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“We are pushing forward the 

legislation on civil penalties and 

class action to ensure effective 

enforcement of the securities 

laws while giving more focus 

on enhancement of listed firm 

quality and investor education”

Despite multiple risk factors in and 
out of the country, capital market 
participants did well in develop-

ing the quality of their corporate gover-
nance practices in 2010. The rewarding 
year ended with Thailand’s moving up to 
the fourth place in CG Watch 2010.

The Thai capital market also made 
the most score improvement, especially 
in the areas of political and regulatory 
environment, in the assessment which is 
regularly organized by the Asian Corpo-
rate Governance Association and CLSA 
Asia-Pacific Markets.  

  “Thanks to initiatives and continu-
ing collaboration among market partici-
pants, from both the public and private 
sectors, we managed to maintain growth 
energy and made progress in several ar-
eas of corporate governance over the 
year,” said SEC Chairman Vijit Supinit.   

Toward International Standard CG 
During the last assessment phase in 2007, 
Thailand was ranked in eighth place and 
the country’s improvement can be attrib-
uted to initiatives and ongoing collabora-
tion between capital market participants, 
from both the public and private sectors. 

In driving towards convergence with 

international corporate governance stan-
dard, the SEC has taken into account 
results and recommendations from CG 
Watch. Particular progress in 2010 in-
cluded: 
•	 Incorporating	 corporate	 governance	

oversight into the government-en-
dorsed Capital Market Development 
Master Plan;   

•	 Issuing	 legal	 amendments	 to	 improve	
corporate governance practices among 
publicly traded companies. Such 
amendments include setting clearer 
scope of duties and responsibilities of 
directors and executives and enhanc-
ing whistleblowers protection; 

•	 Encouraging	more	involvement	of	list-
ed companies and market participants 
in good corporate governance prac-
tices, as mirrored in higher percentage 
of asset management firms’ atten-
dance in annual general shareholders’ 

meeting (AGM) and exercising of their 
voting rights in accordance with their 
own voting policies, which are in line 
with the voting policy guidelines of 
the Association of Asset Management 
Companies (AIMC). On a retail level, 
the Thai Investors Association (TIA) has 
become a regular AGM participant on 
behalf of minority shareholders;

•	 Listed	 companies	 have	 voluntarily	 ad-
opted good corporate governance 
practices with support from the Thai 
Listed Companies Association (TLCA), 
particularly the adoption of AGM’s vot-
ing by poll and the announcement of 
vote count; and

•	 Imposing	the	Stock	Exchange	of	Thai-
land (SET)’s rule on public announce-
ment of AGM voting results within the 
next business day on the SET website.

All improvements aside, the Thai 
capital market must address points of 
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Vijit Supinit: “We have a long and 

challenging journey ahead of us”

concerns, for example, inadequacy of fi-
nancial and non-financial reporting prac-
tices of smaller listed firms, insufficient 
dialogues and communication between 
companies and their shareholders, and 
the effectiveness of law.  

“We are pushing forward the legisla-
tion on civil penalties and class action to 
ensure effective enforcement of the se-
curities laws while giving more focus on 
enhancement of listed firm quality and 
investor education,” added Mr. Vijit.    

Enhancing Enforcement
Under the current Act, the SEC will file 
criminal complaints for the violations 
which cannot be settled or for denial 
to appear before the Settlement Com-
mittee.  The SEC has proposed amend-
ments to the Securities and Exchange 
Act (SEA) of 1992 to allow civil sanction 
to expedite the enforcement procedure. 
The regulator is also proposing a class 
action bill that would enable sharehold-
ers and investors to launch cost-effective 
lawsuits against directors for breach of 
duty. Once the class action law becomes 
effective, the TIA is expected to become 
a key representative of shareholders for 
the lawsuits.

Better Quality of Listed Companies
Independent Directors
Boards of directors should play a major 
role in corporate governance practices 
and be accountable to shareholders. To 
serve such objectives, a company board 
should include a sufficient number of 
independent directors to ensure checks 
and balances efficiency. Pursuant to SEC 
regulations, independent directors must 
constitute at least one-third of the board 
size or not less than three. The regula-
tions thoroughly prescribe definitions of 
independence, including conflicts of in-
terest and relationship with the company, 
subsidiaries and controlling shareholders. 

Minority Shareholders
To promote shareholders’ meeting par-
ticipation, the SEA allows minority share-
holders who own 5 percent of shares to 

submit a proposal to the board of direc-
tors to allow nomination of candidates 
for election of directors, which would 
give minority shareholders more say in 
the nomination of independent directors. 

Audit Committee 
The audit committee is an essential tool 
for improving corporate oversight. It 
must compose of at least three mem-
bers who are all independent directors. 
In 2010, the SEC introduced the Audit 
Committee’s Handbook which provides 
information on qualifications, duties and 
responsibilities as well as guidelines for 
self-assessment. 

The SEC, in collaboration with relat-
ed organizations, will soon issue further 
guidelines and handbooks for audit com-
mittees, such as internal control guide-
lines. 

Investor Relations 
Professional investor relations can con-
tribute to open and timely communi-
cation among all related parties. To fa-

cilitate investor relations activities of the 
listed companies, the SET has launched 
“Opportunity Day” project, a forum for 
stakeholders including analysts, inves-
tors and the media to update informa-
tion on business and operation of listed 
companies.  

 The event takes place on ground af-
ter every periodic disclosure of financial 
statements and via SET webcast. There 
are also trial broadcasts via iPhone, iPad, 
BlackBerry and Android-driven phones. 
Since its launch in 2008, the Opportu-
nity Day webcast has drawn more than 
50,000 visitor hits from domestic and for-
eign visitors. 

New Audit Oversight System 
As auditors are key to improving the 
quality of financial reporting of listed 
companies, it is vital that audit work it-
self is reliable and produced by a team of 
knowledgeable and competent engage-
ment partners and audit staff under a 
reliable audit quality assurance system of 
the audit firm. 

In this regard, the SEC is introducing 
a new audit oversight system which will 
ensure that audit firms are equipped with 
audit quality assurance. The scheme will 
particularly address audit quality control 
on both the corporate and engagement 
levels to mitigate risks associated with fi-
nancial misstatements.

 The SEC’s continuing efforts on au-
dit oversight improvements has been 
recognized by the International Forum 
of Independent Audit Regulators (IFIAR) 
and thanks to regular participation and 
contribution to global audit regulatory 
developments, the SEC membership to 
the IFIAR became effective in September 
2010. 

Towards Sustainability
The SEC has appointed the Corporate 
Social Responsibility Working Group to 
establish guidelines and raise listed com-
panies’ awareness of CSR. The Working 
Group consists of social and environmen-
tal specialists from government and pri-
vate agencies as well as capital market as-
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sociations.  This group has introduced the 
CSR Guidelines, which provide principles 
and best practices for listed companies’ 
implementation. Meanwhile, the SEC is 
collaborating with related organizations 
to introduce guidelines for sustainability 
reporting.

Additionally, the SEC and the Stock 
Exchange also supported 27 leading 
listed companies in establishling a Corpo-
rate Social Responsibility Club (CSR Club) 
as a forum for sharing of CSR knowledge 
and experiences through such activities 
as public seminars.  

Earlier this year, the SEC has ap-
proved in principle the setup of a carbon 
credit fund – a target innovation under 
the Capital Market Development Master 
Plan – to support the development of 
projects for the reduction of greenhouse 
gas emissions by clean development 
mechanisms (CDM Project) as well as pro-
viding business operators with more ac-
cess to sources of funds and the carbon 
credit market. 

The carbon credit fund is in the form of 
a mutual fund that will be allowed to:
(1) invest in both equity or debt instruments 

issued by CDM project operators;
(2) trade Certified Emission Reduction 

(CER);
(3) engage in other transactions such 

as guarantees, loans, hire purchase 
agreements or the leasing of equip-
ment;

(4) give advice or provide services related 
to CDM projects; and 

(5) be a joint operator of CDM projects. 
There are 123 CDM projects ap-

proved by the Thailand Greenhouse 
Gas Management Organization (TGO). 
Of these, 40 have been registered with 
the CDM Executive Board of the United 
Nations in consideration for CER certifi-
cation and two have already been certi-
fied.  By the end of 2009, there were 96 
carbon credit funds worldwide, account-
ing for approximately USD15.47 billion in 
investment value. 

Empowering Investors
Investor education is one of the major 

tools that the SEC has been using to 
achieve its investor protection objective. 
We have launched various educational 
programs for investors through tradi-
tional and online media, as well as vari-
ous activities.

A recent SEC investor survey high-
lighted several areas for improvement and 
the SEC will be adjusting investor educa-
tion strategies, shifting focus onto poten-
tial investors to enhance investment cul-
ture and build up well-informed investors. 

As better education would improve 
financial literacy of Thai people, which in 
turn could contribute to long-term solu-
tions to economic and social problems, 
the SEC together with other key agen-

cies, e.g., the Finance and Education 
Ministries, the Bank of Thailand and the 
Stock Exchange of Thailand is advocating 
for financial education to become “na-
tional strategy”.  

More Challenges Ahead 
Thanks to continued efforts and col-
laboration of all parties, the Thai capital 
market has reached several milestones on 
the path towards corporate governance 
excellence. Still, Thailand has a lot more 
to do to address areas for improvement 
such as law enforcement and quality of 
issuers and investors.  

“The SEC is working closely with 
all related parties to implement more 
measures for enhancing Thai corpo-
rate governance standards in line with 
our international peers. We have a long 
and challenging journey ahead of us. It 
is not an easy path but it surely will lead 
us to stronger market confidence, more 
investment opportunities and economic 
growth in the long run. This makes every 
little step a rewarding experience,” said 
SEC Chairman. n
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1st Asian Excellence 
Recognition Awards 2011

Investor Relations, CSR, Business Ethics, Environmental Responsibility 
and Financial Performance

Running a company is not just about earning profit for your shareholders. Nor it is just about having an excellent 
business model and an experienced management team.  It is a combination of both, plus much more. It is about 
how you treat your shareholders or how you behave as a corporate citizen.

In today’s business environment, investor relations play a crucial role in corporate existence as they are instru-
mental in providing timely updates of the latest information and business development to keep the shareholders 
well-informed.

Companies should also be taking the initiative to reflect social and environmental concerns in their activi-
ties and in their relationships with the communities in which they exist. They should undertake deliberate 
efforts to create a sustainable environment in which to conduct business – rather than just think of their 
financial bottom line.

It is for these traits that Corporate Governance Asia is taking a new initiative to recognize excellence in inves-
tor communications, business ethics, corporate social responsibility (CSR), environmental practices and financial 
performance. The recognitions – The 1st Asian Excellence Recognition Awards – are bestowed to outstanding 
executive achievements across the region to serve as inspirations for the rest of the business community.

These accolades are for people who possess strong leadership in guiding the company in growing/expand-
ing the business, and at the same time uphold the highest ethics in business practices. These recognitions are a 
fundamental part of our mission to enhance the standards of corporate governance in Asia.

We are honouring the companies and business professionals who are recognized by his/her peers, investors, 
academics for his/her outstanding leadership and contributions in a public or a private company.

Asia’s best investor relations professional
Asia’s Best CEO (Investor Relations)
Asia’s Best CFO (Investor Relations)

Best Investor Relations Website/Promotion
Best CSR

Best Environmental Responsibility
Best Corporate Investor Relations, by country:

China • hong Kong • indonesia • Malaysia • PhiliPPines • singaPore • Taiwan • Thailand
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CHINA

China Merchants Bank
Dr. Ma Weihua, President & CEO

After a long career as a regulator and 
a central banker, Dr. Ma Weihua joined 
China Merchants Bank (CMB) where he 
is instrumental in making it one of the 
biggest private sector banks in the main-
land. It has an extensive domestic branch 
network and has representative offices 
in New York and London.

Dr. Ma helped engineer CMB’s foray 
into the Hong Kong banking market 
when it acquired Wing Lung Bank in 
2008 for HK$19.3 billion – the biggest 

banking acquisition in the territory in seven years.
Dr. Ma has served as deputy director of the general office 

at the People’s Bank of China (PBOC), the central bank, in 1990 
and as deputy director of the planning and funding department 
from 1991 to 1992. He then led the Hainan branches of the 
PBOC and the State Administration of Foreign Exchange (SAFE) 
as governor and director, respectively, until 1998.

China Resources Enterprise
Chen Lang, CEO & Executive Director

Chen Lang plays a pivotal role in the 
group’s objective to make China Re-
sources Enterprise (CRE) the largest 
consumer goods company in China. 
Following the disposal of its non-core 
brand-fashion distribution businesses 
in China, it is focusing on its core retail, 
beer, food and beverage operations to 
fuel its long-term growth.

Indeed, under Mr. Chen’s leader-
ship, CRE has been transformed into a 
company with a distinct consumer fo-

cus, which will underpin its rapid expansion going forward. The 
group is actively seeking acquisition and cooperation opportuni-
ties to facilitate the growth of all its business.

A holder of an MBA degree from the University of San 
Francisco, Mr. Chen has been very familiar with the CRE op-
erations, having assumed various senior positions within the 
group. His effort in maintaining good corporate governance 
has been recognized by a number of awards CRE received in 
2010.  

China Telecom Corporation
Wang Xiaochu, Chairman & CEO

Wang Xiaochu serves as chairman of 
the board and CEO of China Telecom 
Corporation and is responsible for the 
development of the company’s tele-
phone network management systems 
and various other information tech-
nology projects. At the end of 2010, 
the company has 93 million subscrib-
ers, a huge 34 million rise from the 
previous year. 

Mr. Wang says China Telecom 
wants to pave the way to bring China-

made handsets to overseas CDMA operators. The company pro-
vided 800 CDMA device models in 2010 and terminal sales rose 
50% to more than 45 million units. 

With over 29 years of management experience in the 
telecommunications industry, Mr. Wang was previously dep-
uty director-general and director-general of the Hangzhou 
Telecommunications Bureau in Zhejiang province, as well as 
director-general of the Tianjin Posts and Telecommunications 
Administration.

Ping An Insurance Corporation
Ma Mingzhe, Chairman & CEO

Ma Mingzhe has been the CEO of 
Ping An Insurance Corporation since 
April 2001, during which he presided 
over the rapid growth of the com-
pany, achieving a leading position in 
both scale and service quality. In a 
major transaction announced in June 
2010 which enables the company to 
establish an integrated financial plat-
form that incorporates insurance, 
banking and investment, Ping An In-
surance acquired a stake in Shenzhen 

Development Bank.
Mr. Ma says the deal was in line with its strategy and allows 

Ping An Insurance to work closely with a commercial bank with a 
national reach that will help it offer multiple products to custom-
ers through one account.

Mr. Ma has a doctorate degree in money and banking from 
Zhongnan University of Economics and Law. He is a member of 
the 11th National Committee of the Chinese People’s Political 
Consultative Conference.

ASIA’S BEST CEO

(Investor Relations)
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HONG KONG

Melco International Development Limited
Ho Yau Lung, Lawrence, Chairman & CEO

Melco International Development is a 
dynamic new generation Asia leisure and 
entertainment company focused on lei-
sure and entertainment under the lead-
ership of an equally dynamic business 
executive Lawrence Ho. Blessed with en-
trepreneurial skill and managerial talent, 
Mr. Ho orchestrated Melco International’s 
corporate expansion as it rides on Asia’s 
booming economies, particularly China. 

He directed Melco’s transformation 
by building a professional management 

team and initiating a series of acquisitions, restructuring and re-
vamp campaigns. He continually explores new opportunities for 
growth and development that create value for all stakeholders.

Mr. Ho is a keen advocate of good corporate governance 
and believes that high ethical standards and integrity are cru-
cial to the success of the group. He is dedicated to continuously 
enhancing the group’s monitoring mechanism to ensure opera-
tional transparency and accountability to stakeholders.

Hong Kong Exchanges and Clearing Limited
Charles Li, CEO

Upon being named CEO of Hong Kong 
Exchanges and Clearing Limited (HKEx) 
in January 2010, Charles Li vowed to 
maintain the bourse’s strong communi-
cations channels and transparent opera-
tions.  He followed through on his prom-
ise, ensuring HKEx maintained open 
and candid communication between 
the Board and Shareholders. Regular 
and publicly available disclosures about 
important issues including performance, 
fundamental business strategy, gover-

nance and the management of risk were made through various 
channels in 2010.  Under Mr. Li’s leadership, HKEx introduced its 
revamped website in March last year to strengthen its role in the 
dissemination of shareholder information such as the quarterly, 
interim, and annual reports and trilingual webcasts of annual re-
sults presentations.  In addition to himself, several senior executives 
have also been designated to maintain purposeful dialogue and 
ongoing relationships with investors and analysts. As he begins his 
second year at the helm of HKEx, Beijing-born Mr Li promises to 
continue his efforts to strengthen investor relations and continue 
to make information accessible to all stakeholders.

INDONESIA

PT XL Axiata
Hasnul Suhaimi, President-Director

Hasnul Suhaimi has so far achieves 
several milestones for PT XL Axi-
ata since he was named presi-
dent-director of the company in 
September 2006. The company is 
the fastest growing mobile tele-
communications provider in the 
industry with extensive coverage 
throughout Indonesia. 

Among the significant deals 
under Mr. Suhaimi’s watch was 
done in April 2010 when one of XL 

Axiata’s shareholders, Indocel, reduced its stake in the 
company to 66.7% through the exercise of an interna-
tional private placement of 19.8% in XL Axiata in order 
to increase public shareholding spread in the company 
shares.

Mr. Suhaimi, who earned his MBA from the University 
of Hawaii in 1992, believes in upholding good corporate 
governance principles as they can effectively maximize re-
turns, improve performance through its corporate values 
and consistently work to secure shareholders’ interests. 

PT Garuda Indonesia
Emirsyah Satar, President & CEO

Emirsyah Satar first joined Garuda 
Indonesia in 1998 as executive 
vice-president for finance with 
responsibility for the company’s 
entire financial restructuring exer-
cise. He left the company in 2003 
to join Bank Danamon as deputy 
CEO, but returned to Garuda in 
2005 as president and CEO with 
the task of turning the carrier around.

With the completion of the restructuring process, Mr. 
Satar initiated the much-awaited initial public offering 
in January this year that raised 4.8 trillion rupiah, which 
will help Garuda to buy new aircraft, fly to more destina-
tions and improve its maintenance standards. 

Mr. Satar previously held various senior positions in 
other companies, including Citibank in Jakarta, Jan Dar-
madi Group, Niaga Factoring Corporation and Niaga Fi-
nance in Hong Kong. 
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MALAYSIA

AirAsia Berhad
Dato Sri Dr. Tony Fernandes, CEO

After spending 14 years in the mu-
sic industry, Dato Sri Dr. Tony Fer-
nandes embarked on a new career 
path when he took over in 2001 an 
existing airline, AirAsia, a struggling 
subsidiary of a government-owned 
conglomerate. 

In the process, he established 
a low-cost airline, which challenge 
the local monopoly of Malaysia 
Airlines and pioneers the no-frills 
travel in Asia.

In doing so, Dr. Fernandes proved his skeptics wrong 
and in 2004, AirAsia was listed in Bursa Malaysia, a first 
for a low-cost carrier in the region. Riding on this success 
and adopting the formula of maintaining a simple aircraft 
fleet and a route network based on low-cost airports, Dr. 
Fernandes set up AirAsia X in 2007, focusing this time on 
low-cost, long-haul segment of the market.

For successfully leading and growing AirAsia as the 
world’s best low-cost airline and Asia’s largest, Dr. Fer-
nandes was awarded “Airline CEO for the Year Award” in 
2009 from Jane’s Transport Finance.

Public Bank
Tan Sri Dato Sri Dr. Teh Hong Piow, Chairman

Tan Sri Dato Sri Dr. Teh Hong Piow 
started his banking career in 1950 
as a bank clear in Oversea-Chinese 
Banking Corporation and rose 
through the ranks to become an 
officer within five years. 

He joined Malayan Banking 
Berhad (Maybank) as manager in 
1960 and was promoted to the 
position of general manager in 
1964 at the age of 34.

Tan Sri Teh left Maybank in 
1966 to set up Public Bank. He has overseen its growth 
and evolution into a modern and integrated financial 
institution with a wide network of 249 domestic and 
five international branches. Today, it is one of the best-
managed and most profitable banks in Malaysia.

PHILIPPINES

Ayala Corporation
Jaime Augusto Zobel de Ayala, Chairman & CEO

Jaime Augusto Zobel de Ayala is the 
chieftain of the Ayala group of com-
panies, one of the biggest and most 
diversified conglomerates in the Philip-
pines. He oversees several subsidiaries 
and affiliates that play leadership roles 
across diverse industries, which include 
real estate development, banking and 
financial services, telecoms, water in-
frastructure, electronics, information 
technology, automotive and interna-
tional operations.

The group exhibited a strong growth trajectory of its core 
businesses in 2010, underpinned by the favourable economic 
environment, robust domestic consumption and low interest 
rate environment set. The initiatives that Mr. Zobel de Ayala and 
his management team have taken the past few years have clear-
ly positioned its businesses to benefit from this renewed growth 
cycle.

Mr. Zobel de Ayala is widely recognized in the international 
business community, serving as members in various advisory 
committees, including J.P. Morgan International Council and 
Mitsubishi Corporation.

BDO Unibank
Nestor Tan, President

From a medium-sized commercial bank 
in the 1990s, BDO Unibank emerged as 
one of the Philippines’ top three lend-
ers under the stewardship of Nestor 
Tan, who was elected bank president 
in July 1998. Mr. Tan and the bank 
management had initiated a series of 
mergers and acquisitions to boost its 
competitiveness, including buying the 
Philippine subsidiaries of Dao Heng 
Bank in 2001 and United Overseas 
Bank in 2005. 

Their biggest coup was Equitable PCI Bank in 2006, which 
catapulted BDO among the leading players in consumer lending 
and a formidable rival in the middle-market sector. In another 
major achievement, BDO’s consolidated resources breached the 
one trillion peso mark at the end of 2010, a 16% rise from the 
previous year. The bank has been aggressive in pursuing diverse 
opportunities to expand its product offerings and services, thus 
resulting in stable earnings.
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SM Investments Corporation
Harley Sy, President

Harley Sy is at the helm of one of the 
fastest-growing conglomerates in 
the Philippines, SM Investments Cor-
poration (SMIC), which has interests 
in shopping mall operations, retail, 
real estate development, banking 
and tourism. Since the start of 2010, 
mall operator SM Prime has inaugu-
rated four malls, while the real estate 
group is rapidly expanding with 12 
ongoing residential condominium 
projects.

As SMIC president, Mr. Sy chairs the investment commit-
tee, which monitors the performance of the group’s portfolio 
of investments and reviews the investment and financing pro-
posals. He also continues to be actively involved in merchan-
dising for SM Department Store.

Mr. Sy is a strong advocate of good corporate governance 
as he was actively involved in several initiatives aimed at fur-
ther strengthening the corporate governance culture of the 
SM group.

SINGAPORE

Keppel Land Limited
Choo Chiau Beng, Chairman

Choo Chiau Beng started his career 
with Keppel Shipyard in 1971 and 
rose through the ranks to his present 
position as chairman of Keppel Land, 
which he was appointed on May 1 
2009. The company has a strate-
gic focus on two core businesses of 
property development and property 
fund management. Under Mr. Choo’s 
current tenure, he strengthens the 
group’s focus on China with the es-
tablishment of Keppel Land China.

Keppel Land’s fund management 
vehicles continued to extend their reach in the region as Mr. Choo 
initiated selective acquisitions. K-Reit Asia made its initial overseas 
foray by acquiring two prime office developments in Australia.

In addition to his present jobs, Mr. Choo is involve in vari-
ous business organizations, such as being a board member 
of Energy Studies Institute, a board and council member of 
American Bureau of Shipping and chairman of Det Norske 
Veritas Southeast Asia committee.

Oversea-Chinese Banking Corporation
David Conner, CEO

David Conner has provided strong direction to the manage-
ment of Oversea-Chinese Banking 
Corporation (OCBC) since he was 
first appointed to the board on April 
15 2002. In October 2009, he led 
OCBC into an ambitious business 
proposition through the acquisition 
of ING’s private banking business in 
Asia for US$1.5 billion, a well-calcu-
lated move to take advantage of the 
opportunities following the industry 
shakeout in the aftermath of the 
global financial crisis.

Mr. Connor intends to continue investing in OCBC’s 
regional franchise, positioning for growth opportunities in 
its key markets. In 2010, revenue momentum across the 
bank’s key businesses remains strong, with broad-based 
loan growth, robust fee revenues, and healthy contributions 
from major subsidiaries.

 Mr Conner has an extensive banking experience in the 
Asia-Pacific region, having worked for over 25 years with Ci-
tibank, where he served in various senior positions in Japan, 
India and Singapore. 

Singapore Airlines
Chew Choon Seng, ex - CEO of Singapore Airlines

Chew Choon Seng retired as the 
CEO of Singapore Airlines (SIA) at 
the end of December 2010, end-
ing 39 years of service with the SIA 
Group. He joined the company in 
1972 and had held senior assign-
ments in Tokyo, Rome, Sydney, Los 
Angeles and London, and headed 
the planning and the marketing divi-
sions at corporate headquarters.

During his tenure as CEO, Mr 
Chew successfully steered the SIA 

group through some of its most challenging times, including 
the SARS outbreak of 2003 and more recently the global 
financial crunch.

Under his leadership, the SIA group not only maintained 
its unbroken record of full-year profitability, it set new profit-
ability records while remaining innovative, including through 
the successful introduction of the world’s largest aircraft, 
the Airbus A380, in 2007. 
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TAIWAN

Chinatrust Financial Holding Company
Daniel Wu, President

Daniel Wu is the president of China-
trust Financial Holding Company and 
serves as CEO of investment business. 
In addition to these duties, he is also 
the spokesperson of Chinatrust, in 
which he is in charge of communicat-
ing with the external institutions and 
media about the group.

Mr. Wu’s strong leadership has guid-
ed the group through the most difficult 
market environment during the recent 
financial crisis and in the process gained 

investors’ trust and approval. He is dedicated to improving share-
holders’ return and along with his guidance, Chinatrust’s vision 
is to become one of the leading regional financial institutions in 
Asia. Mr. Wu, who holds an MBA from the University of Rochester 
in the US, adheres to the highest standards of corporate gover-
nance, spurred by a 43% foreign ownership of Chinatrust, which 
is one of the highest among its peers.

Fubon Financial Holding Company
Ming-Chung Tsai, Daniel, Executive Chairman & CEO

Daniel Tsai is determined to make Fubon Financial Holding as one 
of Asia’s first class financial institutions, with interests, among 
others, in banking, insurance, brokerage and asset management. 
As the group CEO, he has garnered several accomplishments for 
Fubon Financial, the results of his prudent management and his 
commitment to good corporate governance. The group is one 

of the most admired companies in Tai-
wan and credits, among others, to the 
introduction of an independent board 
of directors system. 

Through Ms. Tsai’s guidance, Fu-
bon Financial placed utmost emphasis 
on risk management in all of its sub-
sidiaries, which enabled the group 
to confront the challenges of recent 
global financial crisis. Its independent 
directors play an important role in in-
ternal audits and internal risk control.

Taiwan Semiconductor Manufacturing Company
Rick Tsai, Director & President, TSMC New Businesses

Rick Tsai was chief executive of Taiwan 
Semiconductor Manufacturing Com-
pany (TSMC) when he was asked by 
the board of directors in June 2009 to 
lead a new business division to explore 
new growth engines in the green en-
ergy sector. 

Needing the most qualified man-
ager to carry the task, TMSC assigned 
him to carry out the mandate of help-
ing the company to diversify into new 
business areas such as solar cells and 

light-emitting diode industries. This diversification is imperative 
if TSMC is to maintain its growth momentum

Mr. Tsai, who holds a Ph.D in material science from Cornell Uni-
versity in the US, has helped maintain TSMC leadership and profit-
ability during his stint as CEO. He has been with TSMC for more 
than 20 years since he moved from Hewlett-Packard in 1989.

ASIA’S BEST CFO

(Investor Relations)
CHINA

China Telecom Corporation
Andi Wu, Executive Vice-President       
& CFO

Andi Wu plays a key role in the over-
all management of China Telecom 
especially on the financial aspect and 
financial transformation in an era of 
industry restructuring leading to ro-
bust expansion and success of the 
company. She is pro-active in deploy-
ing cost initiatives and she is effective 

in allocating resources to support the integrated and differenti-
ated operating strategies for sustainable development of China 
Telecom.

Madam Wu is instrumental in implementing a compre-
hensive economic value added-oriented management system, 
reinforces financial decision support and value management 
capability, strengthens internal control risk assessment and im-
prove centralized treasury management.

Madam Wu previously served as director-general of the De-
partment of Economic Adjustment and Communication Settle-
ment of the Ministry of Information Industry, and director-gen-
eral of the Department of Finance of the Ministry of Posts and 
Telecommunications.
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China Resources Enterprise
Frank Lai, CFO & Executive Director

Frank Lai has been an executive di-
rector and CFO of China Resources 
Enterprise since June 2009 and 
is at the forefront of the group’s 
streamlining of its business focus 
to become the biggest consumer 
goods company in China.

In line with CRE’s strategy, Mr. 
Lai is a catalyst in its investment 
decisions, such as the CRE acquisi-
tion in June 2010 of an 80% inter-
est in Pacific Coffee from Chevalier 

Pacific for HK$326.6 million, helping the company to cap-
ture the growth potential of China’s coffeehouse market. 
In January this year, CRE forged a joint venture with Kirin 
Holdings Company of Japan to manufacture and distrib-
ute non-alcoholic beverages in Greater China.

Mr. Lai has a bachelor of commerce degree from the 
University of Western Australia and a graduate diploma in 
business and administration from the Curtin University of 
Technology of Western Australia. 

HONG KONG

Hutchison Whampoa
Frank Sixt, Executive Director & Group Finance Director

Frank Sixt has been credited in help-
ing make Hutchison Whampoa one 
of the most savviest issuers in the 
capital markets in the region with its 
trailblazing transactions. In Novem-
ber 2003, the company arranged a 
US$5 billion bond offering in three 
tranches, the biggest corporate 
bond ever issued in Asia, outside of 
Japan.

 In another audacious fund rais-
ing exercise, Mr. Sixt announced in 

January 2011 the listing of the group’s port assets in Hong 
Kong and southern China through a business trust in Sin-
gapore, in what could be the biggest ever listing in the city 
state.

Mr. Sixt holds a master’s degree in arts and a bachelor 
degree in civil law. He is a member of the bar and of the Law 
Society of the provinces of Quebec and Ontario in Canada.

Sun Hung Kai Properties
Patrick Chan, Executive Director & CFO

Patrick Chan has been an executive 
director and CFO of Sun Hung Kai 
Properties (SHKP) since July 2009. He 
is involve in raising working capital for 
business development in Hong Kong 
and China through the bank loan 
market. In March 2010, the company 
signed an HK$18.12 billion loan facil-
ity with a consortium of 32 leading 
financial institutions – the largest sum 
ever raised by SHKP in the syndicated 
loan market at one time.

With its strong relationship with the banking community, 
SHKP is one of the Hong Kong corporates that can self-led a 
loan transaction as Mr. Chan himself has worked with a num-
ber of financial institutions, including Chase Manhattan Bank, 
Australia and New Zealand Banking Corporation, Dah Sing 
Financial Group and Hang Seng Bank, where he also served as 
its CFO in 1998 and an executive director and general man-
ager in December 2005.

Mr. Chan obtained a master’s degree in business admin-
istration from the University of Warwick in the UK in 1993. 

Sino Land Company
Thomas Tang, Executive Director & CFO

Thomas Tang is an executive direc-
tor of Sino Land since April 2005. 
With over 33 years of experience in 
accounting and finance, he is instru-
mental in ensuring that the company 
is in solid financial footing. He takes 
care of the company’s fund raising 
to finance its various property devel-
opment projects. 

Before joining the Sino Group, 
Mr. Tang was managing director of 
an investment and financial advisory 

services firm that is a member of an international group, and 
a director and executive committee member of a publicly-
listed company in Hong Kong.

Mr. Tang earned his bachelor of science degree in mod-
ern mathematics from Surrey University in the UK. He has 
been an associate member of the Institute of Chartered Ac-
countants in the UK and Wales since 1981.
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Esprit Holdings
Chew Fook Aun, Executive Director & Group CFO

Chew Fook Aun has been an executive 
director and group CFO of Esprit Hold-
ings since February 1 2009. He plays 
an important role in fashion retailer’s 
drive to expand its presence in China 
by buying out its partner in a Chinese 
retail joint venture. The company 
tapped the syndicated loan market to 
finance the deal to the tune of HK$2.6 
billion, which was oversubscribed due 
to Esprit’s strong credit story.

Mr. Chew is a graduate of the Lon-
don School of Economics and political science of the University 
of London in the UK and holds a bachelor of science (econom-
ics) degree at the same university. He is vice-president and a 
council member of the Hong Kong Institute of Certified Public 
Accountants and a fellow member of the Institute of Chartered 
Accountants in England and Wales.

INDONESIA

PT Bank Mandiri
Pahala Mansury, Executive Vice-President & CFO

Pahala Mansury serves as executive 
vice-president, coordinator of finance 
and strategy, as well as CFO of Bank 
Mandiri. In January this year, he helped 
preside over the bank’s massive capital 
raising when it launched a rights offer-
ing amounting to US$1.3 billion, rep-
resenting Indonesia’s second biggest 
rights offering and the biggest by a 
domestic bank. The deal replaced the 
planned subordinated debt issuance 
designed to strengthen Bank Mandiri’s 

capital adequacy ratio and to support higher lending.
Mr. Mansury joined Bank Mandiri in 2003 and held vari-

ous positions, including group head of corporate development, 
change management office and economic research from 2003 
to 2006. He holds an MBA in finance from the Stern School of 
Business at the New York University in the US.

PT United Tractors
Gidion Hasan, Director, Finance and Administration

Gidion Hasan was appointed director of PT United Trac-
tors, in charge of finance and administration in 2006. He 
is responsible for the fund raising activity of United Trac-

tors, leading the negotiations with 
various banks and other financial 
institutions. In August last year, the 
company signed loan agreements 
with Japanese banks to meet its 
working capital requirements.

Mr. Hasan joined Astra in1999 
as corporate planning and inves-
tor relation manager and as chief 
of corporate planning and strategy. 
Before joining Astra, he was corpo-
rate finance manager of the Salim 

Group. He received a finance degree from the Rogers State 
University in Oklahoma, USA in 1994.

MALAYSIA

CIMB
Kenny Kim, Group CFO

Kenny Kim is the group CFO and 
head of group strategy and finance 
division at CIMB, one of Malaysia’s 
leading financial institution group. As 
head of group strategy and finance, 
he is responsible for identifying, de-
veloping, executing and managing 
the group’s key strategic initiatives, 
both domestically and regionally. The 
group’s mergers and acquisitions and 
other corporate finance activities as 
well as investor relations and corpo-
rate secretarial functions are also un-

der his management. 
Mr. Kim likewise oversees the finance functions of the 

CIMB Group. He presided most of its major corporate exercis-
es, including the acquisitions of Bumiputra Commerce Bank, 
Southern Bank Berhad, Bank Niaga, Bank Lippo, BankThai 
and Bank of Yingkou, as well as the regional integration of all 
the business under the CIMB Group.

Mr. Kim holds a master’s of science in finance from the 
University of Lancaster in the UK.

Public Bank
Chang Siew Yen, CFO

Chang Siew Yen joined Public Bank in 2005 as deputy direc-
tor of finance division and subsequently appointed head of 
finance division and CFO in 2006. She was promoted to gen-
eral manager in 2009 to also oversee the corporate planning 
and strategy department.

Ms. Chang, who is an accountant by profession, is a 
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member of Public Bank’s investor 
relation committee, whose function 
is to ensure an accurate, consistent 
and timely flow of current news and 
financial information of the group to 
the investment community. The com-
mittee, among other things, conducts 
presentations and meetings with eq-
uity analysts, fund managers and in-
vestors.

PHILIPPINES

SM Investments Corporation
Jose Sio, Executive Vice-President & CFO

Since the public listing of SM Invest-
ment Corporation (SMIC) in 2005, 
Jose Sio has led a series of landmark 
transactions for one of the fastest 
growing conglomerates in the Philip-
pines. In February 2007, the company 
raised US$300 million, representing 
the first convertible bonds out of the 
Philippines in 10 years.

Then in July 2008, it launched the 
country’s largest offshore G3 corpo-
rate bond transaction with a US$350 

million deal in what Mr. Sio described as an opportunistic fund 
raising. SMIC topped this deal a year later with a US$500 mil-
lion bond issue, which also achieved the lowest coupon ever 
for a Philippine corporate.

A holder of a master’s degree in business administration 
from the New York University in the US, Mr. Sio’s fund raising 
strategy is to always plan ahead, not at the time when SMIC 
needs the money. 

Manila Water Company
Luis Juan Oreta, CFO & Treasurer

Luis Juan Oreta has been the CFO 
and treasurer of Manila Water Com-
pany since January 2009 and serves 
as its compliance officer as well. He 
is involve in major corporate finance 
activities, which this year include the 
raising of 11 billion pesos to fund the 
company’s capital expenditures. Ma-
nila Water is currently drawing from a 
10-year, US$150-million loan facility 
under the Overseas Untied Loan In-
surance programme of Nippon Export 

and Investment Insurance to finance its ongoing projects.
Mr. Oreta, who holds an MBA from Rutgers University 

in the US, was previously a managing director in the strate-
gic planning group at Ayala Corporation, which he joined in 
1997 with responsibility for evaluation of the group’s subsid-
iaries strategic directions and forward plans, and of invest-
ment alternatives and resource allocation.

SINGAPORE

CapitaLand Limited
Olivier Lim, Group CFO

As the group CFO of CapitaLand, 
Olivier Lim is credited in guiding the 
company through the global finan-
cial crisis of 2008, emerging largely 
unscathed from the credit crunch. 
As a result, the company was well-
positioned to take advantage of the 
opportunities in the market, such as 
the acquisition of the Hong Kong 
property company, Orient Overseas 
Development, for US$2.2 billion in 
January 2010.

Mr. Lim has initiated a number of landmark capital mar-
kets transactions in the Singapore on behalf of CapitaLand, 
including the largest ever convertible bond offering in the city 
state amounting to S$1 billion and the longest dated ever at 
15 years in June 2007. Then in August 2009, it raised S$1.1 
billion through a seven-year CB that was the largest and lon-
gest tenor deal for an Asian-listed issuer during the year.

Mr. Lim has more than 20 years of work experience in 
diverse areas, including corporate banking, investment bank-
ing, corporate finance and real estate financial products.

Singapore Exchange Limited
Seck Wai Kwong, CFO

Seck Wai Kwong joined Singapore 
Exchange (SGX) in June 2003 as ex-
ecutive vice-president and CFO. He 
was promoted to senior executive 
vice-president in November 2005 
and has since led various groups and 
units, including strategy and business 
development, post trade and retail, 
and legal and compliance.

Mr. Seck was instrumental in 
SGX’s acquisition of a 5% stake in 

the Bombay Stock Exchange in March 2007 as well as in the 
development of other business alliances. At present, he is in-
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volve in the multi-billion dollar merger between SGX and Aus-
tralia Stock Exchange, a combination which he says is not just 
about cost synergies, but strategically making both bourses 
a much stronger institutions and putting them in a stronger 
position to grow into Asia.

Mr Seck, which holds an MBA (with distinction) from 
Wharton School, University of Pennsylvania in the US, previ-
ously held senior executive positions in the Monetary Author-
ity of Singapore and in the Government of Singapore Invest-
ment Corporation.

TAIWAN

Chinatrust Financial Holding Company
Hsu Miao-Chiu, CFO

Hsu Miao-Chiu is the CFO of Chi-
natrust Financial Holding Company. 
She was previously the group’s se-
nior vice-president. He also served 
as supervisor of Chinatrust Securities 
Company and has been a director of 
Chinatrust Venture Capital Corpora-
tion since August 2006.

Ms. Hsu plays an important role 
in supporting Chinatrust Financial’s 
investor relations (IR) division, serving 
as its deputy spokesperson. She is in 

charge of communicating with the institutions and media es-
pecially in the financial aspect of the company. 

She leads the IR team in conducting a fair and transparent 
disclosure on the group’s financial status to its investors, giv-
ing them up-to-date information about Chinatrust.

Taiwan Semiconductor Manufacturing Company
Lora Ho, Senior Vice-President & CFO

Lora Ho has been the senior vice-pres-
ident and CFO of Taiwan Semiconduc-
tor Manufacturing Company (TSMC), 
as well as its spokesperson since 2003. 
She is responsible for the finance func-
tions of TSMC, including financial re-
porting and budgeting as well as the 
group’s accounting matters.

This year, Ms. Ho will help execute 
a planned capital spending of US$7.8 
billion for TSMC, up from US$5.94 
billion in 2010 to enable the compa-

ny meet the strong demand and to widen its lead in advanced 
technology.

Before joining TSMC, Ms. Ho has held various positions 

in the accounting and finance field that included financial 
controller at Thomas & Betts Industries, deputy manager 
of finance at Wyse Technology Taiwan and cost accounting 
manager for Cyanamid Taiwan Corporation. She received a 
master’s degree from the executive MBA programme at the 
National Taiwan University in 2003.

THAILAND

PTT Public Company Limited
Tevin Vongvanich, Senior Executive Vice-President & CFO

Tevin Vongvanich helps oversees PTT’s 
expansion plans as he is in charge as 
well of its corporate strategy and devel-
opment, apart from being the CFO. He 
is at the forefront of the group’s fund 
raising activity to finance its overseas 
investments, which are key to its future 
growth.

In July last year, its subsidiary PTT 
Exploration and Production priced a 
US$500 million bond offering, which 
attracted a healthy demand. Then in 

December, it issued Thailand’s first ever 100-year bonds amount-
ing to 4 billion baht to be used as working capital and debt refi-
nancing. 

In his other duties, Khun Tevin is chairman of PTT ICT Solutions 
Company and has been a director of PTT Chemical and PTT Aro-
matics and Refining since July 2009, and Thai Oil since April 2010.

Thai Beverage Public Company Limited
Sithichai Chaikriangkrai, Senior Vice-President, Finance

Sithichai Chaikriangkrai has been se-
nior vice-president for finance at Thai 
Beverage since 2004. With over 24 
years’ experience in the financial field, 
he has made immense contribution in 
maintaining the financial strength of 
the company as it expands its business 
on regional level, and ensures competi-
tiveness in domestic and international 
markets.

Khun Sithichai was previously fi-
nance and accounting manager of Asia 

Voyages & Pansea Hotel from  1983 to 1990, as a financial ana-
lyst at Goodyear (Thailand) from 1980 to 1983, and as an exter-
nal auditor in Coopers & Lybrand from 1977 to 1980. He holds a 
bachelor of accountancy with first class honours from Thamma-
sat University and obtained a diploma in computer management 
from Chulalongkorn University.
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China Construction Bank (China)
After the global financial crisis, it is imperative that banks 
present their information in a clear manner to avoid mis-
understandings and complicated terms that sparked the 
turmoil in 2008. China Construction Bank does exactly this 
by providing a comprehensive range of commercial banking 
products and services on their website as a portal for their 
investors. 

CCB clearly has an Investor Relations section on its web-
site, providing contact numbers for both Hong Kong and 
China offices to ensure smooth communication exists be-
tween the bank and its customers. It also features an inves-
tor calendar for upcoming events such as investor seminars, 
annual general meetings, and results announcement con-
ferences. It also has a section that features presentations 
and webcasts on its results which shows the transparency it 
provides its stakeholders. 

CIMB (Malaysia) 
CIMB showcases a user-friendly Investor Relations section 
on its website as its primary emphasis is to create long-term 
value for its shareholders. Its management is committed to-
wards good corporate governance, organisational effective-
ness, capabilities enhancements and efficient capital man-
agement. Within the section, investors will be able to find 
the most recent financial and other relevant information on 
CIMB Group.

Financial results, reports, presentations, stock information, 
analysts’ coverage, corporate news and calendar are all laid out 
in a clean, clear and easily accessible manner. Client enquiries 
are also divided into different categories such as cash man-
agement, private banking, securities trading, and research to 
ensure that the queries go to the right department. 

PT Adaro Tbk (Indonesia)
The energy firm from Indonesia provides 
four categories in its IR website: an over-
view of the firm’s investor relations initia-
tives which include embarking upon an ag-

gressive domestic and international IR campaign to increase 
equity market recognition and understanding of the compa-
ny back in 2008; analysts monitoring Adaro which spotlights 
which firms are covering it in their sector reports; excerpts 

from equity analysts reports; and the Adaro Energy Investor 
Relations Code of Ethics. 

“Adaro is already on the right path to further unlock 
values to shareholders with its vertical integration and solid 
management team. Given time to housekeep and prove its 
corporate governance via transparent disclosures of coming 
important events (potential changes in shareholding spreads 
after end of lock-up period and possible interrelated party 
transactions), Adaro should be a good investment for long-
term investors. Earnings resilience would be a testimony that 
should enhance confidence level of investors in the future,” 
notes Rania Rahmundita, equity researcher at CIMB-GK Se-
curities Indonesia.

Lenovo (China)
Lenovo’s website on Investor Relations provides an array of 
information for any investor looking to seek information 
about the company or the sector. Further subdivided into 
an Investor resources subcategory, investors can browse 
through presentations, press releases, tenets of corporate 
governance and social responsibility, an investor kit, ana-
lysts’ coverage and a financial calendar.

To provide transparency to its stakeholders, the computer 
firm’s website showcases annual reports, results announce-
ments and various information on its stock are easily accessed 
on the site. Data on its stock price includes share buyback 
reports and monthly return/next day disclosure return. 

PTT Public Plc (Thailand)
The Thai energy firm’s Investor Relation website has an at-
tractive feel to it, with a ticker scrolling at the top of the 
page showing the firm’s current stock price, change, vol-
ume, and its high and low prices from the previous trading 
day. It provides the latest company news below that, as well 
as an IR calendar indicating the dates of submission for the 
firm’s annual and quarterly financial statements, all very use-
ful for an investor looking to find readily available informa-
tion about the firm.

In addition, a menu located on the left side features ad-
ditional data such as shareholder information, debenture 
holders’ information, analyst coverage, webcast and pre-
sentations, and an information request link for queries and 
clarifications.  

BEST InvESTOr rElATIOnS 

(Website/Promotion)
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SM Investments Corporation (Philippines)
For a conglomerate that covers multiple busi-
nesses ranging from retail and mall opera-
tions to banking and property, it is essential 

that SM Investments Corporation display its Investor Relations 
website in a clear manner.  The website ticks all the right boxes 
as it features a stock price movement chart right at the top of 
the page to show the company’s performance. In addition, a 
sidebar features the information an investor would look for: 
company press releases on the latest developments at SMIC, 
filings with the SEC and PSE, financial reports, and presenta-
tions of the firm’s results and speeches.

 Always one to promote corporate governance, the sidebar 
also features SMIC’s mission, vision and values; its manual on 
corporate governance, code of ethics/policies and names its 
board of directors.

Asustek (Taiwan)
Asustek offers a clean presentation to its investors, complete 
with corporate information, corporate governance initiatives, 
financial data, stock information, news and events and a link 
to easily contact the firm for more information or submitting 
queries. Under the financials category, users can easily view the 
updated financial statements of the company which are posted 
every month that shows the firm’s commitment to transpar-
ency to its investors. 

The website also showcases an Investor Relations Spot-
light section where browers are able to download Asustek’s 
Annual Reports. Furthermore, under its Featured Events sec-
tion, viewers gain access to webcasts or audio recordings of 
investor conferences and quarterly updates about the firm 
and its outlook.  

CLP Holdings (Hong Kong)
In its latest CSR initiative, CLP Holdings launched an on-line cam-
paign in August 2010 to promote tree planting across the Asia 
Pacific region. Through the CLP Green Park program, for every 
virtual tree that is planted, HK$5 is donated to green projects 
including real tree planting being implemented by its partner or-
ganizations in Hong Kong, China, Australia, India and Thailand.

The firm places tackling the climate change problem at the 
heart of CLP’s green initiatives. It notes that tree planting con-
tributes to natural forest regeneration which is a critical factor 
in addressing the climate change problem. The on-line game 
aims to engage public awareness about the ecosystem and 
promote the importance and preservation of natural resources.

Public Bank (Malaysia)
As a leading financial institution firmly rooted in the Malay-
sian economy and in the community that it serves, Public Bank 
prides itself in its CSR initiatives. It believes that in the conduct 
of its business and the delivery of its corporate and social re-
sponsibilities, the firm is creating value for all its stakeholders 
and enhancing the long-term sustainability of the company.

In particular, the CSR initiatives of Public Bank are focused 
on: nation building, enhancement of the marketplace, promo-
tion of the workplace, building the future through education, 
enhancing the support of the community, promoting a greener 
environment, and strengthening its customer care services.

Ayala Land (Philippines)
You need not look further for Ayala Land’s strong commitment 
to CSR initiatives than the company’s mission: “Enhancing land 
and enriching lives for more people.” The firm’s CSR efforts 
have evolved in recent years from philanthropic initiatives to 
more strategic intents of contribution to nation building, up-
lifting the lives of people through education, health programs, 
and livelihood opportunities.

In the field of education, Ayala Land’s programs cover in-
ternet literacy, youth-leadership building and quality education 
for marginalized students. For health-related projects, tenants 
and owners of the Makati Central Business District are commit-
ted to the solid waste management program launched which 
subsequently reduced 85% of residual waste volume.

Hopewell Holdings Ltd
At Hopewell Holdings, promoting sustainable community growth 
is as equally important as achieving long-term business growth. To 
further drive this point home, the company believes that a thriving 
community facilitates its continuing business success. 

In July 2010, Hopewell Holdings was selected as one of 
the 30 constituent stocks of the newly launched Hang Seng 
Corporate Sustainability Index, reflecting the group’s strong 
performance in the four focus areas of corporate governance, 
environmental, social and workplace practices.

The group also encourages its staff to contribute to society 
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by participating in community programs as well as taking up 
voluntary work such as organizing Christmas parties for men-
tally handicapped children and participating in tree planting.

Hutchison Whampoa Ltd (Hong Kong)
In recent years, Hutchison Whampoa’s head office has formed 
a CSR committee tasked with identifying CSR initiatives and to 
encourage employee participation in such programs. The key 
focus areas include – but not limited to – environment, em-
ployee morale and community involvement. 

Meanwhile, Hutchison Whampoa and its subsidiaries con-
tinue their active participation in local communities through 
volunteerism, contribution to charitable activities and sponsor-
ship initiatives. These initiatives range from cleaning the envi-
ronment to educating the next generation. 

As part of its Green IT initiative, the firm launched a print-
ing software across the group that would eliminate printing 
waste by allowing employees to delete unnecessary images, 
text or pages. The worldwide program has helped save toners, 
paper and reduce greenhouse gases. 

Chinatrust Financial Holdings (Taiwan)
At Chinatrust, corporate social responsibility is held as one of 
its core values and has been involved in a number of public 
welfare activities over the years. In 2004, it established the Chi-
natrust Charity Foundation to provide sustained support and 
assistance not only to the economically disadvantaged but also 
to physically, mentally or disabled children. 

The firm has also sponsored community parks and plant-
ing projects to tackle the global warming issue and help up-
hold Taiwan’s environmental integrity. In 2007, it introduced 
a company-wide project to conserve energy that covers eleva-
tors, lighting and air-conditioning. This concept is also a key 
consideration in its deployment of its facilities, procurement 
and resource allocation.

SM Investments Corporation (Philippines)
SM Foundation is the corporate responsibility arm through 
which the SM Group helps the communities it serves. The 
foundation has four areas of advocacy in particular: education 
– through scholarship programs and the building of school-
houses, a mall-based outreach program; health care- through 
its medical missions, mobile clinics and hospital activity centers; 
and housing and community.

Meanwhile, its program entitled SM Cares coordinates all 
of SM Prime’s CSR initiatives. Carried out in all SM malls, these 
projects cover energy, air and water conservation, as well as 
care and assistance to customers with special needs such as 
the disabled, special children, the elderly and nursing mothers.

China Telecom Corporation (China)
In 2009, the company was awarded the “Valuable Model En-
terprise in CSR” and the “Grand Award of Corporate Social Re-
sponsibility in China” by domestic authoritative institutions. As a 
major national telecommunications operator, the firm has strived 
to share the benefits of information and communications services 
with the society and act as a responsible corporate citizen. 

China Telecom has adhered to its philosophy of “all-around 
innovation, through the pursuit of truth and pragmatism, with 
human resources as a foundation, and through the creation of 
values” in order to provide returns to society, services to clients, 
and a caring environment for its employees and shareholders. Fur-
thermore, the firm aims to integrate its corporate development 
with the economic, social and environmental development so as 
to promote the overall harmony and development of society.

PT Astra Agro Lestari (Indonesia)
Last year, the firm was awarded the Indonesia Social Entrepre-
neurship Award 2010 by SWA, a leading Indonesian business 
magazine in recognition of the company’s CSR program of em-
powering communities around oil palm plantations. “One of 
the real programs of PT Astra Agro Lestari is to create jobs and 
economic empowerment of communities through the plasma 
program,” notes Abdul Gani, chief editor  of SWA.

The firm has a partnership with more than 30,000 local 
farmers through its plasma program, while it has partnered 
with around 4,000 local farmers through its income generat-
ing activity (IGA) program. In addition, it has started training, 
education and health service activities to empower indigenous 
people, particularly Suku Anak Dalam in Jambi of Sumatra and 
Suku Binggi in Pasangkayu  of West Sulawesi.

Keppel Land (Singapore)
In recognition of its CSR efforts, the firm was named most ad-
mired ASEAN enterprise under the Corporate Social Responsi-
bility category at the ASEAN Business Awards 2010. The firm 
has reached out to the less privileged people in Singapore 
through Keppel Volunteers, its volunteer program where staff 
are encouraged to join in activities organized in collaboration 
with the Association for People with Special Needs. 
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In 2008, Keppel Land published its first separate CSR report 
online and in the following year, it adopted the internationally-
accepted Global Reporting Initiative (GRI) G3 framework for 
its Sustainability Report. It is also a founding member and dia-
mond sponsor of the Singapore Green Building Council, which 
was established to increase the collaboration between private 
and public sectors to direct the building and construction in-
dustries towards environmental sustainability. 

CNOOC (China)
As an energy firm with a strong sense of corporate responsi-
bility, CNOOC believes that its primary social responsibility is 
to supply clean, reliable and stable energy for society and to 
meet reasonable energy needs through exploring natural re-
sources in a safe, efficient, and environmentally friendly way. 
All CNOOC projects meet China’s requirement of integrating 
environment protection systems into the design and operation 
of project facilities. Furthermore, it has invested 50 million yuan 
to establish a set of regional environmental protection facilities.

CNOOC is also active in relief work, donating 5 million 
yuan to the flood-ravaged province of Hainan which affected 
1.6 million people in October 2010. It was the worst flooding 
to hit the province in nearly half a century and the company’s 
donation was aimed at helping flood relief.

Fubon Financial (Taiwan)
Fubon Financial Holdings, Taiwan’s second-largest financial 
holding company, is committed to a suite of CSR efforts, rang-
ing from corporate governance and compliance to client servic-
es and charity work. The American Chamber of Commerce in 
Taipei notes that Fubon Finacial has gained wide recognition in 
the industry for its transparency and for adopting international 
standards of financial practice. 

The company’s CSR efforts also focus internally on its 
nearly 26,000 employees and their families by offering educa-
tional support, providing financial assistance to those needing 

emergency help, operating training centers, encouraging vol-
unteerism, and sponsoring family activities. In its own offices, 
Fubon prioritizes following sustainable building guidelines cov-
ering energy saving, water conservation, reduced waste, hy-
giene, health and environmental protection.

Siam Cement (Thailand)
Siam Cement conducts business with the philosophy that it 
should demonstrate a keen sense of responsibility towards the 
best interests of its stakeholders, and simultaneously be aware 
of all environmental considerations as well as the well-being of 
society and the nation as a whole.

As part of its CSR initiatives, the firm’s Board of Directors 
is committed to preserving the rights and minimizing the risks 
to shareholders, and is determined to preserve the value of 
their investment. It is also committed to ensuring that the re-
sponsibilities that are involved in governing the corporation are 
set out with due transparency and disclosure, and with proper 
means for verification.

China Agri Industries Holding (China)
China Agri Industries has long been advocates of proactive envi-
ronmental protection through optimizing its production processes 
and helping to develop a low-carbon economy. It strives to build 
an environmentally friendly enterprise and facilitate development 
in harmony with nature, all in line with China Agri’s core philoso-
phy of “reshaping our life with nature’s resources.”

With regards to production and carrying out its operations, 
China Agri Industries introduced a revised management concept 
of energy conservation and emission reduction that seeks to 
achieve both in each production activity. The firm makes it a point 
to utilize clean production technologies in the production, storage 
and logistic processes, while production process flows have been 
improved and management standards were enhanced to increase 
efficiency of resource utilization, as well as minimizing the impact 
of production operations on the environment.
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CLP Holdings (Hong Kong)
CLP Holdings’ initiatives on responsibility towards the environ-
ment extend to the packaging and accessibility of its 2009 An-
nual Report and Sustainability Report. In April 2010, it added 
new features that make the publications even more environ-
mentally and user-friendly. The new bag that posts the 2009 
Annual Report and Sustainability Report is made of soft fabric 

BEST EnvIrOnmEnTAl rESpOnSIBIlITy ASIA

and doubles as a large carry bag, providing an alternative for 
people who want to reduce their use of plastic bags. 

April Chan, company secretary of CLP Holdings notes that 
the firm prides itself on being a socially responsible company 
and is committed to supporting and promoting sustainability 
through various means. CLP pioneered the use of reusable 
bags for its annual report distribution as a way to raise the en-
vironmental standards of how corporations operate in all areas 
of business.
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Sun Hung Kai Properties (Hong Kong)
Sun Hung Kai Properties is dedicated to environmental protection 
and offering the finest developments that follow green principles 
in building and management as part of its green policy and efforts 
to promote sustainable development.

In 2010, SHKP’s property management subsidiaries Kai Shing 
and Hong Yip won awards in the Hong Kong Awards for Environ-
mental Excellence including a gold for Millennium City and a silver 
for Aegean Coast. The awards were given out by 11 organiza-
tions including the Environmental Campaign Committee. In ad-
dition, SHKP won a fourth consecutive Eco-Business Award for its 
achievements in green development, given out by Prime magazine 
and the Business Environment Council to recognize its green ef-
forts.

SM Prime Holdings (Philippines)
SM Prime Holdings showed it held environmental responsibility 
among its highest priorities by being recognized by the Philippine 
Business for Social Progress (PBSP), as well as the Laguna Lake De-
velopment Authority (LLDA) for outstanding efforts in environmen-
tal protection. In April 2010, the company won the “Champion 
for Rescue/Recycle” award for the green initiatives it has launched 
including a recycle market dubbed as Trash to Cash, biodegrad-
able bags that promote the 3Rs, as well as its waste management 
programs. 

The awards underpin SM Prime Holdings’ commitment to en-
vironmental protection, expanding its efforts by creating a series 
of events that reach out to consumers and encourage them to 
practice eco-friendly living.

Ayala Land (Philippines)
Ayala Land has historically been a consistent pioneer in sustainable 
practice, not just in the inherent extended nature of its commu-
nity building, but also in terms of individual products and features 
like sewage treatment plants, grey water piping, and solid waste 
recycling. 

In the past month, Ayala Land, in partnership with Inca Plastics, 
one of the oldest plastic products manufacturers in the Philippines 
donated 10 sets of waste segregation bins to San Francisco High 
School (SFHS) in Bago Bantay, Quezon City. “Partnership in envi-
ronmental protection comes in various forms. This time, the effort 
is in solid waste management and the DENR certainly appreciates 
this gesture of Ayala Land and Inca Plastics for providing waste bins 
to a public school, San Francisco High School,” Philippine Environ-

ment Secreatry Ramon Paje said. He adds that the waste segrega-
tion bins, will not only help in ensuring cleanliness in the school 
vicinity, but also in educating the students on the proper way of 
segregating their garbage.

 
Sino Group (Hong Kong)
Through the years, Sino Group has dutifully promoted environ-
mental protection over the years by practicing green property man-
agement, incorporating eco-friendly architectural designs and in-
stituting energy and water saving innovations.  Sino Group’s green 
efforts are three-fold: eco-friendly architectural design, green 
property management, as well as green educational programs and 
activities such as the “Sino Green Academy – Students’ Green Am-
bassador Program”, the “Greenovation Challenge” recycling de-
sign competition and an organic farm tour educational program.

Hong Kong Airport (Hong Kong)
This year, the Hong Kong International Airport was named the best 
in the world by the Airports Council International for the fifth year 
running. A big reason behind it is it environmental management 
priorities. The HKIA strives to achieve high environmental stan-
dards by minimising pollution, using energy and other resources 
efficiently, recycling and reusing wherever possible, and continually 
improving its environmental performance.

Green activities by the HKIA include supporting the creation 
of a 12 hectare mangrove habitat in Tai O. Volunteers from the 
Airport Authority took part in the International Coastal Cleanup 
for the third straight year on October 31, 2010. They helped collect 
rubbish and debris littered on the beach at Sha Lo Wan, one of the 
closest beaches to HKIA.

Hong Kong and China Gas (Hong Kong)
The Hong Kong and China Gas Company has shown full com-
mitment to a better environment through its continual efforts in 
reducing the environmental impact arising from its business opera-
tions. Introducing natural gas as feedstock and utilizing landfill gas 
has brought great benefits to the environment, in particular reduc-
ing the release of methane, a potent greenhouse gas.

As stated in its company mission, we have pledged to pro-
vide our customers with a safe, reliable supply of gas and the car-
ing, competent and efficient service they expect, while working 
to preserve, protect and improve our environment. The company 
will ensure growth and long-term value for its stakeholders – cus-
tomers, employees, shareholders and business partners – through 
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innovative products and services, operational experience, improved 
shareholder returns and responsible corporate citizenship. 

Chunghwa Telecom (Taiwan)
Chunghwa Telecom’s vision on “environmentally sustainable man-
agement” is to pursue “reduction of environmental impacts”, thus 
the company continuously works on improving its eco-efficiency 
and strives to reduce the environmental footprint caused by the 
firm’s operations. It is also committed to using its core competence 
in responding to global climate change issues, and endeavor to 
create benefits through energy conservation and carbon reduction 
measures, so that the company’s customers can enjoy low-carbon 
telecommunication services. 

In order for all CHT units to be able to access and control their 
environmental performance data, the firm established a corporate 
environmental database called the “environmentally sustainable 
development management system.” This system is capable of 
offering a systematic information and analysis interface of envi-
ronmental data for use by all units, and providing them with a 
sound basis in setting quantitative targets for environmental im-
provement, thus effectively improving their efficiency in managing 
environmental affairs.

     

Capitaland (Singapore)
As an international corporate social citizen, CapitaLand is commit-
ted to protecting the environment and upholding the occupational 
health and safety of everyone in the workplace. It strives to do 
this by implementing exemplary Environmental, Health and Safety 
practices to minimize pollution and health and safety risks, seek-
ing continual improvement on its environmental, health and safety 
performance, complying with pertinent legislation and implement-
ing the CapitaLand Green Buildings Guidelines and Occupational 
Health and Safety Programs.

An array of staff activities have also been organized to height-
en awareness and encourage activism in promoting Green initia-
tives within the company. This included the screening of the award 
winning “An Inconvenient Truth” to CapitaLand staff and their 
family members, various Green courses by external speakers and 
in-house specialists, and visits to Pulau Semakau, Singapore’s first 
offshore and remaining landfill island, and Marina Barrage, Singa-
pore’s first city reservoir providing water and flood control.

Digi (Malaysia)
DiGi believes that community investment programs are often most 
successful when they bring meaning, change and renewal to the 
community and environment. One of the biggest projects it has 

launched is the Deep Green Project, a program that addresses cli-
mate change and whose overall aim is to reduce carbon dioxide 
emissions by nearly 50% over a period of 3 to 4 years.

Malaysia has been identified as one of the five countries in 
the world to have lost the most mangrove forests since 1990 due 
to land clearing. Working with the Malaysian Nature Society, DiGi 
engages students, businesses and authorities in the Kuala Selan-
gor region to save these highly CO2-absorbing plants. Activities 
include replanting trees, monitoring the soil and water quality and 
reporting any changes in the biodiversity indicators of the wildlife 
and flora population.

Indocement (Indonesia)
Over the past year, Indocement received a Gold Rating for the pe-
riod 2008-2009 from the Environmental Performance Rating Pro-
gram (PROPER), an Indonesian Environment Ministry initiative that 
encourages firms to implement sustainable environmental man-
agement, for its Citeureup operations. 

Indocement has also decided to further contribute to global 
climate protection by reducing carbon dioxide emissions by apply-
ing technologies and techniques not yet commonly applied in the 
Indonesian cement industry.

As many forces of change are influencing the cement industry, 
Indocement recognizes that to remain competitive in the future, 
business objectives of the cement industry must take into account 
the sustainable development goal, namely to “meet the needs of 
the present without compromising the ability of future generations 
to meet their own needs” . Hence, Indocement continues to give 
significant efforts in minimizing the environmental impacts and to 
maximize development impact to the local community.

China Resources Enterprise (China)
China Resources Enterprise recognizes the importance of sus-
tainable development and has been monitoring the impact of its 
business operations on the society. The company is dedicated to 
fulfilling its role as a socially responsible company through open 
and transparent business practices based on ethics and respect for 
the community, environment, employees, shareholders and other 
stakeholders. Furthermore, all its business units adhere strictly to 
the policy of protecting the natural environment and evaluating 
the ecological impact before any commercial activity.

The firm is a solid member of the Business Environment Coun-
cil Ltd (BEC), which aims to help businesses and industries identify 
management and technology solutions for environmental prob-
lems, and undertake research and implement programmes with a 
direct impact on the environment.
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CHINA

China Communications Services
China Communications Services (CCS) considers that integrity, 
timeliness, fairness and accuracy in information disclosure are 
key to improving the standards of corporate governance. In ac-
cordance with the company’s internal policy on information dis-
closure and the requirements of the Listing Rules, CCS’ investor 
relations team endeavours to ensure true, accurate, complete 
and timely information dissemination, especially in respect of im-
portant information such as price sensitive information, informa-
tion related to annual reports and interim reports. 

China Construction Bank
China Construction Bank attaches great importance in commu-
nicating and exchanging opinions with shareholders through 

PTT Public Company (Thailand)
Quality, Safety, Health and Environment (QSHE) are vital elements 
of PTT Public Company’s business. In particular, it is committed to 
conduct its business with the environmental awareness and opti-
mize the use of natural resources to improve the quality of lives in 
the community and social responsibility, which will lead to sustain-
able development. 

Recognizing its role as part of the world community and the 
need to take part in combating the global warming threat, PTT 
Group has defined an approach to sustainable growth by forging 
balance between economic growth in parallel with its stewardship 
of society and the environment. It appointed a panel to manage 
global climate change to systematically supervise, manage, and 
promote its management of climate change on the part of PTT 
Group, as well as forging cooperation with the public and business 
sectors both domestically and internationall

 
Ayala Corporation (Philippines)
Ayala Corporation, through Ayala Foundation Inc. (AFI), the social 
development arm of the Ayala group, launched Ayala GREEN, ex-
panding the Solid Waste Management program to include projects 
in energy efficiency, water-use management, and clean air.

AFI expanded its environmental programs with the launch of 
Ayala Green Resources for Environmental Education and Network-
ing (Ayala GREEN), an initiative that will develop and implement 
programs on energy efficiency, clean air, and proper water use. The 
Solid Waste Management program continued to progress with 
1,090 tons of recyclables worth P6 million collected from Makati 
Central Business District alone, and 100 tons of recyclables which 
include printer toner cartridges and lead-acid batteries.

SingTel (Singapore)
SingTel deploys an Environmental Management System (EMS) to 
protect the environment, conserve resources and reduce waste, 
and minimise environmental impact and risk during construction. 
As an example, radiation emissions from base stations are kept 
safely within internationally recognised standards. To minimise 
their visual impact, the location and style of mounts, feeders and 
antennas are considered carefully before construction. In addition, 
only environment-friendly Value Regulated Lead Acid batteries are 
used in our telephone exchanges.

As part of its environmental efforts, SingTel goes beyond the 
EMS and regulatory requirements to be responsible in energy con-
sumption, waste management and carbon emission. SingTel prides 
itself in being transparent about its carbon emissions and partici-
pates in the Carbon Disclosure Project. 

BEST InvESTOr rElATIOnS 

(By Country)

many channels such as the shareholders’ general meetings, re-
sults announcement conferences, roadshows, receptions of visi-
tors and telephone enquiries. This is contingent to its commit-
ment to maintain the best corporate governance practices for 
the benefit of all its stakeholders. Relevant announcements of 
results are published on designated newspapers and websites 
for shareholders’ review.

China Merchants Bank
China Merchants Bank places great emphasis in communicat-
ing with the investing community. Its frequency in meeting 
investors through company visits has increased substantially. 
Most investors and analysts have expressed satisfaction with 
the performance of the bank’s investor relations team in terms 
of responsiveness, capability for answering questions and clar-
ity in communications. Its investor relations website is consid-
ered to be among the best of the Hong Kong-listed peers from 
China by more A-share and H-share investors.
 



CNOOC
The board of directors of CNOOC follows a principle which put 
paramount importance to maintain an ongoing dialogue with 
shareholders and in particular, use annual general meetings or 
other general meetings to communicate with shareholders and 
encourage their participation. With a policy of being transpar-
ent, strengthening investor relations, and providing consistent 
and stable returns to shareholders, the investor relations team 
seeks to ensure clarity through establishing and maintaining dif-
ferent communication channels with shareholders. CNOOC has 
a professionally-run investor relations department to serve as an 
important communication channel between the company and 
its shareholders and other investors.

China Resources Enterprise
Accountability to shareholders is a serious matter to China Re-
sources Enterprise (CRE). As such, it is important for the group to 
maintain an effective two-way communication with the invest-
ment community. In the first six months of 2010, it  conducted 
around 190 meetings with over 630 fund managers and ana-
lysts. To further improve transparency, CRE has come out with 
quarterly financial reports and results announcements on a vol-
untary basis since 2002.

China Resources Gas
China Resources Gas (CR Gas) is dedicated to maintaining a 
good, credible framework of corporate governance with a view 
to being transparent, open and accountable to its sharehold-
ers. The management principle of CR Gas is customer driven, 
focuses on delivering best customer service and building excel-
lent corporate image. It is important for the company to make 
timely announcements about the latest developments in its busi-
ness operations to enable investors to make informed decisions 
about CR Gas.

China Shenhua Energy Company
China Shenhua Energy Company communicates with investors 
and analysts in a positive and frank manner through various 
channels such as results announcement conference, global road-
show, annual general meeting, investment forum, company visit 
and teleconference, meeting with analysts and fund managers. 
The company has formulated what it calls “Reception System 
for Investors of China Shenhua” to improve its rapport with in-
vestors and delivers to them the latest information about the 
company.

China Telecom Corporation
China Telecom’s investor relations department is tasked with provid-
ing its shareholders and investors, as well as other capital markets 
participants, with the necessary information, data and services in 
a timely and pro-active manner. The senior management is also 
actively involve in disseminating the required information through 
analyst meetings, global investor roadshows and press conferences. 
This has helped reinforce the understanding of China Telecom’s 
business and the overall development in China’s telecoms sector.

Cosco International Holdings
Cosco International utilizes different channels to ensure the effec-
tive disclosure of information and financial transparency about the 
company. It put out details of the company’s discloseable transac-
tions, price sensitive information and connected transactions to 
shareholders, the stock exchange and other regulatory bodies in 
accordance with the Listing Rules. The board has adopted the infor-
mation management policy in order to strengthen the control and 
transparency of the company.

Industrial and Commercial Bank of China
The improvement of corporate governance standards is a funda-
mental objective of Industrial and Commercial Bank of China in 
dealing with all its stakeholders in a very transparent manner. Its 
investor relations department is the cornerstone in disseminating all 
the pertinent information about the bank, using various channels 
to publicize them. The shareholders’ general meeting provides an 
excellent venue for the management to maintain direct communi-
cations with the investors.  

PetroChina
In line with the spirit of accountability to all the shareholders, Pet-
roChina continues to enhance communications with its investors 
by various means, responds to issues raised by investors in a timely 
manner, further boost and develop relationships with the investors 
and strengthens coordination with the regulatory bodies and trad-
ing organizations. The company has established a wide information 
collection network to strictly monitor market information and de-
velopment and feedback from investors.

Ping An Insurance
Ping An’s investor relations team is committed to offering the best 
services to investors. It strives to produce timely and transparent in-
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                    formation to all stakeholders in line with the company’s aim of pro-
viding excellent services with integrity. The team constantly seeks 
improvement on how to strengthen its information dissemination 
through different channels to reach out to investors and contribute 
to make Ping An a leader in the insurance industry.
Tencent Holdings The board of directors of Tencent Holdings en-
deavours to maintain an ongoing and effective dialogue with share-
holders and in particular, use annual general meetings or other gen-
eral meetings to communicate with shareholders and encourage 
their participation. All the stakeholders are encourage to clear all 
their queries during these meetings since they represent excellent 
venues in meeting the company management, where question 
and answer session was in place for open communication between 
both sides.

HONG KONG

CLP Holdings
CLP Holdings believes in open communication, especially since dis-
closure is a major tool to enhance the standards of corporate gover-
nance. It is the company’s objective to present a clear, balanced and 
comprehensive assessment of its financial position, performance 
and prospects by providing the shareholders and other stakehold-
ers with information that enables them to form their own judge-
ment and provide feedback to the company. The management 
team also communicates with the stakeholders by participating in 
conferences, roadshows and interviews with institutional investors 
and media outlets. 

Esprit Holdings
As a global company, Esprit believes in developing and maintain-
ing sustainable relationships with all its stakeholders. It aims to fos-
ter transparent communications with the investment community, 
which seeks to understand how the company performs and oper-
ates through news releases and its website, as well as through vari-
ous other presentations and announcements. Esprit is committed 
to providing investors with all the relevant information in line with 
its goal to follow international best practices.

Hang Lung Properties
Hang Lung Properties maintain multiple channels to keep close 
contact with all of its shareholders, especially during its annual gen-
eral meeting, which enjoys strong participation from shareholders. 
It provides a particularly good opportunity for communication be-
tween the board of directors and the shareholders. The chairmen 
of the board and of the committees are normally present to an-
swer queries raised by shareholders. The company also maintains a 

constant dialogue with institutional investors and financial analysts 
through analyst briefings, investor meetings and periodic overseas 
roadshows.

Hong Kong Exchanges and Clearing Limited
As the focal point for both investors and issuers, not just in Hong 
Kong but across the region, it is vital for Hong Kong Exchanges 
and Clearing Limited (HKEx) to demonstrate an effective commu-
nication system that provides transparent, regular and timely public 
disclosures to its stakeholders.  HKEx uses various communication 
channels, foremost of which is its corporate website, which was re-
vamped in March 2010, where it uploads comprehensive and most 
updated information about HKEx such as news, financial results, 
announcements and minutes of general meetings. The bourse has 
a proven strategy of ensuring that relevant information is equally 
and simultaneously provided and accessible to all interested parties.

Hopewell Holdings
Hopewell Holdings places a high regard on investor relations and 
dedicates to promote effective communications with investors. This 
is being carried out by using different channels to disseminate in-
formation and receive feedbacks in a timely, accurate and compre-
hensive manner. The group regularly participates in various inves-
tor conferences and briefings for analysts are being arranged on a 
regular basis to provide information on its results announcements 
and recent business developments.

Hutchison Whampoa
The group actively promotes investor relations and communication 
with the investment community when the interim and year-end fi-
nancial results are announced and during the course of the year. 
It responds to requests for information and queries from the in-
vestment community including institutional shareholders, analysts 
and the media through regular briefing meetings, conference calls 
and presentations. The board of directors is committed to providing 
clear and full information on the group to shareholders through 
the publication of notices, announcements, circulars, interim and 
annual reports.

Li & Fung
Li & Fung has a proactive policy for promoting inves-
tor relations and communications by maintaining 
regular dialogue and fair disclosure with institutional 
shareholders, fund managers, analysts and the me-
dia. The company uses to a large extent its corporate 
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website to effectively communicate with its shareholders, investors 
and other stakeholders, making corporate information and other 
relevant financial and non-financial information available on a time-
ly basis. The management attend investor meetings overseas on a 
regular basis.

Melco International Development Limited
Melco International Development believes in ongoing communica-
tion and operational transparency as a means to build and sustain 
investor relations. The group is keen to keep its stakeholders abreast 
of the company development by actively participating in investor 
conferences, maintaining regular dialogue with investors and ana-
lysts, conducting more than 200 meetings with the fund managers 
and arranging site visits to its development projects in Macau.

MTR Corporation
MTR Corporation (MTRC) observes open communications with all 
its stakeholders in line with its strict adherence to high standards of 
corporate governance. As a quasi-government entity, it conducts its 
businesses above board for everyone to scrutinize. MTRC respects 
investors’ right to information that is necessary for evaluating their 
investments in the company. Such information shall be provided 
to the investment community as stipulated by relevant statutory 
and regulatory authorities. The directors and employees are also 
required to be familiar with and comply with the company’s disclo-
sure controls and procedures. 

Shui On Construction and Materials Limited
The board of directors of Shui On Construction and Materials (SO-
CAM) places considerable importance of dialogue with its share-
holders. The chairman, CEO and CFO are closely involved in promot-
ing investor relations. The annual and interim reports are available 
to all shareholders either in paper form or electronically, which can 
be accessed via the company’s website. SOCAM promotes com-
munications with non-institutional shareholders through public an-
nouncements of key developments of the company and the direc-
tors adhere strictly to the statutory guidelines in their responsibilities 
of keeping information confidential.

Shui On Land
Transparency is paramount for Shui On Land in the conduct of its 
business and uses all available channels to disseminate information 
to the investment community. It aims to be a socially responsible 

company and a good corporate citizen. Through its corporate web-
site, the company publishes in timely fashion its financial results, 
company announcements and presentations, and other relevant 
data/figures to enable the investors to make an informed decision. 
It publishes an investor newsletter regularly to reach out to all its 
stakeholders about the latest developments in the company. 

Sun Hung Kai Properties
It is an important priority of Sun Hung Kai Properties to maintain 
timely and effective communications with shareholders and the 
investment community about corporate strategy, business develop-
ment and prospects. The group disseminates the latest corporate 
information through various means such as annual and interim 
reports. It also listens to market feedback and advice from press 
conferences, analyst briefings and investor meetings to help formu-
late long-term sustainable business development strategy in order 
to earn shareholders’ trust and confidence.

INDONESIA

               
PT Adaro Energy
One of the main scopes of PT Adaro Energy’s good corporate gov-
ernance policy involves disclosing material information in a timely 
and accurate manner. The company is fully aware and commit-
ted to implementing governance standards that conform with 
the best practices. As part of its corporate culture, it engages and 
interacts with all of its stakeholders, through its investor relations 
practices, in a way that promotes mutual trust, better understand-
ing and good faith.

PT Astra International
It is one of the most admired companies in Indonesia, signifying 
a vote of confidence among its investors, who benefit from its 
timely and accurate release of information about its activity and 
operations. As a responsible corporate citizen and to provide bet-
ter service to investors, PT Astra ensures clarity in all of its business 
dealings, which in turn helps build up investors’ confidence in the 
company.

PT Bank Danamon
The corporate secretary is responsible for communicating in a timely 
and accurate manner all material information regarding Bank Da-
namon to the stakeholders. Its investor relations team, meanwhile, 
undertake effective communications between the bank, the finan-
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cial community and other related parties, with the aim of achieving 
a fair value for the bank’s shares and other financial instruments. 
The team communicates Bank Danamon’s financial strategy and 
its broad strategic direction ensuring that the image of the bank is 
maintained in a cohesive fashion.

PT Bank Mandiri
Bank Mandiri follows strict adherence to transparency and disclo-
sure of its financial and non-financial condition delivering it to the 
public through printed or electronic media, including publication of 
its financial reports on the its websites, Bank Indonesia and the Min-
istry of State-owned Enterprise. Although the majority of its shares 
are owned by the Indonesian government, the bank management 
subscribes to maintain closer communications with its shareholders, 
which should also help in fostering trust with the financial com-
munity.

 
PT Bank Negara Indonesia
As with the other Indonesian banks and corporates, the corporate 
secretary of Bank Negara Indonesia is tasked with implementing 
an effective communication programmes to its entire stakeholders. 
The responsibility includes the preparation and dissemination of in-
formation on the progress of the bank for public consumption as 
well as for shareholders. In discharging its function and role, the 
corporate secretary is assisted by the investor relations group, legal 
and good corporate governance monitoring group, internal and ex-
ternal communications groups and marketing communication unit.

PT Bumi Resources
PT Bumi Resources is committed to maintaining high standards of 
corporate information disclosure to ensure that all investors and 
prospective investors can equally access credible and relevant in-
formation. This is the responsibility of Mr. Dileep Srivastava, who 
heads the company’s investor relations team. The company has 
formulated a policy pertaining to disclosure of information to the 
public and the regulator in order to protect sensitive information 
and effectively disseminate pertinent corporate information. In 
compliance with the prevailing laws and capital market and stock 
exchange regulations, PT Bumi Resources always promptly and ac-
curately publishes all relevant reports.

PT Indocement
One of the key points of PT Indocement’s corporate governance 
policies and implementation is the timely and accurate disclosure 
and dissemination of material information to all its stakeholders. 
The company adheres to the principles of transparency and fair-

ness, and the public can follow the development through its official 
website. PT Indocement undertakes press conferences, arranges 
site visits, issues press releases and publicizes the company’s results 
of operations in several national dailies.

MALAYSIA

AirAsia
AirAsia is committed to maintaining good communications with 
shareholders and investors, which are facilitated through a num-
ber of formal channels to inform them about the performance of 
the group. These include the annual report and accounts, and an-
nouncements made through Bursa Malaysia, as well as through the 
annual general meeting. The members of senior management are 
directly involved in investor relations through periodic roadshows 
and investor briefings in the country and overseas with financial 
analysts, institutional shareholders and fund managers.

AmBank Group
The AmBank Group practices dissemination of information to its 
shareholders and members of the public in an accurate, consistent 
and timely manner in accordance with the laws and regulatory re-
quirements. The chairman, group managing director and selected 
members of senior management engage actively with the share-
holders and investor community in ensuring that continuous dis-
closure policies are practiced with the highest standards of integrity 
and due diligence.

Bursa Malaysia
Bursa Malaysia communicates regularly with shareholders and 
investors. It values the relationships of trust it enjoys with the in-
vestment community, which is underpinned by its commitment to 
provide information to its shareholders in a manner that reflects 
the highest standards of integrity and fair disclosure. Through road-
shows, one-on-one and group meetings, financial briefings, an-
nouncements and website postings as well as the annual general 
meeting, it ensures all investors and shareholders are fully informed 
with the latest business developments of Bursa Malaysia.

CIMB
CIMB’s investor relations team work tirelessly to ensure that 
institutional investors are continuously provided up-to-date 
and accurate information about the group’s financial well-
being. Over time, the team has expanded its role in tandem 
with the group’s growing regional presence. Analysts are pro-
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vided regular opportunities to speak with the management in 
one-on-one meetings, while the retail investors are also given 
the opportunities to engage with senior management during 
its annual and extraordinary general meetings.

Digi.com
The board of directors of Digi.com is open to interaction with 
institutional investors, clients, the media and all the stake-
holders since it believes that the management speaks for the 
company. On the other hand, the shareholders may commu-
nicate with the board by addressing correspondence to the 
lead director, who will forward the communications directed 
at the particular members of the board.

Malayan Banking
Malayan Banking Berhad (Maybank) engages in constant dia-
logue with its investors and shareholders through annual and 
extraordinary general meetings, group conferences and vari-
ous investor relations programmes. These meetings are the 
primary platforms for direct two-way interaction between the 
board and management of the group and the bank’s share-
holders. It keeps investors updated on the group’s perfor-
mance, strategies and key business activities, including quar-
terly financial announcements. 

Public Bank
The investor relations team of Public Bank is tasked with pro-
viding a communication platform between the bank and the 
investment community. It ensures accurate, consistent and 
timely flow of current news and financial information of the 
group. The team, led by managing director Tan Sri Dato Sri 
Tay Ah Lek and chief operating officer Leong Kwok Nyem, 
conducts roadshows, presentations and meetings with equity 
analysts, fund managers and investors.

 
Telekom Malaysia
Through its efficient investor relations team, Telekom Malay-
sia has a long-standing record of applying high standards of 
transparency in financial reporting. The company communi-
cates regularly and proactively with investors and sharehold-
ers. Care is taken to ensure reporting to shareholders is bal-
anced and sufficiently comprehensive and objective to allow 
performance to be measured. The team assures shareholders 
that pertinent issues and queries pertaining to the company’s 
business are adequately addressed.

PHILIPPINES

Ayala Corporation
Ayala Corporation believes that open and transparent com-
munications are needed to sustain business growth and build 
investor confidence. The company’s investor communications 
programme promotes greater understanding of its long-term 
proposition to create value. Ayala, through its investor relations 
unit under strategic planning, addresses the various informa-
tion requirements of the investing public and minority share-
holders by disclosing them in timely manner through various 
channels, including roadshows and investor conferences.

Banco de Oro
Banco de Oro (BDO) has a communication strategy to pro-
mote effective dialogue with its shareholders. It has written 
policies and procedures designed to ensure compliance with 
the disclosure rules of the Philippine Stock Exchange and the 
Securities and Exchange Commission, as well as other disclo-
sure requirements under existing laws and regulations. It pub-
lishes and delivers to its shareholders in a timely fashion all 
information and materials relevant to corporate actions that 
require shareholder approval.

Manila Water Company
The board of directors of Manila Water is committed at all 
times to adequately and timely disclose all material informa-
tion that could potentially affect the company’s share price 
and such other information that are required under the law. 
The investor relations division, which reports to the chief fi-
nancial officer, has a programme that reaches out to all share-
holders and communicates relevant company information to 
the broader investor community accurately, effectively and 
sufficiently.

Meralco
Meralco recognizes the rights of its shareholders as well as 
the general investing public to obtain relevant information 
about the company in a timely and regular basis. It conducts 
regular quarterly investors’ briefings, which are attended by 
local and foreign institutional investors, securities and bro-
kerage firms, and investment bankers. Shareholders and 
investors are provided with adequate means and facility to 
communicate and inquire from the company. The investor re-
lations office supervises the investors’ briefings and attends 
to institutional investors’ needs.
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Metrobank
Metrobank, through its investor relations department, exer-
cises transparency when dealing with its shareholders and the 
investment community. It keeps them informed through timely 
disclosures to the Philippine Stock Exchange, regular briefings, 
investor conferences and other channels. The company website 
also serves as a communication avenue and a reference point for 
relevant information about the business activity and operations 
of Metrobank.

San Miguel Corporation
San Miguel Corporation (SMC) recognizes that the compelling 
proof of good corporate governance is its visibility to the eyes 
of its investors. Thus, shareholders are provided, through the 
investor relations group, disclosures, announcements and upon 
request, with periodic reports filed with the Securities and Ex-
change Commission. SMC adheres to a high level of corporate 
disclosure and transparency regarding the company’s financial 
condition and the state of corporate governance on a regular 
basis. 

SM Investments Corporation
SM Investments Corporation (SMIC) adopts a policy of full dis-
closure of all material information in its manual on corporate 
governance and code of ethics. In line with the company’s com-
mitment to promote corporate values of transparency and ac-
cessibility to its investors, it fully complies with the reporting and 
disclosure requirements of all relevant laws as well as regulations 
issued by the Securities and Exchange Commission and the Phil-
ippine Stock Exchange. 

SINGAPORE

CapitaLand
CapitaLand’s investor relations and corporate communications 
departments facilitate effective communications with the com-
pany’s shareholders, analysts, fund managers and the media. 
The company continues to keep stakeholders and analysts in-
formed of its corporate activities in Singapore and around the 
world on a timely and consistent basis. It makes disclosure on 
an immediate basis as required under the listing manual of the 
SGX-ST or as soon as possible where immediate disclosure is not 
practicable.

DBS Bank
DBS Bank maintains an active dialogue with shareholders. A dedi-
cated investor relations teams supports the group CEO and the 
chief financial officer in maintaining close communication with in-
stitutional investors. The group embraces and commits to fair, trans-
parent and timely disclosure policy and practices. All price-sensitive 
information or data are publicly released prior to individual sessions 
held with investors or analysts. DBS views the annual general meet-
ing as an opportune forum for retail investors to meet the board of 
directors and senior management.

Keppel Corporation
The group’s corporate communication department – with assis-
tance from the group finance department and group legal depart-
ment, when required – regularly communicates with the sharehold-
ers, and receives and attends to their queries and concerns. Material 
information are disclosed in a comprehensive, accurate and timely 
manner via SGXnet and the press. Shareholders are invited to at-
tend shareholders’ meetings to put forth any questions they may 
have on the motions to be debated and decided upon.

Noble Group
Given the size and diversity of Noble Group’s operation, the compa-
ny feels the need for more consistency across all points of commu-
nications. It follows the principles of honesty, integrity and account-
ability to underpin its strong relationships with its shareholders and 
the investing public. In line with its continuing growth and expan-
sion, it also continues to raise its standards in terms of transparency, 
levels of disclosure and corporate governance.

SingTel
SingTel is committed to maintaining high standards of disclosure 
and corporate transparency. It adopts an open and non-discrimina-
tory approach in its communication with shareholders, the invest-
ment community and the media. It aims to provide relevant, con-
sistent and timely information regarding the group’s performance, 
progress and prospects to assist shareholders and investors in their 
investment decisions. SingTel also believes in the importance of reg-
ular interaction with investors and shareholders, and the investor 
relations’ website contains a wealth of investor-related information.

StarHub
StarHub’s investor relations team, together with the CEO and other 
members of the senior management, keep the company’s share-



CorporateGovernanCeasia 58 January-MarCh 2011

holders informed of major industry and corporate developments, 
the group’s performance and other relevant information on a 
timely basis. Analyst and media briefings are conducted periodically 
throughout the year. The management and investor relations team 
also meet with institutional investors on a regular basis, through 
international roadshows and conferences organized by major bro-
kerage firms.

United Overseas Bank
United Overseas Bank (UOB) is committed to regular and timely 
communication with the investment community. It believes in con-
sistent engagement with shareholders and analysts, whether in 
good or challenging environment. The CEO and senior manage-
ment are actively involved in maintaining close dialogue with global 
institutional investors, and continue to support the investor rela-
tions’ initiatives and activities. Going forward, UOB will continue to 
improve and benchmark its investor relations programme against 
global best practices to deliver quality services to the market.

THAILAND

Banpu PCL
Banpu treats all stakeholders fairly and the board of directors gives 
priority to their rights and equality. The company discloses its infor-
mation and policies, which are updated regularly corresponding to 
current situations, conditions and policies in both Thai and English 
through the Stock Exchange of Thailand and the company’s web-
site. An investor relations division ensures that Banpu fully complies 
with the best practices on shareholders’ right.

KASIKORNBANK PCL
KASIKORNBANK PCL formulates disclosure policy to promote a 
uniform information disclosure policy, which is accurate, complete, 
transparent and equitable in compliance with the regulatory re-
quirement. The chief investor relations officer has the authority to 
disclose or disseminate significant information about the group and 
to answer questions raised by shareholders, investors and securi-
ties analysts. The disclosure of information in any regulatory report 
requirements shall meet the deadline and frequency, as specified by 
laws or government agencies.

PTT PCL
The public relations department and investor relations department 
are responsible for providing information to PTT investors and 
shareholders as well as the general public. The company sharehold-
ers receive equitable treatment, and have equal rights to access 

information and appropriate communication channels with PTT. 
It is obliged to disclose accurate information of significance to its 
stakeholders to support their decision-making. Disclosure indicates 
operational transparency, which is both a key factor for building 
investor trust and an inspection mechanism for PTT.

Siam Cement PCL
Siam Cement realizes the importance of information disclosure as 
it greatly affects the decision-making of investors and stakeholders. 
It is, therefore, necessary for the company to provide them with es-
sential, clear and up-to-date information regarding the company’s 
business. The investor relations department maintains close dia-
logue with investors and stakeholders, as well as with analysts and 
related government sectors as it guarantees transparency of Siam 
Cement’s operations. 

Siam Commercial Bank
Siam Commercial Bank has established a disclosure policy, with the 
aim of delivering timely, complete, and accurate disclosure of infor-
mation to shareholders, investors and the general public. This policy 
complies with all laws and regulations related to the dissemination 
of information. The investor relations unit is responsible for disclos-
ing information to shareholders, investors, and securities analysts 
pursuant to its policy of providing accurate, timely, fair, and trans-
parent information to related parties in a timely manner. 

Thai Beverage PCL
Thai Beverage’s investor relations team works closely with its top 
management to ensure timely disclosure and maintain an open 
communication with its shareholders. The team arranges quarterly 
briefings following the disclosure of interim and full year results, so 
that investors may query management about financial, marketing 
or strategic issues. Between reporting periods, the team regularly 
meets with investors to communicate the policies and strategies of 
the company so that investors have a good understanding of Thai 
Beverage’s operation.

Thai Oil PCL
Thai Oil is wholly committed to strengthening shareholder and 
stakeholder trust through timely and transparent disclosure of all 
relevant information about the company. As it conducts its business 
at the highest standards of ethical practices, it reaches out to all 
shareholders and the broader investor community through different 
channels. Its communication programme promotes greater under-
standing and openness about the company and helps investors in 
making informed investment decisions.
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Chinatrust Financial Holding
Chinatrust Financial has developed sound investor relations practices 
to better serve its shareholders and investors. It currently has three 
full time investor relations officers, which are at the forefront in pro-
viding present and potential investors with an accurate portrayal of 
a company’s performance and prospects. The goal of the investor 
relations team is to enhance transparency and disclose matter that 
investors are anxious to know about quickly. It strives to have a bet-
ter understanding of investors’ demands and provide the informa-
tion they need.

Fubon Financial Holding
Fubon Financial is committed to maintaining high standards of eth-
ics, corporate governance and effective accountability mechanisms 
in every aspect of its business. It maintains high transparency with the 
timely release of information to shareholders and investors through 
various communication channels. The investor relations team issues 
news alerts through email in order for all the stakeholders to receive 
notification automatically when new information is posted.

Mediatek
Mediatek maintains the fundamental principles of integrity, honesty 
and respect, while promising the interests of stakeholders. It is com-
mitted to be transparent and informative about operations, finan-
cials and board meetings in a timely manner in order for the pub-

lic at large to make thorough investment decisions. The company 
implements the corporate governance system with the protection 
of shareholders’ rights and interests as its ultimate goal, and treat all 
shareholders fairly.

Taiwan Mobile
The core vision of Taiwan Mobile is to provide the best communica-
tion experience for its shareholders and investors in order to establish 
long-term and mutually beneficial relationships. It believes in conduct-
ing business responsibly and serves the interests of the shareholders 
through timely and regular disclosure of material information. The 
company ensures the exercise of rights by shareholders at the share-
holders’ meeting in accordance with the laws and regulations.

Taiwan Semiconductor Manufacturing Company
TSMC, a foreign private issuer with American Depositary Receipts 
listed on the New York Stock Exchange, advocates and acts upon 
the principles of operational transparency and respect for sharehold-
er rights. It has designated appropriate departments, including the 
investor relations, to handle the collection and disclosure of informa-
tion as required by the relevant laws and regulations of Taiwan and 
other jurisdictions. The company communicates with stakeholders 
on a case-by-case basis as needed.

BEST INVESTOR RELATIONS PROFESSIONAL

(By Country)

C H I N A
Jacky Yung China Telecom 

Catherine Chan Tencent

Jin Shaoliang Ping An Insurance   
 (Group) Company of China

Mao Zefeng Petrochina

Vincent Tse China Resources Enterprise

H O N G  K O N G
Gloria Kwan CLP Holdings

Michelle Sze Shui On Land

Jacky Yung Catherine Chan Jin Shaoliang Vincent Tse Gloria Wan Michelle Sze
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I N D O N E S I A
Cameron Tough PT Adaro Energy

Dileep Srivastava Bumi Resources
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M A L AY S I A
Steven Tan CIMB

Audrey Ho Digi Telecom

Benyamin Ismai Airasia

Cameron Tough Dileep Srivastava

P H I L I P P I N E S
Corazon Guidote SM Investments

Luis Reyes Jr BDO

Jette C Gamboa Metrobank

S I N G A P O R E
Harold Woo   Capitaland

Sin Yang Fong  SingTel

TA I W A N
Elizabeth Sun – TSMC

Sophia Liang – Mediatek

Rosie Yu – Taiwan Mobile

T H A I L A N D
Pannalin Mahawongtikul PTT PCL.

Pattaralada Sa-ngasang Thai Oil PCL

Wachara Iamsakun The Siam Cement PCL.

Benyamin Ismail
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ENHANCED
GROWTH
PLATFORM

強化基礎
擴展業務

我們的目標是成為中國最大的消費品企業，藉著持續的
創新和進步，在各個核心業務領域佔據領先地位。

我們承諾為股東、客戶和員工實現最大的價值。

WE strive to become the largest consumer goods company in China 
with leading positions in all of our core businesses through 

continuous innovation and enhancement.

We are committed to delivering maximum value 
to our shareholders, customers and employees.

www.cre.com.hk
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