers. Early this 
year, it opened a branch in Shanghai, China to 
become the first Indian private sector bank to 
set up shop in China, focusing on corporate 
lending, trade finance, syndication, investment 
banking and liability businesses. Overall, the 
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bank’s total assets under its overseas operations 
stood at US$7.48 billion at year-end 2013.

Rajiv Bansal
CFO
Infosys
Consistent with its strategy of maintaining su-
perior revenue growth and increasing its revenue 
productivity, Infosys powered on by recording 
broad-based volume growth. Underscoring this, 
the company’s consolidated revenues for the fis-
cal year 2013 stood at Rs40,352 crore, represent-
ing a year-on-year growth of 19.6%, primarily 
driven by its Business IT services segment 
which contributed 62.9% of the revenues. On 
the other hand, Infosys generated profit after 
tax figures of Rs9,421 crore that translated to an 
increase of 5.8% from the previous year.

Part of its successful operations was expand-
ing its global footprint during the fiscal year. 
Infosys launched a new delivery center in both 
Munich, Germany as well as in Milwaukee, 
Wisconsin. Meanwhile, its US-based subsidiary 
Infosys Public Services sealed deals across seg-
ments including healthcare, including a contract 
valued at US$49.5 million to implement the 
District of Columbia Access System, a state-of-
the art health and human services solution.

    INDONESIA

Pahala Mansury 
CFO
PT Bank Mandiri (Persero) Tbk
PT Bank Mandiri sustained its strong show-
ing in 2013, with its total assets topping the 
700 trillion rupiah milestone at the end of the 
third quarter, marking a 19% increase from the 
previous year. The surge in assets was primar-

ily driven by consistent business growth while 
maintaining asset quality, as evidenced by its low 
non-performing loan ratio of 0.53%.

The bank rolled on with its expansion strat-
egy this year, opening its first branch in Singa-
pore to develop sophisticated products in the city 
state. CFO Pahala Mansury points out that the 
bank plans to spend up to 12 trillion rupiah to 
embark on inorganic growth, and is particularly 
looking to acquire a financial service firm with 
a focus on the retail space. Indonesia’s largest 
lender by assets is also in the process of acquiring 
an 80% stake in health insurance firm InHealth 
worth 1.75 trillion rupiah, which is expected to 
be completed by the end of this year.  

Suresh Vembu 
CFO
PT AKR Corporindo
PT AKR Corporindo continued to increase its 
sales and revenues in 2013 despite the slowdown 
in demand for petroleum products in the min-
ing sector, posting 22.3 trillion rupiah com-
pared to 21.7 trillion rupiah recorded in 2012. 
Investments made during the year in setting 
up jetties, terminals, transportation units and 
other infrastructure are poised to further enable 
the company to expand its distribution of basic 
chemicals to industrial customers.

This year, CFO Suresh Vembu notes that 
the firm estimates to bring in around 3.2 trillion 
rupiah from the first phase of construction of 
its Java Integrated Industrial and Post Estate, 
which would be finalized by October and soon 
be offered to interested businesses. He adds that 
the company also received a higher allocation of 
subsidized fuel for 2014, which he estimates will 
generate up to 4 trillion in additional income, 
and book at least 30 trillion rupiah in total 
revenue by year-end. 

Andri Hidayat 
Director of Finance
PT Pertamina (Persero)
PT Pertamina booked an outstanding net profit 
of 32.1 trillion rupiah over the course of 2013, 
reflecting an 11% surge from 25.9 trillion during 
the previous year. The state oil and gas company’ 
strong showing was buoyed by the twin factors 
of an increase in its oil and gas output, as well 
as the positive growth in its oil and gas trade 
businesses. 

Attesting to investor’s world of confidence 
in the firm, its issuance of US$3.25 billion in 
global bonds in May 2013 booked a four-fold 
oversubscription. The issuance, which aimed to 
finance its planned acquisitions of multinational 
oil and gas firms operating overseas, marked the 
largest international bond offering an Indone-
sian issuer had ever made, as noted by CFO 
Andri Hidayat who played an instrumental role 
in the offering. It raised US$1.62 billion from 
10-year bonds with a 4.30% coupon rate at the 
same price, and the remaining US$1.62 billion 
from 30-year bonds with a 5.63% yield.

    JAPAN

Shigesuke Kashiwagi
CFO 
Nomura Holdings
Reallocating resources in line with the chang-
ing environment to build on its strengths as 
a global financial group has been the mantra 
exercised by CFO Shigesuke Kashiwagi in 
guiding the finances of the company. In March 
this year, Nomura announced it had finalized 
the terms of its US$1 billion five-year bond 
which it will offer in a global offering outside 
Japan, including a public offering under a shelf 
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registration statement in the US. 
Meanwhile, for the period of October 

to December 2013, Nomura logged a net 
profit of 48.3 billion yen compared to the 
20.1 billion yen over the same period in the 
previous year which keeps it on track to nearly 
doubling its earnings for the business year 
ending March 2014. Such formidable finan-
cial position has given Nomura a competitive 
advantage that directly benefits its clients, al-
lowing it to deliver best products and services 
catering to their needs. 

Taihei Yuki 
Senior Managing Director and Chief Financial 
Officer 
Mitsubishi UFJ Financial Group Inc
Mitsubishi UFJ Financial Group thrived in 
2013, bannered by an increase in gross profits 
during the third quarter of the fiscal year pri-
marily due to increases in net interest income 
from overseas, net fees and commissions, as 
well as income from sales and trading. How-
ever, this was partially offset by a decrease in 
net gains on debt securities. Nonetheless, net 
income for the company rose by 252.9 billion 
yen to 785.4 billion yen compared to the same 
period in 2012. 

This was highlighted by MUFG making 
a splash by ending the year on a high note. In 
December 2013, MUFG scooped up a 72% 
stake in Thailand-based Bank of Ayudhya, 
marking the biggest acquisition by a Japanese 
bank in Southeast Asia. The new acquisi-
tion by Japan’s largest lender by assets has 
generated significant synergies and coincides 
with its strategy of building a comprehensive 
commercial platform in Asia covering retail 
and SME banking.

    KOREA

Ju-Hwa Yoon
CFO 
Samsung Electronics
With the impact its products have on the 
marketplace, it comes as no surprise that 
Samsung Electronics experienced robust cor-
porate earnings in 2013. Despite a challenging 
business environment, the electronics firm still 
attained a new record in consolidated revenue 
for the full year which reached 228.69 trillion 
won, marking a 14% increase from 2012. It 
also soared to new heights in consolidated 
operating profit, soaring by 27% to 36.79 
trillion won. 

In preparing for future business, 23.8 
trillion won was executed in capital expen-
diture and investment allocated to R&D 
amounted to 14.32 trillion won. To continue 
this forward momentum, Samsung Electron-
ics will be boosting its investment in Africa 
to the tune of US$40 million in its factory 
in Egypt on top of its initial investment of 
US$100 million. The plant produces TVs and 
monitors for countries in the region, and the 
new investment will help expand the scope of 
its products and build an R&D center within 
close proximity. 

Min Jung Kee
CFO
Shinhan Financial
Over the past year, Shinhan Financial main-
tained its status as a leading player in the Ko-
rean financial landscape since 2008, bucking 
the trend of the overall decline in the industry. 
In 2013, the company posted healthy figures 
across the board in terms of revenue of 28.6 

trillion won, operating income of 2.6 trillion 
won and net income of 1.9 trillion won. CFO 
Min Jung Kee notes that key to these figures 
was Shinhan Financial’s implementation of 
effective measures such as credit risk manage-
ment and prudent cost cutting. Despite mul-
tiple factors threatening its earnings, it was 
able to counter the interest income downward 
trend by focusing on low-cost deposit growth 
and net interest margin stabilization. 

In its roadmap for this year, Shinhan will 
concentrate its efforts on credit cost improve-
ment, margin stabilization, cost efficiency 
management, and continue to enhance the 
company’s earnings generating fundamentals 
wherever possible.

    MALAYSIA

Kenny Kim
CFO
CIMB Group
The CIMB Group raised in January 2014 
3.55 billion ringgit in new capital via a place-
ment of new shares in a move to strengthen 
its capital position. The new issuance has 
lifted the group’s common equity tier 1 to 
9.7% from the previous level of 8.2%. The of-
fering was placed with domestic and foreign 
investors, and it was oversubscribed enabling 
CIMB to increase the deal size by 25% to 
500 million shares.

The new capital raising came as the 
rupiah depreciation in 2013 set back the 
group’s capital accumulation plan as it is 
CIMB’s commitment to always operate at 
optimal capital levels. CIMB is confident 
that its stronger capital position will allow it 
to face any future volatility in the financial 
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markets and can continue to grow its busi-
ness going forward. 

Yik Sook Ling
CFO
Public Bank
The capital position of Public Bank remained 
healthy in 2013 with a common equity tier 
1 capital ratio of 8.8%, tier 1 capital ratio 
of 10.5% and total capital ratio standing of 
13.8%. The bank, led by chief financial officer 
Yik Sook Ling, will continue to be pro-active 
in its capital management in order to ensure 
an optimum level of capital is maintained to 
support the group’s business growth strate-
gies and maximizing shareholder value, while 
balancing the need for higher capital retention 
as required by the Basel III standards.

As part of its capital management plan, 
Public Bank in 2013 issued a total of 1.95 
billion of Basel III-compliant subordinated 
medium-term notes, which qualify as tier 2 
capital in support of the group’s continued 
business growth.

    PHILIPPINES

Iker Aboitiz
First Vice-President & CFO
Aboitiz Power Corporation
Aboitiz Power Corporation, through its 
subsidiaries, engages in the power generation, 
distribution, and retail operations, as well as 
provides power services in the Philippines. In 
the first nine of 2013, it posted a consolidated 
net income of 14.3 billion pesos, which was 
impacted by the revaluation of consolidated 
dollar-denominated loans and placements.

The company has been taking steps to 

shift the bulk of its contracts from energy-
based contracts to capacity-based contracts. 
In general, the latter are essentially de-risked 
contracts since these provide a fixed capacity 
fee payment for the company covering capital 
recovery and operation and maintenance 
costs; allows for the full pass-through of fuel 
costs, which make up a significant portion of 
the company’s operating costs; and includes 
provisions for inflation-related adjustments 
and where applicable, foreign exchange ad-
justments on these costs.

Delfin Gonzales Jr
CFO
Ayala Corporation
Ayala Corporation said its 2013 profits 
surged 22% to 12.8 billion pesos as its 
real estate and banking units continued to 
perform strongly. Equity earnings leapt 23% 
to 17.6 billion pesos underpinned by equity 
earnings from the Bank of the Philippine 
Islands and Ayala Land, as well as higher 
earnings from its electronics unit IMI and 
its business process outsourcing investment 
arm Livelt.

In early January 2014, Ayala announced 
that Livelt has agreed to the combination 
of Stream Global Services, which is owned 
29% by Livelt, and Convergys Corpora-
tion, creating the second largest customer 
management services provider in the world. 
For 2014, Ayala is allocating close to 190 
billion pesos in capital expenditures for its 
real estate, banking, telecommunications and 
water businesses.

Pedro “Blue” Florescio  III
Executive Vice President and Treasurer
BDO Unibank Inc

Banco de Oro (BDO) executive vice-presi-
dent and treasurer Pedro Florescio continues 
to be pro-active in managing the bank’s debt 
maturity profile with another issuance of 
long-term negotiable certificates of deposit. 
It is eyeing a new tranche of up to 5 billion 
pesos with a maturity of 5-1/2 years with 
interest to be paid on a quarterly basis. The 
minimum investment is 100,000 pesos.

The LTNCD issuance is intended to 
lengthen the maturity profile of BDO’s 
funding sources as well as support its me-
dium term growth objectives. The bank last 
issued 5 billion pesos worth of LTNCDs in 
September 2013, also for 5-1/2 years, which 
were strongly covered by both retail and 
institutions investors.

Betty Siy-Yap
CFO
Manila Electric Company
Manila Electric Company (Meralco) 
continues to build out businesses that are 
crucial to its growth going forward. The 
wholly-owned Meralco PowerGen Corpo-
ration (MGen) is developing Redondo Pen-
insular Energy, a project to build a 2x300 
megawatt coal-fired plant in Subic Bay. The 
plant will employ circulating fluidized bed 
coal technology – the cleanest of all coal-
fired generation technologies.

In late August 2013, MGen signed 
a joint development agreement with a 
wholly-owned subsidiary of Electric-
ity Generating Public Company Limited 
(EGCO) of Thailand for the development 
of a new 460 megawatt super-critical coal-
fired power plant in the southern province 
of Quezon in the Philippines. Later in 
October, MGen executed a share sale 
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and purchase agreement with First Metro 
Investment Corporation (FMIC) for the 
sale by FMIC of 20% interest in Global 
Business Power Corporation to MGen for 
7.15 billion pesos.

Luis Juan Oreta
CFO & Treasurer
Manila Water Company
Manila Water Company posted a profit of 
5.752 billion pesos in 2013, up 5% from a 
year ago. Revenues went up 6% to 15.28 
billion pesos, while the cost of services and 
operating expense grew at a faster rate of 
8% to 4.654 billion.

The company has two water supplier 
subsidiaries in Vietnam – Thu Duc BOO 
Corporation, which it owns 49% and Kenh 
Dong Water Supply Joint Stock Com-
pany in which it holds a 47.45% stake. In 
February this year, its board of directors 
authorized the infusion of additional equity 
investment in its wholly-owned Singapore 
subsidiary, the Manila Water Asia Pacific, 
for its operational purposes.

David Nicol
CFO
Metro Pacific Investments Corporation
The healthcare group of Metro Pacific In-
vestments Corporation (MPIC) is increas-
ing its portfolio through the acquisition 
of as many as four hospitals in 2014. The 
Philippines’ largest hospital chain is also 
improving its business model through new 
healthcare delivery like mall-based clinics 
and telehealth. MPIC has allotted up to 
4 billion pesos for its capital spending re-
quirements this year. This includes the fund-
ing needs for acquisition and operational 

requirements for individual hospitals.
In 2013, MPIC’s healthcare unit 

completed the purchase of a 51% stake in 
Quezon City-based De Los Santos Medical 
Center and acquired a majority stake in 
Central Luzon Doctors’ Hospital in Tarlac 
province. In three years, the healthcare chain 
targets to have 3,000 beds from the current 
2,137.

Ferdinand Constantino
CFO & Treasurer
San Miguel Corporation
San Miguel Corporation (SMC) launched 
significant fund raisings in 2013 either 
through tapping the capital markets or 
through disposals of major assets. In 
September 2013, it agreed to sell its 27.1% 
stake in the Philippines’ largest power retail-
er Manila Electric Company to local con-
glomerate JG Summit Holdings in a deal 
worth US$2 billion. The sale fits in with 
SMC’s strategy to cash in some of its assets 
to raise funds for infrastructure projects.

Earlier in April 2013, the company 
raised US$800 million via a 10-year bond 
issue, the largest ever US dollar-denominat-
ed offshore debt issue by a private local firm. 
It garnered a strong demand with an order 
book of US$4.5 billion from 250 investors.

Jose T. Sio
Executive Vice President and 
Chief Finance Officer
SM Investments Corporation
Jose Sio is at the forefront of the fund 
raising foray of SMI Investments Corpora-
tion (SMIC) to fund its various expansion 
projects and refinance its maturing debt. It is 
tapping the local debt market for as much as 

15 billion pesos from a retail bond offering, 
including an upsize option of 5 billion pesos, 
to refinance maturing debt and to fund vari-
ous expansion projects. 

In July 2013, SMIC, through its ap-
pointed depositary, The Bank of New York 
Mellon, launched its American Depositary 
Receipt (ADR) Level 1 programme. Under 
the programme, ADR securities issued in 
the US representing SMIC common shares 
can be traded over-the-counter. This facil-
ity allows the US investors to trade SMIC 
common shares in their own time zone and 
to settle transactions locally, broadening the 
company’s shareholder base and enhancing 
its international visibility.

Jeffrey Lim
Executive Vice-President & CFO
SM Prime Holdings
The SM Group restructured its property 
companies and real estate assets last year 
under SM Prime Holdings. The reorganiza-
tion saw the delisting of SM Development 
Corporation and Highlands Prime, the 
merger of SM Land and SM Prime, and 
the incorporation of SM Group’s real estate 
assets and shares in property units into the 
mall unit.

SM Prime has set aside 36 billion pesos 
for capital expenditures in 2014, of which 
85% will be allotted to the construction of 
new malls and the expansion of the existing 
ones. The rest of the budget will go to malls 
in China. Three new projects were launched 
in 2013 and they are expected to contribute 
significantly to the revenues starting in 2014. 
Gross margins in 2013 improved to 42% 
from 37% in the preceding year.

Luis Juan Oreta David Nicol Ferdinand Constantino Jose T. Sio Jeffrey Lim
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    SINGAPORE

Chng Sok Hui
CFO
DBS Group
DBS Bank has agreed to acquire the Asian 
private banking business of Societe Generale 
in Singapore and Hong Kong, as well as se-
lected parts of its trust business, for US$220 
million. This represents about 1.75% of 
assets under management based on Societe 
Generale Private Banking Asia’s (SGPB 
Asia) assets under management of US$12.6 
billion as of December 31 2013.

The transaction will accelerate DBS’ 
ambition of becoming a leading wealth 
manager in Asia, effectively increasing DBS’ 
high net worth assets under management by 
more than 20%. This transaction is in line 
with one of DBS’ strategic priorities to be 
a leading wealth manager in Asia and will 
significantly increase the scale of its wealth 
management business.

Arthur Lang
Group CFO
CapitaLand
As group CFO, Arthur Lang has initiated a 
pro-active liability management programme 
to term out its debt. In 2013, it launched two 
concurrent new convertible bond (CB) issues 
and tender offer, which produced outstand-
ing results.

The first one was in May for a new CB 
issue of S$650 million and a tender offer for 
its S$1.3 billion CBs due in 2018, and the 
second was in September for a bigger S$800 
million new CB issue and a tender offer for 
three of its outstanding CBs maturing in or 

puttable in 2015 and 2016.
With a strong balance sheet, CapitaL-

and leverages its significant asset base, real 
estate domain knowledge, product design 
and development capabilities, active capital 
management strategies and extensive market 
network to develop real estate products and 
services in its markets.

    TAIWAN

Rachael Kao
CFO
CTBC Financial Holding Co., Ltd
CTBC Financial posted NT$21.5 billion 
in net income over the course of last year, 
representing a 1% increase from 2012. The 
group attributed the showing to the one-off 
provision costs of NT$5.6 billion to raise its 
Tier 1 capital ratio to the regulatory thresh-
old of 1%. As a result, it remains prudent 
in its forecast for this year, as CFO Rachael 
Kao looks at single-digit growth in interest 
and fee income in 2014. The firm’s ratio-
nale for this is that its high base constrains 
expansion in some of its core businesses.

Elsewhere, things are looking more 
positive. In March 2014, CTBC Financial’s 
flagship unit Chinatrust Commercial Bank 
successfully obtained a US$30 million 
Qualified Foreign Institutional Inves-
tor quota, allowing the bank to expand its 
services in this space. Kao also foresees the 
company’s net interest margin to climb 
higher amid an improving economy and 
its strategy to emphasize better-yielding 
products and services. 

TY Yin 
CFO 
Far EasTone Telecom 
Far EasTone Telecom continued its venture 
into new frontiers in early 2014, unveiling its 
own-branded smartphones to encourage exist-
ing 2G users to shift to its high performance 
3G network at consumer-friendly prices. Also 
in the pipeline is the mobile operator’s plan 
to launch its suite of self-branded 4G phones 
later this year to coincide with the commence-
ment of its 4G Long Term Evolution (LTE) 
network. 

Over the years, such initiatives have paid 
off handsomely for the firm. In its year to 
date figures in March, Far EasTone Telecom 
recorded healthy consolidated total revenue 
of NT$15.6 billion, while its consolidated 
EBITDA and net income were at NT$2.2 
billion and NT$1.02 billion, respectively. 
Pushing forward with this momentum, the 
company will be ramping up its capital expen-
diture by 23.81%, the largest increase in the 
industry, to NT$1.05 billion to finance its 4G 
mobile infrastructure deployment.

Rosie Yu
CFO 
Taiwan Mobile
Showing no signs of slowing down, Taiwan 
Mobile announced consolidated revenue 
of NT$18.89 billion and an EBITDA of 
NT$5.07 billion over the first two months of 
2014. In addition, the mobile operator gener-
ated operating income of NT$3.31 billion and 
a net income of NT$2.74 billion in the same 
reporting period. CFO Rosie Yu credits the re-
sults to the firm’s strong showing in its telecom-
munications, cable TV and retail businesses. 

Such sterling figures also reflect Taiwan 

Chng Sok Hui Arthur Lang Rachael Kao TY Yin Rosie Yu
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Mobile’s effective strategy in launching new 
products and services catering to its customers’ 
needs. In the first quarter of this year, Taiwan 
Mobile joined hands with Nokia Solutions 
Networks to assist in the rapid rollout of its 
multi-band LTE Network. The company is at 
the forefront of deploying LTE coverage using 
the 700 MHz spectrum band, which provides 
a base for high quality indoor cell and rural 
area coverage, and supports its high quality 
LTE devices. 

    THAILAND

Surong Bulakul
CFO
PTT Public Co Ltd
PTT Public Co enjoyed a stable year in 
2013, largely buoyed by its upstream oil and 
gas business through its unit PTTEP. As 
a result, the company’s consolidated sales 
revenue attained an increase of 1.7% to 
THB2.84 trillion, while its EBITDA grew 
modestly by 0.5% to THB229 billion. As of 
December 2013, PTT’s liquidity remained 
strong with cash and short-term investments 
of THB157.7 billion and THB2.7 billion 
respectively, compared with THB60.3 billion 
of debt maturing over the next 12 months. 

This year, PTT has set its sights on 
listing its subsidiary Sakari Resources on 
the Indonesia Stock Exchange through an 
initial public offering. The Thailand-based 
energy firm has been active in Indonesia’s 
mining sector since 2008, conducting coal 
mining activities in the island of Kalimantan. 
Moreover, PTT has an investment plan of 
THB326.6 billion allocated for 2014-2018 
that will remain focused on its natural gas 

business and investments in joint ventures 
and wholly-owned investments. 

Deepak Sarup 
CFO 
Siam Commercial Bank
It was an eventful year for Deepak Sarup and 
his team at Siam Commercial Bank, navigat-
ing the headwinds of a volatile economic 
climate but nevertheless performing well 
above its targets announced at the start of the 
year. In fact, the bank achieved historic highs 
in net profit for both itself and the industry 
in 2013 at THB 50.2 billion, reflecting an 
increase of 28% year-on-year. 

In parallel with net profit, return on 
average equity climbed to 21.8% from 19.7% 
during the year before, while return on aver-
age assets increased to 2.1% from 1.9% in 
the preceding year. It also stood tall as having 
the highest market capitalization among Thai 
financial institutions at THB488 billion at 
year-end. In its strong commitment towards 
maintaining profitability, the bank continued 
its strong focus on expense control and pro-
ductivity enhancements, resulting in a lower 
cost-to-income ratio of 38.3%, falling from 
41.2% in 2012.    

Krailuck Asawachatroj 
CFO 
The Erawan Group
Despite a challenging external environment, 
The Erawan Group’s total operating income 
continued to increase backed by its profit-
able hotel and rental businesses to stand at 
THB1.3 billion in the fourth quarter of last 
year, representing a solid 5% growth over 
the same period in 2012. It also generated 
THB1.3 billion of operating cash flow in 

2013, underscoring a 9% increase from the 
previous year on the strength of the improv-
ing performance of its hotels and rental 
properties. 

In addition, the company was able to 
generate additional funds from the divest-
ment of its ibis Phuket Patong and ibis 
Pattaya, as well as registering an increase in 
capital from the conversion of warrants and 
employee stock ownership plan of THB 643 
million. Under the steady guidance of Asawa-
chatroj and the finance unit, the Erawan 
Group utilized its cash flow combined with 
bank loans to fund the development of 12 
new hotels and an extension building. 

Penchun Jarikasem 
CFO 
PTTEP
2013 saw PTTEP remain as the key earn-
ings growth engine within the PTT group. It 
particularly had a strong performance on the 
back of higher sales volume, higher average 
selling prices, and a decrease in petroleum ex-
ploration expenses. Attesting to this showing, 
PTTEP recorded revenue increase of 5.9% to 
THB225 billion and growth in EBITDA of 
6% to THB161 billion compared to previous 
year figures. 

Thailand’s biggest oil and gas company 
seeks to bolster its overseas credentials in 
the years to come, highlighted by its recent 
announcement of investing US$3.3 billion in 
Burma over five years. Late last year, PTTEP 
acquired Hess Corporation’s Indonesian 
assets at the Pangkah oil field for US$1.3 
billion as a strategic fit to its growth strategy 
of expanding in Southeast Asia and adding 
producing assets that contribute an immedi-
ate revenue stream.

Surong Bulakul Deepak Sarup Penchun Jarikasem
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Aboitiz Equity Ventures
Forming the backbone of  Aboitiz Equity 
Venture’s corporate social responsibility 
philosophy is its innate commitment to 
sharing with the less fortunate, which can be 
traced back over a century ago and passed 
on throughout different generations of  the 
company’s history. Its social development 
arm Aboitiz Foundation has been at the 
forefront in exploring and implementing 
more efficient and effective channels of  
giving back to society. It has commendably 
implemented CSR interventions in the areas 
where it operates, and has ramped up its 
involvement in environmental concerts in 
light of  the urgency to protect the earth’s 
precious resources. True to its commitment, 
its projects go beyond charity as the founda-
tion believes it is responsible to redefine 
its initiatives to address the changing and 
growing needs of  the communities it serves. 
Over the past year, AEV diligently realigned 
its focus areas into the three major compo-
nents of  education, enterprise development 
and environment which it carried out with 
remarkable success. 

Ayala Corp
“Beyond CSR” is the approach that the 
Ayala Group embarks on in ensuring the sus-
tainability of  its corporate social responsibil-
ity programs. The company’s long-standing 
tradition with CSR is underscored by the 
extensive programs conducted by the Ayala 
Foundation which serves as its corporate 
social development arm and its driving force 
over the past five decades. The founda-
tion’s program pillars of  education, youth 

leadership, sustainable livelihood, and arts 
and culture, are evident in the group’s social 
development programs that are focused on 
the issues of  quality education, livelihood 
building, micro-enterprises, and nurturing 
a healthy environment. A prime example 
comes from the corporation’s Manila Water 
Company whose flagship program “Tubig 
Para Sa Barangay” is specifically designed 
for areas with clusters of  low-income com-
munities who previously had no access to 
piped water. Looking ahead, Ayala Corp 
remains steadfast in devoting more time 
on social development endeavors as a way 
of  giving back to society and ultimately 
contributing to something bigger than the 
corporation itself. 

BDO Unibank Inc
BDO Unibank continues to fulfil its responsi-
bilities to the community by striving to be an 
exceptional model of  corporate governance, 
proactively responding to the needs of  the 
marginalized sectors of  society and focusing 
on green initiatives to support the environ-
ment. The bank’s socio-civic arm, BDO 
Foundation, continues to initiate beneficial 
projects centred on infrastructure, disaster 
response and volunteer programs. In addition 
to providing shelter to typhoon victims, multi-
purpose halls in resettlement sites were con-
structed through the BDO Volunteer Fund. 
BDO also continued its advocacy on practical 
education through seminars for farmers, 
participating in the National Children’s 
Book Day activities and contributing to the 
construction of  classrooms in underprivileged 
communities. Moving forward, the BDO 
Foundation remains committed to the socio-
economic development of  the Philippines 

through initiatives that will cater to the needs 
of  the marginalized sector for decent shelter, 
disaster response, sustainable livelihood and 
practical education.  

China Resources Enterprise Ltd
As a leading consumer goods company, 
China Resources Enterprise endeavours to 
embrace the principles of  corporate social 
responsibility and sustainable development 
into its business operations. In stride with 
this commitment, the company strives to 
take full advantage of  its business network 
and abundant resources to make meaningful 
contributions to the economy, community 
and the environment. In its daily operations, 
China Resources Enterprise has raised the 
CSR bar high in extending its concern for 
the community and helping the underprivi-
leged, as well as protecting the environment 
and treasuring the world’s natural resources. 
Throughout all levels of  the organization, it 
seeks to live up to its motto of  a “Better Life 
Together” with a view of  creating a better 
future for the community. In helping those in 
need, the firm has initiated an array of  com-
munity activities including visits to homes 
of  the elderly, organizing children’s activities 
and hosting charity events for the underpriv-
ileged to bring countless smiles to all. 

China Telecom Corporation Ltd 
By adhering to its core philosophy of  
“comprehensive innovation, pursuing truth 
and pragmatism, respecting people and 
creating value all together”, China Telecom 
stands tall as a responsible corporation in 
the conduct of  its daily business operations. 

Asia’s Best 

C S R
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While conscientiously fulfilling its responsi-
bility to shareholders and rewarding them, 
the company has associated its develop-
ment with sustainable economic, social and 
environmental development, and integrated 
its corporate social responsibilities into 
the provision of  its products and services. 
Indeed, China Telecom has established a 
sound track record in its commitment to 
serving its customers, caring for its employ-
ees, protecting the environment and offering 
returns to communities, all with the goal 
towards promoting a harmonious society. 
Over the past year, the firm was conscien-
tiously involved in social welfare undertak-
ings through various forms of  public service 
activities such as supporting the develop-
ment of  science and technology, education, 
culture, sports and health programs, caring 
of  vulnerable groups in society and helping 
those in distress and mired in poverty. 

Citi Asia Pacific
Citi Asia Pacific has long been commit-
ted to being at the forefront in making the 
communities where they do business better 
places to work and live in. Its corporate 
citizenship priorities across the region 
encompass youth education, community 
development, employee volunteerism, envi-
ronmental and workplace practices, with a 
primary focus on financial education. Citi’s 
regional offices continue to support a wide 
range of  financial education programs, 
including greatly benefiting more than 80 
percent of  schools and helped more than 
380,000 students in Singapore alone. The 
bank also partners with YMCA Singapore 
to provide a platform for youth volunteers 
to initiate community projects benefit-
ing social welfare projects and developing 
community leadership among Singaporean 
youth. Meanwhile in Hong Kong, 300,000 
local students have benefited from 15 differ-
ent financial-education centred programs, 
among others. Such programs that are 
focused on educating future generations 
on financial management and promoting 
asset-building serve as a shining testament 
to Citi’s sustained CSR efforts in financial 
literacy and youth development throughout 
the Asian landscape.

CLSA Asia Pacific 
CLSA is not all about words and numbers 
as it ardently engages in regional and local 
initiatives that support the environment, 
education, health and welfare, and medical 
relief  in Asia. Through its CLSA Com-
munity Outreach Programme, it sponsors 
events that encourage its staff  and clients to 
actively engage in community services and 
raise money for charity. In the past year, 
CLSA once again took part in the Oxfam 
Trailwalker to raise funds and help support 
the NGO’s poverty alleviation and emer-
gency relief  projects in Asia, including Hong 
Kong and Mainland China. It also mobilizes 
staff  to participate in community activities 
where physical support is required such 
as the Hong Kong International Coastal 
Cleanup. Meanwhile, its CLSA Chair-
man’s Trust is aimed at providing support 
to communities, individuals or groups that 
have not been so fortunate to directly benefit 
from Asia’s remarkable growth story. It 
contributes in a big way by distributing funds 
raised from its annual CLSA Dealing Day 
to charitable projects across 21 countries in 
Asia and beyond. 

CLP Holdings Ltd
CLP Holdings has continuously made waves 
in its far-reaching corporate social responsibil-
ity efforts, delivering social value by providing 
reliable power to support economic and social 
development, offering safe and rewarding job 
opportunities, and being a good corporate cit-
izen across the areas where the firm operates. 
The company has long supported programs 
that reflect the needs and expectations of  
local communities, and emphasizes sensitivity 
towards the area’s prevailing cultures, tradi-
tions and values. For instance, it continues 
to work with local social services groups to 
provide dietician-supervised hot meals at 
minimal cost to low-income families and 
the unemployed residing in some of  Hong 
Kong’s poorest districts. In addition, the ini-
tiative also offered job counselling, health talks 
and exercises to help the participants lead a 
healthier lifestyle and regain the confidence 
again. Over the years, the firm has fostered 

strong and enduring relationships with a wide 
range of  organizations and communities, pro-
viding resources and solutions geared towards 
sustainable long-term results. 

CNOOC Ltd 
As a leading energy firm, CNOOC Limited 
leads by example by instilling a strong sense 
of  corporate responsibility within its corpo-
rate culture. The company recognizes that 
its primary social responsibility is to supply 
clean energy for society, and to meet reason-
able energy needs by exploring natural 
resources with an eco-friendly approach. In 
keeping stride with emerging CSR trends, 
CNOOC actively explores the common 
grounds between social responsibility and its 
business development strategy. As it actively 
strives to improve the performance of  the 
company’s management and operations, 
it has always sought different channels to 
leverage social responsibility to facilitate its 
development together with society. One of  
the ways it has successfully done so is by 
focusing on further integrating CSR prin-
ciples into the firm’s management system 
and increasing employee participation in its 
CSR initiatives. As a result of  its extensive 
efforts and policies, its CSR initiatives have 
been admirably reflected on CNOOC’s 
business goals and development model. 

Coca Cola Asia Pacific
Coca Cola quenches the needs of  its com-
munities by strongly supporting social and 
environmental activities through its myriad 
corporate social responsibility programs. In 
doing so, Coca Cola’s programs implemented 
across Asia help to sustain its business perfor-
mance by strengthening the communities in 
which it operates, improving business efficien-
cy and developing strong relationships with 
stakeholders, which have all ultimately led to 
increased shareholder returns. Throughout 
the region, Coca Cola contributes to the 
protection of  the local environment, such as 
advocating responsible water stewardship by 
producing more beverages with less water, 
protecting watersheds and ensuring that its 
water sources are sustainable. It also has an 
eye out for packaging and recycling initiatives 
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that help it reduce the amount of  packag-
ing used and ensuring they are recyclable. 
Furthermore, it conscientiously reduces its 
carbon footprint by enhancing its energy ef-
ficiency wherever possible. To top it all off, its 
sustainability report gauges the effectiveness 
of  its CSR initiatives by measuring the com-
pany’s positive impacts under the core areas 
of  the environment, marketplace, workplace 
and community. 

Convergys
As an exemplary steward of  corporate social 
responsibility, Convergys places an emphasis 
on building lasting and high impact relation-
ships with the people it serves and the various 
communities it touches. At its core, Conver-
gys’ CSR practices are tightly integrated with-
in its culture and daily business operations, 
covering the company’s shareholders, clients, 
people, communities, environment, and busi-
ness partners. Moreover, corporate citizenship 
remains one of  the company’s foremost core 
values that is proudly embraced and practiced 
by its employees. For instance, its Com-
munity Action Network promotes employee 
volunteerism, while the company funds select 
charitable programs annually through its 
Convergys Foundation. In the Philippines, it 
conducts a Department of  Education Teach-
ers Training program to share best prac-
tices with public school teachers in English 
proficiency and training methodologies with 
an aim to increase the quality of  education 
the teachers impart to their students. On top 
of  this, Convergys shines on the CSR stage by 
supporting additional educational initiatives 
that promote self-sufficiency such as building 
schools and libraries, literacy and mentoring 
programs throughout the nation. 

CTBC Financial Holding Co Ltd 
In the eyes of  its many stakeholders, CTBC 
has always lived up to its corporate brand 
values of  establishing a caring, professional 
and trustworthy relationship with every 
member of  society. A key factor behind build-
ing its solid résumé is that its commitment to 
CSR activities is taken seriously, underscored 

by its publication of  CSR Reports annually 
since 2007. Over the past 30 years, it has also 
consistently invested in human and material 
resources to assist disadvantaged children 
and families, support cultural activities, and 
sponsor athletic training and competitions. 
Looking towards the future, CTBC Financial 
ardently stands by its dedication to actively 
give back to society and implement a series 
of  sustainability programs towards attaining 
its business goals while concurrently look-
ing after the well-being of  its shareholders. 
Furthermore, it vows to be a green financial 
institution that positively impacts its environ-
ment, society, and economy to create a better 
life for everyone. 

DHL Express (Hong Kong) Ltd
Corporate social responsibility forms an inte-
gral part of  DHL Express’ corporate strategy, 
centred on its motto “Living Responsibility” 
that focuses on the three key areas of  environ-
mental protection, disaster management and 
education. On the green front, DHL Express’ 
environmental efforts revolve around its 
carbon emissions which it diligently manages 
and implements measures geared towards 
improving carbon efficiency such as testing 
innovative technologies and alternative fuels 
in its fleets. In addition, its GoTeach program 
has brought increased educational opportu-
nities for young people and equipped them 
with the necessary life skills to succeed in the 
working world. Meanwhile, the firm’s Living 
Responsibility Fund provides essential support 
to local community projects that are run 
by non-profit organizations and involve the 
volunteering efforts of  its employees. Overall, 
DHL Express fulfils its social commitment 
with the mindset that by helping solve prob-
lems in local communities, it not only makes 
a meaningful contribution to society, but also 
creates a sense of  community and teamwork 
among its employees that subsequently tran-
scends back into the workplace. 

Fubon Financial Holding Co Ltd
Fubon Financial recognizes its influential 
position as an “engine of  society”, and with it 
has been conscientious on extolling the virtues 
of  corporate citizenship and subsequently 

fulfilling its corporate social responsibility 
throughout the communities where it oper-
ates. Built on a foundation of  integrity and 
dedicated to pursuing altruistic values, the 
company has acted as a positive force in giv-
ing back to society through its proactive CSR 
programs. For many years, Fubon Financial 
has pushed forth with its CSR initiatives 
through its four charitable foundations that 
mobilize resources from within and outside 
the organization, while also strongly encour-
aging employee participation. Through their 
dedicated efforts, the foundations have pro-
vided vital assistance to disadvantaged groups 
and delivered significant contributions to edu-
cation, art and culture that ultimately create a 
broader social good. Moving forward, Fubon 
Financial’s extensive CSR efforts have led 
to numerous achievements that have helped 
advance society, and has every intention to 
create even more success stories in the future. 

FrieslandCampina
Throughout Asia, FrieslandCampina ap-
proaches CSR with its core values of  provid-
ing people with the right nutrition, and bring-
ing more help to people and the communities 
in which they live. As such, it is committed to 
high quality, sustainability and transparency 
standards throughout its entire production
chain. As part of  the organisation’s com-
mitment towards children’s health, 
FrieslandCampina commissioned the South 
East Asia  Nutritional Survey (SEANUTS), 
a  nutritional study of  more than 16,000 
children across Southeast Asia. Aimed at bet-
ter understanding  the nutritional well-being 
among  children between ages 0.5 months 
to 12 years, the company worked with 
nutritional institutes in Indonesia, Malaysia, 
Thailand and Vietnam to gain insights on 
a child’s dietary profile and nutrient intake. 
The identified opportunities and gaps from 
the study will then inform the formulation of  
its products and initiatives to promote better 
health and nutrition that will benefit the 
wider community and generations to come. 
In its wider CSR work, FrieslandCampina is 
also working to enhance dairy development 
in Asia, through the Dairy Development 
Programme that enables farmers to run their 
businesses optimally and subsequently raise 
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the quantity and quality of  dairy production. 
Sustainability at the company would not be 
complete without its care for the environment 
by ensuring that its agricultural and dairy 
farming methods do not only have a minimal 
impact on the environment, but should also 
be animal friendly and boost support for 
dairy farming.

Hang Lung Properties Ltd
Bolstering its credentials as a responsible 
property developer, Hang Lung Properties 
is affirmatively committed to displaying 
exceptional leadership in the areas of  sus-
tainability and corporate social responsibil-
ity, which are deeply ingrained into all of  
its business operations. Ever mindful of  this 
role and to ensure that the company’s ac-
tivities are sustainable economically, socially 
and environmentally, its goals for sustain-
able development specifically address its 
environment, people and community. In 
its CSR efforts, Hang Lung Properties em-
phasizes the importance of  community par-
ticipation, reflected by its thriving volunteer 
work force that takes part in several local 
community activities including helping the 
elderly and disadvantaged. Furthermore, 
the firm views education as key to enhanc-
ing dialogue and understanding between 
the company and its communities. As such, 
it focuses its education activities on raising 
environmental awareness throughout the 
communities it operates, promoting math-
ematics and science among young students, 
and fostering the development of  real estate 
research and studies to enrich the lives of  
the different members of  society. 

The Hong Kong Jockey Club
The Hong Kong Jockey Club has displayed 
a resolute commitment to integrating sus-
tainability into every facet of  its corporate 
planning and operations, and in doing so 
has played a key role in creating a sustain-
able future for Hong Kong. Through its 
HKJC Charities Trust, it has been a big 
contributor to various green, charity and 
community projects including its HKJC 
Scholarship Scheme that provides students 

access to further education, as well as the 
Jockey Club Emergency Relief  Fund that 
provides immediate assistance to people in 
need due to natural calamities. Meanwhile, 
its CARE@hkjc Volunteer Team forms 
an integral part of  its efforts to provide 
much appreciated community services 
such as home visits to elderly single people. 
Towards the environment, HKJC believes 
in the importance of  forging environmen-
tal partnerships and has long gone green 
with its support of  sustainability initiatives 
including reducing carbon emissions and 
increasing electric efficiency throughout the 
organization. Through these efforts, HKJC 
hopes that its actions foster a thriving spirit 
in local communities and help them be-
come more sustainable in the long-term.

Hopewell Holdings Ltd  
Corporate social responsibility has been at 
the heart of  Hopewell Holdings since its 
founding, taking an integrated approach 
that incorporates environmental and social 
considerations in its decision making and 
actions. Internally, Hopewell Holdings makes 
every effort to deliver initiatives that make a 
difference in its employees’ lives, and cultivate 
a sustainable workplace culture that advocates 
a cooperative and healthy workforce for good 
work-life balance. It also involves its employees 
in environmental initiatives to increase their 
awareness on green issues through its Go 
Green Workplace campaign. With respect to 
its outward communities, Hopewell Holdings 
encourages staff  to contribute to society by 
participating in various community programs 
as well as taking up voluntary work such as vis-
iting the elderly, and organizing Christmas par-
ties for disabled children and underprivileged 
families. The company also does its fair share 
of  actively supporting youth development 
including sponsoring programs that encourage 
secondary students in promoting environmen-
tal protection throughout the country.     

HSBC
HSBC consistently exercises its mantra that 
financial institutions have responsibilities not 
only towards their customers, shareholders 

and employees, but also to the wider com-
munities and environment in which they 
operate. Regionally, its flagship Future First 
education program has tackled child poverty 
and provided some of  Asia’s most impover-
ished young people with access to education, 
as well as a better future. In Hong Kong, it 
has been supporting the JA Company Pro-
gramme to foster students’ entrepreneurial 
spirit and leadership by providing them with 
opportunities to run a business. In Mainland 
China, it partners with the Shanghai Charity 
Foundation to run the “Share of  the Sun” 
programme that provides education diplo-
mas, vocational training and job references 
for rural labourers who have moved to cities 
through urbanisation. In addition, the bank 
promotes financial literacy among students 
throughout Asia. In recent years, the bank 
also launched the HSBC water program in 
conjunction with green groups to deliver 
water provision, protection, information and 
education across the region.

Hysan Development Corp 
True to its core CSR values, Hysan Develop-
ment is guided by the principle of  being a 
responsible business in the conduct of  its day-
to-day operations. The company fulfils this by 
aiming to attain its business objectives within 
a framework of  high standards that takes into 
account the needs of  its stakeholders, espe-
cially its impact on the communities in which 
it operates. As a testament to its unwavering 
efforts, Hysan Development’s corporate social 
responsibility work and the underlying culture 
that supports it have been duly recognized by 
renowned sustainability indices throughout 
the world. Moreover, the firm’s involvement 
in community projects aims at expanding 
young people’s horizons while simultaneously 
promoting the core message of  sustainability. 
Since its inception, Hysan Development’s en-
thusiastic volunteer team have brought their 
big hearts and caring spirit to a wide range 
of  community services supporting numerous 
charitable organisations in pursuit of  bringing 
a positive difference to society. 

Infosys
Taking society’s best interests at heart, 
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Infosys is committed to contributing to the 
communities where it operates, and estab-
lished the Infosys Foundation to support its 
social initiatives. In particular, the Founda-
tion supports programs and organizations 
devoted to uplifting the lives of  the rural 
poor, the mentally challenged, and the 
economically disadvantaged sections of  
Indian society. A primary initiative under 
the Foundation is Computers@Classrooms 
which saw the donation of  thousands of  
computers to various institutions across In-
dia and will continue to do so in the future. 
Further advancing its social commitment 
to education is its SPARK programs that 
help raise the aspirations of  students across 
the country. On the other hand, another 
cornerstone of  Infosys’ CSR commitment 
is by providing opportunities to its employ-
ees and staying relevant to their needs. In 
the past year, it set up its InFLUENCE 
framework to recognize the volunteering 
efforts of  its employees aimed at nurturing 
the spirit of  volunteerism to help build a 
better society for everyone.

K Wah International Holdings Ltd
Upholding the belief  that “giving back to 
society from which one benefitted”, K Wah 
International is committed to contribut-
ing to the sustainable development of  
the communities in which its businesses 
operate. Over the years, it has adopted a 
four-pronged approach to corporate social 
responsibility. In its charity work, it spares 
no efforts in contributing to the sustain-
able development of  communities in Hong 
Kong and Mainland China by playing 
an active role in charity activities, making 
donations and encouraging staff  to vol-
unteer in social services. On education, K 
Wah International sponsors universities in 
Mainland China, Hong Kong and overseas 
to provide scholarships, build teaching facili-
ties and nurture talent development in the 
community. Third, it is active in promoting 
arts and sports to enhance the cultural in-
teraction among different communities and 
elevate the international image of  Hong 
Kong as a cultural hub. Finally, it Is a keen 
supporter of  environmental protection by 
implementing green management practices, 
participating in environmental activities 

and collaborates with universities to explore 
innovative green solutions.

Li & Fung Ltd
A key element of  Li & Fung’s corporate 
social responsibility philosophy is to positively 
impact the communities where it operates 
through its various community engagement 
initiatives. The company has excelled in 
amplifying positive outcomes and enhancing 
results of  its CSR efforts by working with 
community partners around the globe, and 
by encouraging staff  to spread awareness and 
action through their work. In recent years, 
Li & Fung has through its Fung Foundation 
expanded its reach to more communities by 
organizing campaigns such as Ocean Aware-
ness and Action Campaign, Red Décor Day 
and Blood Drives to support humanitarian 
causes. All in all, the firm’s community en-
gagement activities go hand-in-hand with its 
employee engagement “C.A.R.E.” program, 
as the team-building exercises help enhance 
the staff ’s experience in working with com-
munities and support the firm’s efforts in 
enhancing the well-being of  its staff  and the 
surrounding environment.

McDonald’s Asia Pacific
Right from the start, McDonald’s has been 
committed to doing the right thing in every 
facet of  its business. Thus, it comes as no 
surprise that its CSR efforts ensure that its 
business practices and policies continue the 
restaurant chain’s rich heritage of  mak-
ing a positive impact on societies across 
Asia. Throughout the region, McDonald’s 
restaurants have reinforced its environmental-
ly-friendly credentials by adopting energy-
efficient policies and installing state-of-the-
art equipment to further improve energy 
efficiency in its daily operations. 
Meanwhile, McDonald’s long-standing sup-
port of  Ronald McDonald House Charities 
forms the foundation of  its commitment to 
giving back to society. Over the years, RMHC 
has taken various forms across Asia such as 
volunteerism, communications efforts and 
fundraising, all in the spirit of  making a posi-
tive impact on the lives of  children and their 
families. Moving forward, while it is proud 

of  its accomplishments in the CSR space, 
McDonald’s recognizes that there is more 
that it can do. As such, it will continue to seek 
additional opportunities to support RMHC 
particularly in education and awareness.

Melco Group
Melco Group’s corporate social responsibil-
ity vision is to contribute to the growth and 
future of  the communities its serves, working 
in partnership with NGOs to create and 
deliver relevant programs that make a dif-
ference in people’s lives. As another integral 
element of  Melco Group’s CSR practices, 
its staff  members are encouraged to reach 
out and contribute to the growth and future 
of  the communities in which it operates. To 
this end, the group has over the years actively 
supported numerous community and charity 
initiatives in Hong Kong, Macau and China. 
Moreover, its Melco Volunteer Team es-
pouses participation in activities that focus on 
the youth, environment and education. As a 
testament to the staff ’s dedication, the Melco 
Volunteer Incentive has been a preeminent 
part of  the group’s CSR efforts as a means of  
rewarding members of  its workforce with an 
extra day off  when they participate in volun-
tary events organised by the company. 

Meralco 
Meralco lives up to its role as a responsible 
corporate citizen by integrating all its corpo-
rate social responsibility and sustainability 
initiatives through the One Meralco Founda-
tion. The Foundation implements projects 
that are designed in a way that Meralco’s 
commitments to its 3C’s - Customers, Com-
munity and Country - are fully supported 
and fortified. Stemming from the corporate 
values of  malasakit and makabayan, Meralco 
commits to be the solid partner of  Filipinos 
in its collective pursuit of  providing better 
lives through a number of  programs. For ex-
ample, its “Martsa sa Eskwela” program has 
helped improve sanitation in public schools, 
while its Bio Intensive Gardening Project 
trains families in depressed communities on 
backyard farming using organic fertilizers to 
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