
2nd Asian Excellence 
Recognition Awards 2012

Investor Relations, CSR, Business Ethics, Environmental Responsibility 
and Financial Performance

Running a company is not just about earning profit for your shareholders. Nor it is just about having an excellent 
business model and an experienced management team.  It is a combination of both, plus much more. It is about 
how you treat your shareholders or how you behave as a corporate citizen.

In today’s business environment, investor relations play a crucial role in corporate existence as they are instru-
mental in providing timely updates of the latest information and business development to keep the shareholders 
well-informed.

Companies should also be taking the initiative to reflect social and environmental concerns in their activi-
ties and in their relationships with the communities in which they exist. They should undertake deliberate 
efforts to create a sustainable environment in which to conduct business – rather than just think of their 
financial bottom line.

It is for these traits that Corporate Governance Asia is taking a new initiative to recognize excellence in inves-
tor communications, business ethics, corporate social responsibility (CSR), environmental practices and financial 
performance. The recognitions – The 2nd Asian Excellence Recognition Awards – are bestowed to outstanding 
executive achievements across the region to serve as inspirations for the rest of the business community.

These accolades are for people who possess strong leadership in guiding the company in growing/expand-
ing the business, and at the same time uphold the highest ethics in business practices. These recognitions are a 
fundamental part of our mission to enhance the standards of corporate governance in Asia.

We are honouring the companies and business professionals who are recognized by his/her peers, investors, 
academics for his/her outstanding leadership and contributions in a public or a private company.

Asia’s best investor relations professional
Asia’s Best CEO (Investor Relations)
Asia’s Best CFO (Investor Relations)

Best Investor Relations Website/Promotion
Best CSR

Best Environmental Responsibility
Best Corporate Investor Relations, by country:

China • hong Kong • indonesia • Malaysia • PhiliPPines • singaPore • Taiwan • Thailand

Best Financial PR Firm in Asia 
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CHinA

dong Wenbiao 
China Minsheng Banking Corporation, 
Chairman 

As a seasoned banker, Dong Wenbiao 
is charting the growth of China Min-
sheng Bank. It is extending its network 
into Hong Kong after it was granted 
licence by the Hong Kong Monetary 
Authority on January 5 2012. The 
bank, which raised US$4 billion in a 

Hong Kong initial public offering in 2009, will operate bank-
ing business in strict compliance with the relevant laws and 
regulations, and other regulatory requirements in the territory. 

In 2011, China Minsheng steadily progressed with stra-
tegic transformation and structural adjustments, resulting in 
satisfactory operating results. It continued to demonstrate 
steady improvement in asset quality and effective structural 
adjustment to strategic businesses, while enhancing risk man-
agement capability. 

Mr. Dong, which holds a master’s degree in economics, 
was previously president of the bank. Before joining China 
Minsheng, he was the chairman and president and Haitong 
Securities Company, a director of Bank of Communications 
and a deputy dean of Henan Institute of Financial Manage-
ment. He is a member of the Chinese People’s Political Con-
sultative Conference (CPPCC) and a vice-chairman of China 
Civilian Chamber of Commerce. 

Chen lang 
China Resources Enterprise, CEO

Following his appointment as group 
CEO in January 2009, Chen Lang has 
been spearheading China Resources 
Enterprise’s drive to become the largest 
consumer goods company in China. 
With the strategy in place, it is work-
ing to further boost its profitability 
through organic growth, though at the 

same time, it continues to seek out investment opportunities 
in a prudent manner in order to expand its business. 

The company strives to enhance cost control and op-
erating efficiency such as improving operational flow and 
management system, as well as leveraging economies of 
scale. It will strengthen its integrated quality supply system 
to maintain its competitive edge in the food business. It has 

made significant inroads outside of its major markets and 
enhanced its market share and brand reputation. 

With a master’s degree in business administration from 
the University of San Francisco in the US, Mr. Lang once 
served as chairman and general manager of China Resources 
Development and Investment Company and was in charge of 
a number of substantial investments in Canada and Thailand 
of China Resources (Holdings) Company. 

A holder of an MBA degree from the University of San 
Francisco, Mr. Chen has been very familiar with the CRE op-
erations, having assumed various senior positions within the 
group. His effort in maintaining good corporate governance 
has been recognized by a number of awards CRE received 
in 2010. 

Wang xiaochu
China Telecom Corporation, 
Chairman & CEO

With his vast management experience 
in the telecommunications industry, 
Wang Xiaochu is leading the expansion 
of China Telecom into the overseas 
markets. The latest foray is in the UK 
mobile market with the launch of the 
business under an agreement with 

Everything Everywhere, the combined British operations of 
France Telecom and Deutsche Telekom. This comes as the 
company is seeking to win customers outside of its domestic 
market by utilizing its existing local networks to roll out its 
branded services to Chinese residents as well as visitors from 
China such as students and tourists. 

Mr. Wang is well-equipped to lead China Telecom into the 
new ventures having served in various capacities in his long 
career. He formerly served as director-general of the Hang-
zhou Telecommunications bureau in Zhejiang province and 
director-general of the Tianjin Posts and Telecommunications 
Administration.   

Mr. Wang graduated from Beijing Institute of Posts and 
Telecommunications in 1989 and received a doctorate degree 
in business administration from the Hong Kong Polytechnic 
University in 2005.

ma mingzhe 
Ping An Insurance (Group) of China, Chairman

Ma Mingzhe has worked in the insurance industry for his 
entire career. Before moving to Ping An in 1988, he served 
as deputy general manager of the Social Insurance Group 

ASIA’S BEST CEO

(investor Relations)
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of China Merchants Group. Dr. Ma 
opened the doors of Ping An to 
foreign investors, including HSBC, 
Morgan Stanley and Goldman Sachs 
– the first Chinese insurer to have 
introduced foreign investors into its 
shareholding structure. 

Operating along the principle of 
group holdings, segment operation, 
segment supervision and group listing, 
Ping An has been able to ensure the 

group as a whole is moving towards its goal, upon a founda-
tion that unites strategy, branding and corporate culture. The 
company was one of the earliest Chinese entities to launch a 
successful float in the Hong Kong stock exchange.   

Under Dr. Ma’s leadership, Ping An Insurance is aiming to 
become a leading integrated financial services group, building 
a platform across insurance, banking and investment busi-
nesses. Its financial platform is said to be the most integrated 
among China’s financial services sector.   

Dr. Ma has a doctorate degree in money and banking 
from Zhongnan University of Economics and Law (previously 
Zhongnan University of Economics). 

Hong Kong

Philip Chen
Hang Lung Properties,
Managing Director 

Philip Chen joined Hang Lung Proper-
ties Limited as managing director in 
July 2010. With more than 30 years 
of management experience, mostly 
in the aviation industry, acquiring vast 
experience in Hong Kong, China and 
elsewhere. He moved to Hang Lung 

from Swire Group, where he worked for 33 years, mostly 
with Cathay Pacific.

Mr. Chen has churned impressive results for Hang Lung, 
which achieved strong financial results in the six months to 
December 31 2011, underpinned by solid and continued 
growth in its core businesses. This was driven by robust rental 
turnover and higher profit in property leasing across Hong 
Kong and China, where it hopes to complete one major 
world class commercial project each year.

 With such strong performance and as one of Hong 
Kong’s leading property developers, Mr. Chen has enabled 
the company to maintain a strong balance sheet which gives 
Hang Lung an ample cash reserves to take advantage of ex-
pansion opportunities. However, the company is maintaining 
discipline in considering new land acquisitions, seeking land 
parcels only when and where deemed appropriate.

Mr. Chen holds a master’s degree in business administration 
from the University of Hong Kong, where he graduated in 
1977 with a bachelor’s of arts degree.

Charles li 
Hong Kong Exchanges and 
Clearing Limited, Chief executive 

Charles Li joined the Hong Kong 
Exchanges and Clearing Limited (HKEx) 
in October 2009 and became its chief 
executive in January 2010. He has held 
other positions within the HKEx group 
before that, including a member of the 
environmental, social and governance 

committee, as well as the executive committee, and a mem-
ber of the listing committee and GEM listing committee in the 
Stock Exchange of Hong Kong.

 Under Mr. Li’s watch, HKEx has initiated several reforms 
to maintain Hong Kong’s competitiveness as a leading global 
financial centre, not to mention the importance that it places 
on the protection of investors and shareholders. These market 
reform measures, which are part of HKEx’s strategic plan for 
2010-2012 have raised some concerns and controversies in 
the market. Nevertheless, HKEx has been a positive stabilizing 
force of continuity in the marketplace.

 Before moving to HKEx, Mr Li has worked with several 
financial institutions, being the president of Merrill Lynch 
China from 1999 to 2003 and chairman of J.P. Morgan China 
from 2003 to 2009.

 Mr. Li holds a bachelor’s of arts degree in English litera-
ture from Xiamen University in China and a master’s of arts in 
journalism at the University of Alabama in the US.

thomas Jefferson Wu 
Hopewell Holdings, 
Managing Director 

Thomas Jefferson Wu is responsible for 
the overall management of Hopewell 
Holdings, having been re-designated as 
the managing director of the company 
on October 1 2009. He was previously 
appointed deputy managing director 
in August 2003 and was promoted to 

co-managing director in July 2007. 
Hopewell exhibited strong growth momentum in fiscal 

year ended June 30 2011 in all its key business segments and 
maintained a strong financial position for the development of 
new projects. It recorded steady growth in its property invest-
ment business and has made significant progress in develop-
ing and promoting its property projects   

Mr. Wu joined Hopewell in 1999 as manager of the ex-
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ecutive committee office and was promoted to group control-
ler in March 2000. He has been involve in the review of the 
company’s operational performance, strategic planning and 
organizational effectiveness, and has upgraded its financial 
and management accounting systems. 
  Mr. Wu holds a master’s degree on business administration 
at Stanford University and a bachelor’s of science degree in 
mechanical and aerospace engineering from Princeton 
University. 

Bruce Rockowitz 
Li & Fung, CEO and President

Bruce Rockowitz was appointed group 
president and CEO of Li & Fung on 
March 18 2011 as part of a reshuf-
fling of the company’s top manage-
ment, which it described was part of a 
long-term strategy. He was previously 
president of a Li & Fung subsidiary, Li & 
Fung (Trading), since August 2004. He 

has over 21 years of experience in supply chain management 
of apparel and consumer hard goods for markets worldwide.

In January this year, Li & Fung announced that it has 
acquired the children apparel and toys businesses in Greater 
China from The Roly Group, representing the first acquisition 
for Li & Fung Asia since the expansion of its distribution busi-
ness to Asia in 2011. Mr. Rockowitz says the acquisition will 
help Li & Fung Asia to further penetrate the great potential of 
the Chinese market.

Mr. Rockowitz co-founded in1981 Colby International, a 
large Hong Kong buying agent, and was its CEO until 2000 
when Colby was acquired by Li & Fung. 

Freddy C K lee 
Shui On Land,
Managing Director & CEO 

Freddy C K Lee joined the Shui On 
Group in 1986 and has over 18 years 
of working experience in construc-
tion management and decade-long 
involvement in property development 
in China. Under his leadership, Shui 
On Land is undertaking an expansion 

programme to meet its ambition to build up its investment 
property portfolio. In September 2011, it announced the 
acquisition of two premier properties, 80% interest in Shui 
On Plaza and 66.7% stake in Langham Xintiandi Hotel in 
Shanghai. The two properties will provide the company with 
recurring rental income as well diversify further its income 

stream into the hotel industry. 
Shui On’s expansion strategy requires huge financing and 

for that, the company has secured various credits, including 
3.6 billion renminbi in syndicated construction loan facilities 
in October 2011 and the issuance of S$250 million bonds. 
In 2011, it spent an estimated 8.6 billion renminbi in land 
purchases and 6.2 billion renminbi in 2010. 

Mr. Lee has a master’s degree in construction manage-
ment from the City University of Hong Kong and a bach-
elor’s degree in quantity surveying from Reading University 
in the UK. 

indonEsiA

Asian Responsible Investor 
Awards 2012

Asian Responsible Investor 
Awards 2012

Recognizing Asian and international 

financial services industry

with an interest in sustainable investments 

and promotion of

Corporate Governance in the region.
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indonEsiA
Zulkifli Zaini
PT Bank Mandiri (Persero) TBK
President Director

Zulkifli Zaini embarks on his banking 
career in 1988 as an account officer 
at Bank Pembangunan Indonesia 
(Bapindo). Upon receiving his master’s 
degree in finance from Washington 
University in 1994, he was appointed 
staff of banking and finance services 

at the Jakarta office. In 1996, he was named deputy branch 
manager in Surabaya and in 1998, he was promoted to 
branch manager of the Jambi office. 

Following the merger of Bank Mandiri, Mr. Zaini served 
briefly as senior manager and team leader in credit risk man-
agement. From then on, he was named to various positions 
within the bank, culminating on his appointment as president 
director on July 5 2010. 

As the largest bank in Indonesia, Bank Mandiri offers its 
customers numerous financial products and services. It has 
various operating subsidiaries to support its core business: 
capital markets, Islamic finance, life insurance, general insur-
ance, multi-finance business and micro-finance banking. As 
of  September 2011, Bank Mandiri operates 1,526 branches 
and seven overseas offices, including branch, representative 
offices, and subsidiaries. 

Arsjad Rasjid   
PT Indika Energy TBK, 
President Director  

Arsjad Rasjid has served as President Di-
rector of PT Indika Energy since October 
2005. Last year, the company achieved 
a rating upgrade from Moody’s Investors 
Service from B2 to B1 reflecting its strong 
operating performance and improve 
financial metrics. Its acquisition of PT 

Mitrabahtera Segara Sejati, a coal transport and logistics services 
company, has broadened its coal value chain. 
  Mr. Rasjid plans to further expand Indika’s existing businesses 
and at the same time, seek acquisition opportunities to broaden 
its coal value chain. While this may present a high degree of 
event risk, Moody’s takes comfort from the management’s con-
servative track record and reasonable acquisition strategy. 

  Mr. Rasjid obtained his bachelor’s degree in computer 
engineering at the University of Southern California in 1990 and 
graduated from Pepperdine University in the US with a bachelor’s 
of science degree in business administration in 1993. He serves 
as President Director of PT Indika Mitra Energi since 2005 and PT 
Indika Infrastruktur Investindo since 2007.

indonEsiA

Prijono sugiarto 
PT Astra International,
President Director

Prijono Sugiarto was appointed 
President Director of PT Astra In-
ternational in March 2010 and has 
overall responsibility for the group’s 
automotive and non-automotive 
businesses. He was previously direc-
tor from May 2001 to February 

2010. Before joining PT Astra in 1990, Mr.Sugiarto was 
sales engineering manager of Daimler-Benz Indonesia.

Supported by the growth in domestic demand and robust 
commodity prices, PT Astra posted strong results in the first nine 
months of 2011. Net income from automotive financial services, 
heavy equipment and mining, agribusiness, and infrastructure 
and logistics recorded robust increases. Mr. Sugiarto obtained 
his diploma in mechanical engineering from the University of 
A. Sc. Konstanz, Germany in 1984 and a diploma in business 
administration from the University of A Sc. Bochum, also in 
Germany, in 1986. 

Haryanto Adikoesoemo
PT AKR Corporindo, 
President Director

Appointed as President Director PT AKR 
Corporindo Tbk since 1992. Born in 
Surabaya in 1962, Haryanto Adikoesoemo 
earned a Bachelor of Science at the 
University of Bradford, England in 
1983 and completed the Executive 

Management Program at Harvard Business School, United States, 
in 1993. He is now transforming AKR Corporindo into a logistics 
and distribution company by distributing petroleum and chemicals 
all over Indonesia. This comes as the company sold in December 
2010 its subsidiary PT Sorini, which manufactures sorbitol, to 
global commodities giant Cargill for US$247 million.

AKR Corporindo announced a record-breaking sales 
revenue in petroleum distribution during the first nine months 
of 2011 due to rising demand for high speed diesel from 
mining companies and increased market penetration in eastern 
Indonesia. It is the first private company in Indonesia allowed by 
the government to distribute subsidized fuels and now operates 
31 petrol stations.

Mr. Adikoesoemo is also responsible for managing a 
number of the Company’s subsidiaries and this year he was also 
recognized by Forbes Indonesia as Businessman of the year for 
transforming AKR into a leading logistics and distribution firm.
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mAlAysiA

tony Fernandes  
AirAsia, CEO

Tony Fernandes has been the group 
CEO at Airasia since December 2001, 
turning a failing government-linked 
commercial airline into a highly suc-
cessful publicly-listed budget airline. 
Before joining the company, he served 
as the financial controller at Virgin 
Communications London from 1987 
to 1989 and later moved to the music 

industry working at Warner, which he left in July 2001 as 
vice-president at Warner Music Southeast Asia. 

Mr. Fernandes is able to extend AirAsia’s successful low-
cost business model across Asia, most recently in the Philip-
pines, Vietnam and Japan, and further provide opportunities 
for everyone to fly to the destinations of their dreams with 
low fares. In July 2011, AirAsia announced an alliance with 
ANA Group, Japan’s largest airline, to form AirAsia Japan, a 
new low-cost carrier. AirAsia Japan will be the first low-cost 
carrier to be based at Narita International Airport and it will 
serve both domestic and international destinations when it 
commences operations in August 2012. 

To cater to its expansion plans, AirAsia in June last 
year placed a large order of 200 aircraft with Airbus worth 
US$18.5 billion – making the largest ever Airbus deal by the 
number of aircraft. 

dato sri Abdul Wahid omar  
Maybank, President and CEO 

With an extensive track record in 
corporate and financial management, 
Dato Sri Abdul Wahid Omar was 
appointed president and CEO of May-
bank in May 2008. He is responsible 
for driving the overall management 
and growth of the group and in 2011, 
he chalked up important milestone 

for the country’s biggest lender as it acquired a 100% stake 
in Kim Eng  Securities. This filled up the gap in its brokerage 
franchise as it embarks on a regional expansion in investment 
banking. Maybank currently generates 24% of its pre-tax 
profits from its overseas business and targets to grow this 
contribution to 40% by 2015. 

In September 2011, Maybank launched a refreshed 
corporate identity, which is driven by its mission to ‘human-
ize financial services across Asia”. It symbolizes the bank’s 
aggressiveness, dynamism, more contemporary outlook cor-
responding with current times and in line with its vision to be 

a regional financial services leader.   
Prior to joining Maybank, Dato Sri Omar was the Group 

CEO of Telekom Malaysia from July 2004 to April 2008. He 
was also formerly the managing director and CEO of the UEM 
Group and UEM World, as well as the executive vice chairman 
of PLUS Expressways. 

tan sri dato’ 
sri dr. teh Hong Piow   
Public Bank, Founder and Chairman

Established in 1966 by its founder 
and chairman, Tan Sri Dato’ Sri Dr. Teh 
Hong Piow, Public Bank is a leading 
financial services provider in Malay-
sia. As conceptualized by Tan Sri Teh, 
Public Bank continues to be a bank for 
the public. It is highly reputable for its 

prudent management, strong balance sheet, superior asset 
quality, superior customer service, strong corporate gover-
nance and effective corporate culture. 

The group continues to focus in its core business areas of 
consumer and retail commercial loans. In consumer financing, 
it continues to promote home mortgages, passenger vehicle 
hire purchase financing and personal financing. In retail com-
mercial lending, it continues to focus its lending to small- and 
medium-sized enterprises. 

Tan Sri Teh started his banking career in 1950 as a bank 
clerk in Oversea-Chinese Banking Corporation and rose in 
rank to officer within five years. He joined Maybank as man-
ager in 1960 and was promoted to the position of general 
manager in 1964. He left Maybank in 1966 to set up Public 
Bank and has since overseen its evolution into a modern and 
integrated financial institution. 

Tan Sri Teh attended his formal primary and secondary 
education at the Anglo Chinese School in Singapore. 

PHiliPPinEs

Erramon Aboitiz  
Aboitiz Power Corporation, CEO

Erramon Aboitiz has been the president 
and CEO of Aboitiz Power Corporation 
since 1998. He also holds similar posi-
tions at Aboitiz Equity Ventures since 
January 2009, being its chief operating 
officer and executive vice-president 
from 1994 to December 2008. 
  Aboitiz Power is the holding compa-

ny for the Aboitiz Group’s investment in power generation, 
distribution, retail and power services. It has several hydro-
electric and geothermal assets in its generation portfolio 
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and also has non-renewable power plants located across 
the country. It envisions to harness the array of renewable 
energy sources in the Philippines that leave a lighter impact 
on the environment and deliver electricity to consumers. 

Over the medium-term, Aboitiz’s greenfield and brown-
field projects will further boost its generating capacity. In Sep-
tember 2011, it signed an agreement with Marubeni Corpora-
tion of Japan to jointly develop, build and operate a 400-MW 
coal-fired plant to be located in the province of Quezon. 

Mr. Aboitiz holds a bachelor’s of science degree in busi-
ness administration, major in accounting and finance from 
Gonzaga University in the US. 

Antonino Aquino  
Ayala Land, President 

Antonino Aquino was appointed di-
rector and president of Ayala Land in 
April 2009 and has presided over the 
company’s expansion beyond its fa-
mous trademarks. Known for upscale 
and luxury projects, whether its is 
residential or commercial, Ayala Land 
launched last year a new residential 

brand specializing in socialized housing development under 
the South Maya Ventures Corporation. 

As part of its new strategic direction, the company has 
expanded its traditional products in more locations across 
the country, and has also introduced new products that 
cater to a broader base of the Philippine economic pyramid. 
It likewise expanded into new geographies and started to 
build its presence in new growth centres outside Metro 
Manila. Equally significant, Ayala Land has launched its first 
direct international investment for the development of a 
residential project in China. 

  Mr. Aquino has been with the Ayala group for nearly 
three decades. He graduated with a bachelor’s of science 
degree, major in management at the Ateneo de Manila 
University in 1968 and has completed academic units for 
the master degree in business management at the Ateneo 
Graduate School of Business in 1975. 

nestor tan  
BDO, President 

Nestor Tan was elected president 
of Banco de Oro (BDO) in July 1998 
and has presided over its expansion 
through organic growth and major 
acquisitions, building it into one of 
the top three banks in the Philippines. 

With its strong business franchise 
and enhanced capabilities, BDO 

posted above-industry growth and maintained market 
leadership in terms of consolidated resources – it is the 
first local bank to achieve the milestone of over one trillion 
pesos in asset base – and leadership in various key business 
drivers, including loans, deposits and trust assets. 

As such, Mr. Tan’s strategy is to build a strong, diversi-
fied and sustainable earnings stream generated from its 
core lending and deposit-generating activities as well as 
fee income from service-based businesses. It is pushing for 
intensified market coverage of small and medium enter-
prises, as well as a sustained branch network expansion for 
maximum client coverage. 

Before joining BDO, Mr. Tan was the chief operating 
officer of BZW, the former investment banking subsidiary 
of the Barclays Group. He holds a bachelor’s degree in 
commerce from De La Salle University and received his MBA 
from Wharton School, University of Pennsylvania in the US. 

Jose ma K. lim    
Metro Pacific Investment Corporation, 
President and CEO 
  
Jose Ma K. Lim was appointed presi-
dent and CEO of Metro Pacific Invest-
ment Corporation (MPIC) when it was 
established in 2006. He first joined Fort 
Bonifacio Development Corporation 
(FBDC) in 1995 as treasury vice-presi-
dent and was later on appointed as its 

chief financial officer. 
  With the divestment of FBDC, Mr. Lim assumed the position 
of group vice-president and CFO of FBDC’s then parent com-
pany, Metro Pacific Corporation (MPC), from 2001 to 2003.
He was appointed president and CEO of MPC in June 2003 
where he continues to serve as a director. 

A significant achievement by Mr. Lim at MPIC is building 
a portfolio of healthcare facilities through the acquisitions of 
hospitals, infrastructure assets comprising of toll roads, water 
distribution and mining projects. It will continue to expand its 
hospital chain consistent with its strategy of establishing the 
first nationwide network of hospitals in the country. 

In July last year, it raised 8.64 billion pesos through a 
share sale to raise funds for its infrastructure investments. 

Mr. Lim graduated from the Ateneo de Manila University 
with a bachelor’s of arts degree in philosophy. He received his 
MBA degree in 1978 from the Asian Institute of Management.

napoleon nazareno  
PLDT, President and CEO 
  
Napoleon Nazareno has been a director of PLDT since 
November 1998 and was appointed president and CEO of 
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the company in February 2004. He is 
concurrently the president and CEO of 
the Philippines’ leading wireless ser-
vices provider Smart Communications, 
where he also serves as chairman of its 
various subsidiaries. 

The latest major achievement of 
PLDT under Mr. Nazareno’s watch was 
the takeover of its competitor Digital 
Telecommunications (Digitel) in a land-
mark share swap transaction valued at 

nearly 70 billion pesos. As the transaction triggered a manda-
tory tender offer to Digitel’s minority shareholders, the total 
transaction amounted to 74.1 billion pesos, making it the 
largest buyout in the Philippine corporate history. Together, 
the combined PLDT-Digitel is well-positioned to compete not 
only with formidable existing competitors, but with well-
funded new entrants in the market as well. 

Starting a successful career in the international firm Ak-
erlund & Rausing in 1981, Mr. Nazareno received his master’s 
degree in business management from the Asian Institute of 
Management and completed the INSEAD executive pro-
gramme of the European Institute of Business Administration 
in Fountainbleu, France. 

Henry sy Jr    
SM Development Corporation, CEO 

Henry Sy, Jr serves as the CEO of SM 
Development Corporation (SMDC). He 
is also the vice chairman and president 
at SM Land. He is responsible for the 
real estate acquisitions and develop-
ment activities of the SM Group, which 
include the identification, evaluation 
and negotiation for potential site as 

well as the input of design ideas. 
SMDC, together with its subsidiaries, develops real estate 

properties and invests in various securities in the Philippines. 
Formerly known as SM Fund, it develops residential and com-
mercial condominium projects. It posted a robust consolidat-
ed net income in the first nine months of 2011, underpinned 
by the surge in realized revenue from real estate operations. 

The strong sales take-up of SMDC’s residential condo-
minium projects, coupled with the construction completion 
rates, contributed significantly to the company’s positive 
results. It sold the most number of Metro Manila residential 
condominium units and attained the biggest amount in terms 
of sales value in the first half of 2011. 

  Mr. Sy Jr holds many other positions in the SM Group. 
He graduated with a management degree from De La Salle 
University. 

singAPoRE

liew mun leong  
CapitaLand, President and CEO 

Liew Mun Leong is president and CEO 
of the CapitaLand group, which was 
formed through the merger of Pidem-
co Land and DBS Land in November 
2000. He joined the board of Pidemco 
Land as director on January 1 1997. 
After the merger, Mr. Liew continued 
to serve on the board of CapitaLand 

and was last re-elected as director in April 2010. He also 
serves as member of CapitaLand’s investment committee, 
nominating committee, corporate disclosure committee, and 
finance and budget committee. 

CapitaLand is one of Asia’s largest real estate companies. 
Its core businesses in real estate, hospitality and real estate 
financial services are focused in growth cities in Asia-Pacific 
and Europe. The company’s real estate and hospitality port-
folio, which includes homes, offices, shopping malls, serviced 
residences and mixed developments, spans more than 110 
cities in over 20 countries. 

A registered professional civil engineer, graduating from 
the University of Singapore, Mr. Liew is also chairman of Capi-
taMalls Asia, CapitaLand Residential Singapore, CapitaLand 
China Holdings, CapitaLand Commercial Limited, CapitaLand 
Financial Limited, CapitaLand ILEC and CapitaValue Homes 
Limited. 

Piyush gupta  
DBS Bank, CEO 

Since joining DBS Bank in 2009, 
Piyush Gupta has taken the bank into 
a regional expansion mode to take 
advantage of the rising wealth in Asia 
and to reduce reliance on its home 
market. He focuses on building the 
bank’s wealth management business 
to reach wealthy Asians, particularly in 

China, India and Indonesia. 
DBS plans to invest a further S$250 million over five years 

to take private banking in Asia to a new level. It has rolled 
out a number of strategic initiatives to bolster its capabilities 
and enhance the depth of experience to the team to cater to 
changing needs of high net worth individuals in the region. 

In November last year, Gupta was elected member of the 
board of directors of Institute of International Finance (IIF), 
marking the first time an executive from a Singapore-based 
bank has been appointed to the IIF board and underlines 
Asia’s rising importance and DBS’ growing stature on the 
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global banking arena. 
Mr. Gupta has a bachelor’s of arts (honours) degree in 

Economics from St. Stephen’s College, Delhi University in 
India and an MBA from IIM in Ahmedabad. 

tAiWAn

daniel Wu  
Chinatrust Financial Holding 
Company, President and CEO 

Daniel Wu is the president and CEO 
of investment business for Chinatrust 
Financial Holding Company. He was 
formerly in charge of investment of 
the holding company and executive 
vice-president of Chinatrust Commer-
cial Bank. 

Last year, Chinatrust was finally able to enter the life 
insurance market that it has long coveted following its 
acquisition of the Taiwanese operation of the US-based 
MetLife for US$180 million. Mr. Wu said the purchase was 
not just a simple financial investment, but a strategic invest-
ment, so that it could tap into the local market and use it as 
a springboard into the China market. 

Mr. Wu’s vision is to transform Chinatrust into a na-
tional champion in Taiwan, a regional leading player in Asia 
and the innovator in North America. It has already built 
up a top banking franchise in Taiwan and Asia-Pacific and 
aims to provide customers with a full spectrum of financial 
services around the world. 

douglas Hsu  
Far EasTone Telecommunications, 
Chairman 

Douglas Hsu serves as chairman of 
the board of Far Eastone Telecom-
munications as well as a number of 
other companies, including Far East-
ern Department Stores, New Century 
InfoComm Tech Company, Oriental 
Union Chemical Corporation, Asia 

Cement Corporation and the Far Eastern Group. 
He is also the CEO of Far Eastern New Century Cor-

poration and chairman of Bermuda Far Eastern Polytex 
(Holding) as well as the managing director of Asia Cement 
(Singapore). He serves as the president of Far Eastern New 
Century Corporation since June 13, 2006. 

Mr. Hsu received a bachelor’s and a master’s degree in 
economics at the University of Notre Dame and pursued 
post graduate studies in economics at Columbia University. 

He holds an honorary PhD degree in management from the 
National Tung University. 

daniel tsai  
Fubon Financial Holding, Chairman 

Daniel Tsai first joined the Fubon 
group in 1981 and has managed 
different areas of financial services, 
including banking, bills finance, life 
insurance, and property and casualty 
insurance. In addition to being the 
chairman of Fubon Financial Hold-
ing Company, he is also chairman of 

Fubon Land and vice-chairman of Taipei Fubon Bank and 
Fubon Bank (Hong Kong). 

Fubon Financial’s subsidiaries have over 200 branches 
and five million customers in Taiwan and 27 branches in 
Hong Kong. The company distinguishes itself from its local 
peers in several aspects as it offers the most comprehensive 
financial services, has the most balanced business mix, the 
most experienced in cross-selling of financial services, and 
the only Taiwanese financial holding company that has a 
significant banking operation in Hong Kong. 

Mr. Tsai obtained a bachelor’s of law degree from the 
National Taiwan University in 1978 and a master’s of law 
degree from Georgetown University in the US in 1979. 

tHAilAnd

Banthoon lamsam  
KASIKORNBANK, President and CEO 

Banthoon Lamsam has been the CEO 
of Kasikornbank (formerly known as 
Thai Farmers Bank) since 2004 and 
also its president since July 2010. Un-
der his leadership, the bank aims to 
be the strongest, the most innovative 
and the most pro-active Thai financial 
group in serving customers, aspiring 

to be No. 1 in all customer segments by 2013. 
In February this year, Kasikornbank forged a strategic 

alliance with the Macquarie group of Australia, starting 
with their Thai securities business and will be likely extend-
ed into other financial services in the future. The alliance 
will strengthen the competitiveness of Kasikornbank and 
Macquarie ahead of the deregulation that will come with 
the advent of the Asean Economic Community in 2015. 
Kasikornbank became the first Thai bank to establish a 
Chinese-Thai business centre, joining the leading Chinese 
banks and specialized organizations to support trade and 
investment between the two countries. 
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Mr. Banthoon holds an MBA from the Harvard Univer-
sity in the US and a directors’ certification from the Thai 
Institute of Directors Association. His other positions include 
being the vice-chairman of Muangthai Group Holding 
Company. 

dr. Pailin Chuchottaworn  
PTT Public Company Limited, Presi-
dent and CEO 

Dr. Pailin Chuchottaworn was ap-
pointed president and CEO of PTT 
Public Company Limited in Septem-
ber 2011, after serving as acting CEO 
of IRPC Public Company Limited and 
chief operations officer of Upstream 
Petroleum and Gas Business Group, 

succeeding Prasert Bunsumpun. 
  PTT is dominant in Thai gas and oil industry and it is stra-
tegically important as a policy vehicle for domestic energy 
security and development. It is the sole operator in domes-
tic mid- and downstream gas operations. Gas and upstream 
operations are the main contributors to PTT’s operating 
cash flows and the main engine of its growth. 

  Dr. Pailin is initiating some diversification for PTT when 
it signed in August last year a shareholder agreement to 
jointly invest in Bangpa-in Cogeneration Company with CH. 
Karnchang PCL, Bangpa-in Land Development Company 
and minority shareholders for the development and imple-
mentation of a small power producer power plant. 

  Dr. Pailin is a graduate of chemical engineering at the 
Chulalongkorn University. He obtained his master’s degree 
and a doctorate in chemical engineering at the Tokyo 

dr. Vichit suraphongchai  
Siam Commercial Bank, CEO 

Dr. Vichit Suraphongchai has been 
the CEO of Siam Commercial Bank 
(SCB) since February 2007. He started 
his career in banking at Bangkok 
Bank, where at the time he left, he 
was serving as its president. He later 
joined the Royal Thai Government as 
minister of transport and communica-

tions from 1994 to 1995, and return to the banking world 
as chairman of Radanasin Bank. 

  Since serving as SCB director and chairman of the execu-
tive committee, Dr. Vichit has employed his vision and 
leadership to initiate the change programme, enabling 
the bank to revive its performance to record remarkable 
profitability. He also plays an important role in formulating 
strategies, and in reviewing and monitoring the progress 
of execution plans. 

SCB’s strategic thrust is to be the premier universal 
bank in Thailand through adopting a strong focus on key 
markets or segments and by rapidly responding to evolving 
customer needs, leveraging the strength of its franchise and 
utilizing implemented market leading infrastructure and 
systems. 

Dr. Vichit holds a bachelor’s degree in engineering from 
Chulalongkorn University, a master’s degree in engineering 
from the University of California in Berkeley, and an MBA 
and PhD from the University of California, Los Angeles 
(UCLA). 

thapana sirivadhanabhakdi  
Thai Beverage, President and CEO 

Thapana Sirivadhanabhakdi has 
been the president and CEO of Thai 
Beverage PCL since January 2008 and 
serves as its president of business 
development and sales planning and 
support. He serves as member of the 
executive board at Berli Jucker PCL 
and as an acting president of Thai 

Beverage Marketing Company. 
  ThaiBev is expanding its local and beverage franchise by 
taking over in September 2011 Serm Suk, the local bot-
tler of Pepsi, the best selling cola brand in Thailand, in a 
deal valued at an estimated 15.42 billion baht. Serm Suk is 
principally engaged in production and distribution of soft 
drinks, drinking water, soda water and other beverages. Mr. 
Sirivadhanabhakdi was appointed director at Serm Suk in 
September 2011 and as a vice-chairman of the company a 
month later in October. 

Mr. Sirivadhanabhakdi holds a bachelor’s degree in 
business administration in finance, and a master’s degree 
in science administration in finance economics from Boston 
University in the US. He attended the directors Accredita-
tion Programme in 2004.
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CHinA

Pang xiusheng
China Construction Bank, 
Pang Xiusheng, Chief Financial Officer 

Pang Xiusheng was appointed chief 
financial officer of China Construc-
tion Bank (CCB) in June 2006, which 
was then part of a major revamp of 
the bank’s risk management structure. 
He joined CCB in 1980 and before his 
appointment, he was executive vice-

chairman of the asset and liability committee. He was a director 
of the bank’s restructuring office from April  2005 to March 
2006, and general manager of the Zhejiang branch from June 
2003 to April 2005. 

Mr. Pang served consecutively as deputy general manager 
of treasury and planning department, deputy general manager 
of planning and finance department and general manager of 
the same department from September 1995 to April 2003. 

Mr. is a senior economist and a recipient of a special grant 
by the Chinese government. He graduated from post-graduate 
programme in technological economics from Harbin Industrial 
University in 1995. 

Frank lai
China Resources Enterprise, 
Chief Financial Officer 

As China Resources Enterprise (CRE) 
endeavours to become the largest 
consumer goods company in China, it 
is going in that direction through or-
ganic growth and acquisitions. As chief 
financial officer, Frank Lai continues to 
make significant contributions in the 

company’s aspiration. CRE is chalking up investments and dur-
ing the first nine months of 2011, the group’s beer division has 
made several of them, including the acquisition of 100% equity 
stakes in Shanghai Asia Pacific Brewery Company and 40% 
equity stake in Jiangsu Dafuhao Breweries Company. 

The division likewise acquired the remaining 55% equity 
stake in Hangzhou Xihu Beer Asahi Company and the remain-
ing 25% equity stake in Zhejiang Xihu Beer Asahi Company, 
which subsequently became the wholly-owned subsidiar-
ies of the division. It also formed a joint venture with China 
Kweichow Moutai Distillery Company, in which it holds a 70% 
equity stake. 

Mr. Lai, which joined the China Resources Group in 2009, 
has a bachelor’s of commerce degree from the University of 
Western Australia and a graduate diploma in business and 
administration from the Curtin University of Technology of 
Western Australia. He is a member of the Hong Kong Institute 
of Certified Public Accountant and a fellow member of CPA 
Australia. 

Andi Wu
China Telecom Corporation, 
Chief Financial Officer 
 
Andi Wu is an executive director, execu-
tive vice-president and chief financial of-
ficer of China Telecom, with responsibil-
ity for the financial management of the 
company. She has about three decades 
of economic and financial management 
experience in the telecommunications 

industry in China. Before joining China Telecom in 2000, she 
served as director-general of the department of economic 
adjustment and communication settlement of the Ministry of 
Information Industry and director-general of the department of 
finance of the Ministry of Post and Telecommunication. 

Madam Wu graduated from the Beijing Institute of Econom-
ics with a bachelor’s degree in finance and trading in 1983e and 
studied in a post-graduate programme in business economics 
management at the Chinese Academy of Social Sciences from 
1996 to 1998. She studied in a master of business administration 
programme at the Guanghua School of Management at Peking 
University from 2002 to 2003 and received an executive master’s 
degree of business administration. 

shen Rujun
Industrial and Commercial Bank of China,General Manager, 
Finance and Accounting Department 
 
As the general manager for finance and accounting depart-
ment at the Industrial and Commercial Bank of China (ICBC), 
Shen Rujun is responsible, among others, for preparing the 
financial results of the bank. He undertakes, along with the rest 
of the bank’s management, that the information are accurate 
with no misleading statements or material omissions. 

Mr. Rujun is among the tutors from the bank that teaches 
at the ICBC Post-Doctoral Research Centre – the first such 
research facility among the state-owned commercial banks 
in China. This is a milestone for commercial banks to practice 
post-doctoral system and it represents a fruitful attempt by 
ICBC to study the major concerns in development and reform, 

ASIA’S BEST CFO

(investor Relations)
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to derive stable cash flow generation from its core businesses 
such as port and properties. 

  Mr. Sixt has been executive director of the company since 
1991 and group finance director since 1998. He holds a mas-
ter’s degree in arts and a bachelor’s degree in civil law, and is a 
member of the bar and of the Law Society of the provinces of 
Quebec and Ontario in Canada. 

thomas tang
Sino Land, Executive Director and Chief 
Financial Officer 

Thomas Tang was appointed executive 
director of Sino Land in April 2005. His 
wide-ranging background in invest-
ment and financial advisory services has 
served him and the company in good 
stead. He first joined the company, TST 
Properties and Sino Hotels as CFO in 

November 2003. 
Before joining the Sino Group, Mr. Tang was managing di-

rector of an investment and financial advisory services firm that 
is a member of an international group, overseeing operations 
in Asia-Pacific. He has also served as a director and executive 
committee member of a publicly-listed company in Hong Kong, 
where he participated in formulating the company’s investment 
policy as well as reviewing and approving the company’s invest-
ments and divestments, trading and retail distribution in China 
and in Hong Kong. 

Mr. Tang, who is also a director of a number of subsidiaries 
and associated companies of the company and Sino Hotels, 
obtained his bachelor’s of science degree in modern mathemat-
ics from Surrey University in the UK. 

Patrick Chan, 
Sun Hung Kai Properties, Executive 
Director & Chief Financial Officer 

Patrick Chan guided Sun Hung Kai 
Properties to join the bunch of Hong 
Kong companies that took advantage 
of the good issuance window in the 
international bond market in Janu-
ary and February 2012 as it raised 
a total of US$1.175 billion in three 
fund raising exercises. In January, it 

priced a five-year US$275 million bonds to add to its existing 
US$500 million notes it arranged in October 2011. Then on 
February 6, it returned to the bond market and priced another 
US$500 million for 10 years, which garnered a total demand of 
US$3 billion from high quality accounts. Sun Hung Kai likewise 
re-opened this deal some two weeks later for another US$400 
million. Mr. Chan has been the chief financial officer and 

attract and train top talents, and pursue business innovation 
and transformation. 

Hong Kong

samuel Wong
Hong Kong Exchanges and
Clearing Limited,
(former) Chief Financial Officer 

Samuel Wong has been the chief finan-
cial officer of Hong Kong Exchanges 
and Clearing Limited (HKEx) since early 
July 2010. In addition to the traditional 
roles of finance such as financial report-
ing, budgeting and treasury manage-

ment, he also works with business units and assists the HKEx 
chief executive with the growth initiatives in its three-year 
strategic plan 2010- 2012. 

  Mr. Wong has over 20 years of experience in finance, 
investment banking and accounting. He was previously finance 
director of Hutchison Port Holdings and before that, he was 
the CFO of the listed company i-CABLE Communications. He 
also worked in Canada, where he was an accountant with 
Pricewaterhouse in Toronto early in his career before moving to 
corporate and investment banking roles at Bank of Nova Scotia 
in Toronto. 

Mr. Wong holds a bachelor’s of commerce degree in ac-
counting and economics from the University of Toronto and 
a master’s of business administration degree in finance from 
the University of British Columbia, both in Canada. He also 
became a chartered accountant in Ontario while he was living 
in Canada. 

Frank sixt
Hutchison Whampoa, 
Frank Sixt, Group Finance Director 

Demonstrating its savvy as one of the 
most prolific issuers in Asia, Hutchison 
Whampoa under the stewardship of 
Frank Sixt took advantage of the is-
suance window in the US dollar bond 
market to raise a total of US$2.5 billion 
in January 2012, generating strong 

support from US investors. The company initially raised US$1.5 
billion in five year and 10-year bonds, but quickly re-opened 
both tranches a few days later in an opportunistic tap to raise a 
further US$1 billion. 

Mr. Sixt is instrumental is keeping a robust balance sheet 
for Hutchison, maintaining a strong liquidity position arising 
from high cash balances, well-spread debt maturity profile and 
access to diversified sources of capital. The company continues 
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executive director of corporate planning and strategic invest-
ments at Sun Hung Kai Properties since July 2009. He started 
his career at Ernst & Young and worked for a number of banks 
and listed companies in Hong Kong. 

Mr. Chan holds a master of business administration degree 
from the University of Warwick England in 1993 and obtained 
his bachelor’s of economics degree from the University of Syd-
ney, Australia and a master in economics from the Australian 
National University. 

Peter Kilgour
Swire Pacific, Finance Director 

Peter Kilgour was appointed finance 
director of Swire Pacific on April 1 
2009, succeeding Martin Cubbon, who 
was named executive director of the 
company. Mr. Kilgour joined John Swire 
& Sons group in 1983. He served as 
finance director of Hong Kong Aircraft 
Engineering Company from November 

1998 to October 2000. He has been a non-executive director of 
Cathay Pacific Airways since May 2009 and has been a director 
of Swire Pacific since April of the same year. 

Swire Pacific is one of Hong Kong’s leading listed com-
panies, with diversified interests in five operating divisions: 
property, aviation, beverages, marine services and trading & 
industrial. Mr. Kilgour was instrumental in Swire’s return to 
the US dollar bond market in February 2012 after an absence 
of more than two years as it priced a US$500 million offering, 
which garnered a robust demand of more than US$5 billion. 

Mr. Kilgour graduated from the University of Leicester in 
1978 with a bachelor’s of arts (combined studies) degree. He is 
a member of the Institute of Chartered Accountants in England 
and Wales and the Hong Kong Institute of Certified Public Ac-
countants. 

indiA

V. Balakrishnan
Infosys, Chief Financial Officer 

V. Balakrishnan is the group chief 
financial officer of Infosys and his areas 
of responsibilities include corporate fi-
nance, international taxation, risk man-
agement, and mergers and acquisitions. 
He joined the company in 1991 and 
has served in various capacities in the 
finance department. He was appointed 
CFO in April 2006 and before that, he 

served as the company secretary and senior vice-president for 
finance. 

Mr. Balakrishnan played a key role in Infosys Indian IPO in 
1993 as well as in the company’s first overseas listing in 1999. 
He closely supervised the three sponsored secondary offerings 
by Infosys, including two public offers without listing in Japan. 
He also played a significant role in Infosys’ first acquisition in 
Australia and his contribution was valuable in procuring venture 
capital funding for Infosys’ BPO and its ultimate sale. 

Before joining Infosys, Mr. Balakrishnan was a senior ac-
counts executive with Amco Batteries Limited. He holds a bach-
elor’s of science degree from the University of Madras. He is an 
associate member of the Institute of Chartered Accountants 
of India, the Institute of Company Secretaries of India, and the 
Institute of Cost & Works Accountants of India. 

s. mahalingam
Tata Consultancy Services Limited, 
Chief Financial Officer 

S. Mahalingam has been the chief finan-
cial officer of Tata Consultancy Services 
Limited (TCS) since 2003. He joined the 
company in 1970 and has been involved 
in myriad aspects of TCS’ operations and 
growth before being named as CFO and 
executive director in august 2007. Before 

his appointment as CFO, Mr. Mahalingam has managed many 
of the key functions in TCS, including marketing, operations, 
education and training, as well as human resources. He man-
aged the company’s operations in London and New York in the 
early days of the company’s global expansion. 

A chartered accountant by qualification, Mr. Mahalingam 
started his career as in information technology consultant and 
thereafter played a major role in marketing TCS’ services across 
the globe, developing processes and creating large software 
development centres for the company. He was the president of 
the Institute of Management Consultants of India and sits on 
the board of several subsidiaries of TCS. 

indonEsiA

Pahala mansury
PT Bank Mandiri (Persero) TBK, 
Director of Finance and Strategy 

Pahala Mansury serves as finance and 
strategy director of PT Bank Mandiri. He 
was formerly executive vice-president, 
coordinator finance and strategy, and 
chief financial officer of the bank. Mr. 
Mansury helped orchestrate Indonesia’s 
second biggest rights offering with the 
equivalent US$1.3 billion fund raising 

for Bank Mandiri in January 2011. The capital raising, which 
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was the biggest rights offering by an Indonesian bank, was 
designed to help fund its growth through lending as well as for 
acquisition opportunities in the insurance sector. 

Mr. Mansury has announced plans for Bank Mandiri to 
gradually reduce its recap bonds, which now contribute around 
less than 15% of its income, noting that its contribution to the 
bank’s income is declining along with the interest. 

Mr. Mansury obtained a bachelor’s of science degree in Ac-
counting Univeritas Indonesia in 1994 and an MBA in Finance 
Stern School of Business at New York University in 1999

Aziz Armand
PT Indika Energy, Chief Financial Officer 

Aziz Armand serves as the chief finan-
cial officer and finance & accounting 
director of PT Indika Energy. In that role, 
he continues to proactively engage in 
liability management for the company 
consistent with its business strategy 
and growth plans. In April 2011, PT 
Indika undertook another transaction to 

amend its outstanding 2012 and 2016 notes, which is critical 
given its overall financing plans. The first consent solicitation 
for the 2012 notes was part of a greater liability management 
exercise to provide PT Indika with additional flexibility in pursu-
ing potential acquisitions or investments, and exchange its 
2012 notes into new 2018 notes. The consent solicitation offer 
represented one of the most structured consent solicitations 
in Asia, involving amendments to many key provisions of the 
incumbent indentures. 

Mr. Armand graduated from the University of Indonesia 
in 1991 with a bachelor’s of arts in economics and from the 
University of Illinois in the US in 1995 with a master’s degree in 
urban planning. 

m. Afdal Bahaudin
PT Pertamina (Persero) TBK, 
Finance Director 

M. Afdal Bahaudin was named finance 
director of PT Pertamina in February 
2010, succeeding Ferederick Siahaan, 
who was appointed director in charge 
of investment planning and risk 
management. Mr. Bahaudin played a 
major role in the oil and gas company’s 

inaugural offering in the international bond market in May 
2011 as he led one of the two roadshow teams to engage the 
global bond investors and to convey the company’s credit story. 
The outcome was a phenomenal success with the initial foray 
of US$1 billion generating an oversubscription of 7x from 330 
investors. Following such a success, the company came back 

to the market just after a few days on the strength of a strong 
reverse enquiries and the result was even more impressive at 
PT Pertamina printed a longer 30-year tranche amounting 
to US$500 million. Accessing the 30-year tenor has enabled 
Pertamina to extend its debt maturity profile and widen its debt 
investor base.  Before joining Pertamina, Bahaudin was the 
president-director of insurer PT Tugu Pratama Indonesia. 

mAlAysiA

Kenny Kim
CIMB, Group Chief Financial Officer 

Kenny Kim is the group chief financial 
officer and head of group strategy and 
finance division of CIMB. He is also a di-
rector of CIMB Thai Bank. Before joining 
the CIMB Group, he was an auditor with 
Moore Stephens Chartered Accountants 
in London. He was with the group’s 
investment banking division for 13 years 

before assuming his current position. 
As head of CIMB’s group strategy and finance, Mr. Kim is 

responsible for identifying, developing, executing and manag-
ing its key strategic initiatives, both domestically and region-
ally. The group’s mergers and acquisitions and other corporate 
finance activities as well as investor relations are also under his 
management. CIMB continues to look for assets and is eyeing 
further acquisitions in the Philippines and in Australia, where it 
is buying the equity business of the Royal Bank of Scotland 

Mr. Kim likewise oversees the finance functions of the 
CIMB group, which covers financial reporting and budgeting, 
finance operations as well as providing strategic advice on tax, 
accounting and financial matters of the group. 

Mr. Kim holds a master’s of science in finance degree from 
the University of Lancaster in the UK. 

Khairussaleh Ramil
Maybank, Group Chief Financial Officer 

Khairussaleh Ramil became the group 
chief financial officer of the Maybank 
group in November 2008 following a 
stint at Telekom Malaysia where he was 
the chief strategy officer. At Maybank, 
he is responsible for the group’s finan-
cial, capital and funding management 
and overseas major activities such as 

financial and treasury operations, management reporting and 
business planning, strategy and corporate finance, and central 
funding. 

One of his latest fund raising foray was in early February 
2012 when Maybank tapped the US dollar bond market to 
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raise US$400 million to boost its working capital and finance 
general banking and other corporate purposes. It was a signifi-
cant transaction for Maybank and for Mr. Ramil as the offering 
achieved one of the lowest coupons by an Asia ex Japan non-
sovereign borrower. The deal, Maybank’s first transaction in the 
US dollar bond market since 2007, was tightly priced reflecting 
the perceived value of the Maybank credit. 

Mr. Ramil also spent eight years with Bursa Malaysia from 
1998 to 2006, holding various positions before rising to the posi-
tion of CFO in 2004. He holds a bachelor’s of science degree in 
business administration from the Washington University in the US. 

Chang siew yen
Public Bank, General Manager of 
Finance and Chief Financial Officer

Chang Siew Yen has been the general 
manager of finance and corporate 
planning & strategy at Public Bank since 
2009 and its chief financial officer since 
2006. She served as director for finance 
division of Public Bank since 2006. She 
has more than 12 years of experience in 

the accounting, financial services and IT industries before join-
ing Public Bank in 2005 as deputy director of finance division.

Ms. Yen is an accountant by profession and also serves at 
the bank’s investor relations committee

PHiliPPinEs

delfin gonzalez
Ayala Corporation, Chief Financial 
Officer and Group Head of Finance 

Delfin Gonzalez is a highly-respected 
professional manager in the Philippine 
corporate community and serves as the 
chief financial officer and group head 
of finance of Ayala Corporation Mr. 
Gonzalez serves as Managing Director 
of Ayala Corp. He was previously CFO 
Ayala’s subsidiary Globe Telecom from 

2000 to April 2010. 
Mr. Gonzalez also worked at San Miguel Corporation, first 

with the strategic planning and finance group and then as 
executive vice-resident, CFO and treasurer until 1999. He serves 
as a member of audit and governance committee at Manila 
Water Company Inc. 

Mr. Gonzalez’s expertise is key as Ayala Corporation, 
already one of the Philippines’ most diversified conglomerates, 
is expanding further afield as it embarks on new business activi-
ties. The group is now building a portfolio of power genera-
tion assets that combines conventional and renewable energy 

sources. Through its subsidiary AC Energy, has formed several 
joint venture agreements to develop  solar and mini-hydro 
power projects across various sites in the Philippines. 

Mr. Gonzalez graduated magna cum laude from the De 
La Salle University in the Philippines with a bachelor’s of sci-
ence degree in chemical engineering in 1971 and received his 
masters in business administration from the Harvard Business 
School in Boston, Massachusetts in the US. 

luis Juan oreta
Manila Water Company, 
Chief Finance Officer and Treasurer 

Luis Juan Oreta joined Manila Water 
Company in January 2009. Before that, 
he was managing director at Ayala 
Corporation in charge for strategic plan-
ning group from March 1997 to 2008, 
and was interim chief financial officer 
of Integrated Micro-Electronics until the 

end of December 2008. 
Mr. Oreta focuses on improving Manila Water’s account-

ability and controls in order for its processes to be enablers 
in achieving the company’s objectives. With the company’s 
high capital expenditures to fund its projects, it is critical that 
his team continues the improvements in its evaluation and 
monitoring systems to ensure prudent, efficient and compliant 
spending. In addition, he also ensures that the company raises 
appropriate funding, reflective of Manila Water’s credit rating, 
for the implementation of the capital investments. 

Prior to joining Manila Water, Mr. Oreta also worked at 
the Bank of the Philippine Islands where he served in various 
capacities from October 1983 to March 1997, his last position 
being vice-president of BPI Capital Corporation. He graduated 
with a bachelor’s of science degree in business economics at 
the University of the Philippines and holds a master’s degree 
in business administration from Rutgers University, Graduate 
School of Management.  

Rafael Andrada,  
Manila Electric Company, 
Vice-President and Treasurer 

Rafael Andrada has been a vice-pres-
ident and treasurer of Manila Electric 
Company since January 2005 and 1998, 
respectively, and serves as its head 
of investment management group & 
treasury. He serves as a director in vari-
ous companies such as Rockwell Land 

Corporation, Rockwell Club Corporation, First Private Power 
Corporation, Bauang Private PowerCorporation and Meralco 
Industrial Engineering Services Corporation.



CorporateGovernanCeasia 84 January-MarCh 2012

In June 2011, the company raised a total of 5 billion pesos 
to finance its corporate requirements. Mr. Andrada was pleased 
with the results of the transaction given the strong demand 
from investors, which illustrated the company’s strong credit 
story. In fact, the issue was well-oversubscribed enabling 
Meralco to exercise the over allotment option and upsized the 
deal from the original amount of 3 billion pesos. 

Before joining Meralco, Mr. Andrada was vice-president for 
finance of Benpres Holdings Corporation, director for proj-
ect finance in a property development company and deputy 
general manager for corporate banking group of the Philippine 
commercial bank. He holds a bachelor’s of science degree in 
management from De La Salle University 

Jose sio  
SM Investments Corporation,
Executive Vice President and CFO

As its chief finance officer, Jose Sio once 
again demonstrated the ability of SM 
Investments Corporation (SMIC) in tap-
ping the international capital markets 
when he led the investment holding 
company in raising in February 2012 
US$250 million in unhedgeable convert-

ible bonds. This was the company’s second CB after its inaugu-
ral issue in 2007 and it provided the company with attractive, 
low cost financing. Proceeds will be used to refinance maturing 
obligations and for general corporate purposes. 

SMIC has already raised 5 billion pesos in corporate notes in 
September 2011. It has allotted a record 56.80 billion pesos in 
capital expenditures in 2012, up from 43 billion pesos in 2011, 
to fund the expansion of its mall operations, both in the Philip-
pines and in China, as well as its residential and commercial 
property projects. 

In addition to his duties at SMIC, Mr. Sio is also a director 
of China Banking Corporation, Belle Corporation and SM Kep-
pel Land as well as other companies within the SM Group. He 
holds a master’s degree in business administration from New 
York University, and is a certified public accountant. 

singAPoRE

Chan Hon Chew   
Singapore Airlines,
Senior Vice President of Finance

Chan Hon Chew was appointed as se-
nior vice-president of finance of Singa-
pore Airlines in June 2006. Before that, 
he was assistant general manager of 
WingTai Holdings from 1998 to 2003. 
From 1996 to 1998, he served as the 

financial controller of IBM Singapore storage systems division. 
Mr. Chan served as a non-executive director for Tiger 

Airways Holdings from September 2007 to July 2010. He is a 
member of the Institute of Chartered Accountants in Australia 
and a member of the CFA Institute in the US. 

Mr. Chan graduated with a bachelor’s of accountancy 
(honours) from the National University of Singapore in 
1989. 

Jeann low  
Singapore Telecommunications, 
Chief Financial Officer 

Jeann Low was appointed group chief 
financial officer of Singapore Telecom-
munications (SingTel) in September 
2008, succeeding Francis Heng. She 
oversees the group’s financial affairs, in-
cluding corporate finance, treasury, risk 
management and capital management, 

and investor relations. She was previously CFO of SingTel’s 
Australian unit Optus from 2006.

On March 1 2012, Ms. Low presided over a US$700 million 
fund raising for SingTel in the international bond market, which 
she says forms a critical part of the company’s long-term financ-
ing strategy and extends the debt maturity profile of SingTel 
and its subsidiaries. A few days later, SingTel also announced a 
new organization structure to support the group’s key objec-
tives of re-inventing its core carriage business, creating and 
driving new growth platforms that leverage and strengthen the 
core, and turbo-charging SingTel’s regional capabilities in ICT 
services.

Ms. Low joined SingTel in 1998 as the group financial con-
troller. In 2004, she was promoted to executive vice-president 
of strategic investments managing the group’s international in-
vestments. She obtained a bachelor’s of accountancy (honours) 
from the National University of Singapore.  

tAiWAn

Rachael Kao    
Chinatrust Financial Holding, 
Senior VP and CFO

The credit profile of Chinatrust Financial 
Holding remains stable, reflecting 
its low financial leverage and strong 
liquidity. Its main subsidiary, Chinatrust 
Commercial Bank, is anticipated to 
register subdued loan growth in view 
of the rising risks in the global economy 

and moderating domestic economic activity. Its capital structure 
should remain robust considering its reasonably low loan-to-
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value ratios and exposure that could be contained to risky 
credits.

The bank’s strong local franchise provides satisfactory de-
posit-based funding as shown by a high share of retail demand 
deposits. Meanwhile, Chinatrust Financial’s cash and highly 
liquid assets are more than sufficient to cover its standalone 
short-term liabilities, and interest and preferred shares dividend 
obligations.

ty yin    
Far East Tone Telecom, 
Chief Financial Officer

 T. Y. Yin joined Far East Tone Telecom 
in March 2010 and before that, he 
worked at P&G, Citi and Dell. After 
graduating from Indiana University in 
the US with a master’s degree in finance 
and accounting, he gained expertise in 
finance planning.

Throughout his career, he has worked in Taiwan , the US , 
China and Singapore across a wide range of industries such as 
consumer goods, information technology and telecommunica-
tions. 

tHAilAnd

tevin Vongvanich   
PTT Public Company Limited, Chief 
Financial Officer 

Tevin Vongvanich was appointed 
Chief Financial Officer of PTT Public 
Company Limited in 2010. Before 
that, he was senior executive vice-
president for corporate strategy from 
2009 and senior vice-president for 
PTT Exploration and Production Public 

Company Limited. 
Mr. Vongvanich is lining up new forays in the debt 

capital market to raise a total of 25 billion baht, including 
15 billion baht in bonds in May 2012 to repay existing debt 
of about 10 billion baht and for future investment. 

This comes after the company has successfully raised 20 
billion baht in January 2012 and Mr. Vongvanich is hoping 
to secure a lower cost of funding due to abundant liquidity 
in the domestic market. PTT plans to invest about 90 billion 
baht in 2012, up from the previous year, and it will focus 
on building an onshore gas pipeline, liquefied petroleum 
gas storage facilities and a liquefied natural gas pipeline. 
It is also lining up investments to expand its international 
business. 

Mr. Vongvanich holds chemical engineering degree 
from the Chulalongkorn University and an MS in chemical 
engineering from Rice University and in petroleum engi-
neering from the University of Houston. 

deepak sarup   
Siam Commercial Bank, Chief Financial Officer 

Deepark Sarup serves as the senior executive vice-president 
and chief financial officer of Siam Commercial Bank (SCB). 
In that role, his specific responsibilities include managing the 
bank’s ambitious and far reaching transformational change 
programme as well as its group finance function. 

Immediately before assuming the CFO responsibilities 
in 2008, he served as the group chief information office of 
the bank for about five years. During this period, he led the 
successful drive to transform SCB’s information technology 
platforms and related processes, resulting in substantial busi-
ness growth and market share gains. 

Before joining the bank in 2002, Mr. Sarup was manag-
ing director of the Asia-Pacific operations of a Fortune 500 
multinational with leadership responsibilities for offices in 10 
countries across the region covering sales, services and major 
project implementation. 

Mr. Sarup is a fellow of the Institute of the Wharton 
School, University of Pennsylvania. He commenced his career 
in 1976 in the London office of Touche Ross & Company (now 
Deloitte & Touche). 

sithichai Chaikriangkrai    
ThaiBev,
Senior Vice President of Finance

Sithichai Chaikriangkrai was named a 
director and executive vice-president 
of Thai Beverage (ThaiBev) in May 
2010. Before his appointment, he was 
a director and senior vice-president of 
the company since 2003. He joined 
the TCC Group in 1990. He has more 

than 30 years’ experience in financial position, including 
finance and accounting manager of Asia Voyages & Pansea 
Hotel from 1983 to 1990, as financial analyst of Goodyear 
(Thailand) Company from 1980 to 1983, and as an external 
auditor in Coopers & Lybrand from 1977 to 1980. 

Mr. Sithichai holds a bachelor of accountancy from Tham-
masat University and has a diploma in computer management 
from Chulalongkorn University. He completed the director 
certification programme with the Thai Institute of Directors. 
He also has a certificate of the Mini MBA Leadership Manage-
ment from Kasetsart University.
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CHinA

Agile Property
Agile Property is committed to maintaining close contact with 
investors in an honest and open manner through its investor 
relations website, publishing interim reports, annual reports, 
press releases, announcements and monthly newsletters. The 
group is pro-active in gathering constructive views to optimize 
investor relations with reference to the best market practice.

China Construction Bank
The investor relations team at China Construction Bank 
ensures that relevant information and data about the bank 
are posted on its website in a timely and transparent man-
ner. It attaches great importance to communication with the 
shareholders, and its website is a major channel to promote 
the bank and send messages across the investors and the 
general public.

China Minsheng Banking Corporation
China Minsheng Banking Corporation continues to promote 
investor relations through its website by providing the latest 
announcements and disclosures about the bank. It believes 
that regular and timely communication is an important ele-
ment in maintaining a continuing dialogue with the investors 
and manifests its principles of good corporate governance. 
Among other things, the website has a section on services for 
investors.

China Telecom Corporation  
China Telecom’s investor relations website not only acts as 
an important channel to disseminate press releases and cor-
porate information to investors and the capital markets, but 
also plays a significant role in the company’s valuation and its 
compliance with the regulatory requirements for information 
disclosure. During the past couple of years, it has added a 
number of new features to the website to further enhance 
the information disclosure, including the interactive stock 
quote chart, investor briefcase and information sharing in 
social network

Lenovo
The investor relations team at Lenovo strives to maintain a 
transparent communication with the shareholders and all 
the stakeholders through its website where it posts the latest 
financial results, press releases, regular statutory publications, its 
corporate governance principles and corporate social responsibil-
ity initiatives. The website offers the investment community with 
all the relevant information in helping them makes an informed 
investment decision.

Hong Kong

Sun Hung Kai Properties
Sun Hung Kai Properties disseminates all corporate information 
on a timely basis through the investor relations website, which 
serves as an important communication channel between the 
management and the shareholders, as well as to reach out the 
international investors. The IR team places considerable impor-
tance in communicating the company’s strategies, as well as in the 
transparency for all the information posted on its website.

indonEsiA

PT Adaro Energy
Adaro Energy maintains an impressive investor relations website 
that keeps its shareholders fully informed in a transparent manner 
about the workings of the company. This comes as the members 
of the IR team is committed to the highest ethical standards in 
providing analysts, institutional and individual investors, and the 
media fair access to corporate information.

PT Bank Mandiri (Persero) TBK 
The investor relations website of Bank Mandiri offers the share-
holders and investors everything that they would want to know 
about the bank. It shows its latest share price and its latest cor-
porate presentations and even the summary of the latest annual 
general meeting. This transparent dissemination of information is 
in line with its objective of continuously improving its communica-
tion with the investing community.

BEST InvESTOr rElATIOnS 

(Website/Promotion)
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mAlAysiA

CIMB
With a strong domestic and foreign institutional shareholder 
base, CIMB ensures a high standard of investor communica-
tion. Through the group’s investor relations team, it engages 
the shareholders and investors in an open and transparent 
communication through its website, where it posts the latest 
corporate news, reports and presentations, including the an-
nual reports, and announcements to Bursa Malaysia.

PHiliPPinEs

Ayala Land
Ayala Land believes in an open and transparent communica-
tion with all its shareholders in order to build investor con-
fidence and ultimately reduce its cost of capital. Through its 
investor communications and compliance division, it addresses 
the various information requirements of the investing public 
in general, and the minority shareholders in particular. The 
company has a continuing programme of enhancing its inves-
tor relations website, which includes podcasts of its quarterly 
briefings. A playback facility on the website is available for 
three business days after each briefing.

SM Investments Corporation
The investor relations website of SM Investments Corporation 
contains all the latest company press releases and disclosures 
to the Philippine Stock Exchange and the Securities and Ex-
change Commission. Investors are also kept abreast regularly 
with the latest quarterly and annual financial results. It has a 
separate corporate governance section that features sub-
sections on the corporate governance working group, policies, 
programmes and other relevant corporate governance devel-
opments.

singAPoRE

Singapore Exchange
The investor relations website of the Singapore Exchange has 
much to offer to its shareholders and other stakeholders as 
they can access various relevant data and information, includ-
ing minutes and summary of proceedings of the annual and 

extraordinary general meetings, annual reports, circular to 
shareholders, company announcements, news releases, finan-
cial results and calendar of events. The IR team has procedures 
in place in addressing investors’ queries or complaints as soon 
as possible.

tAiWAn

Chinatrust Financial Holding
Chinatrust Financial Holding offers services to its sharehold-
ers through its investor relations website, where they can also 
access relevant information about the group. For instance, 
the IR team provides email alerts in which one can receive 
notification automatically through email when new informa-
tion are posted on the website. Aside from the usual financial 
highlights, annual reports and disclosures to the Taiwan Stock 
Exchange, it also provides information on the securities issued 
by Chinatrust.

FarEasTone Telecom 
Far East Tone Telecom adheres to prompt and timely dissemi-
nation of relevant information through its corporate website, 
ably assisted by its investor relations team. This is part of its 
commitment to keep an active communication with its share-
holders and other stakeholders, and in keeping with its objec-
tive of promoting a high standard of corporate governance.

tHAilAnd

PTT PLC  
PTT discloses all the relevant information about its operations 
on its investor relations website as it strives to maintain an 
active dialogue with its shareholders. Through the IR website, 
the general investing public can access PTT’s corporate and 
financial information, including the latest annual reports, 
webcasts and presentations, including analysts meeting and 
investor update. It also offers information for holders of de-
bentures, both domestic and foreign, issued by PTT.  
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CHinA 
  

China Agri-Industries Holdings 
China Agri-Industries Holdings aims to create a harmonious re-
lationship between the company, society and the environment. 
It strives to put its customers and employees first to maintain a 
scientific outlook on development and research, and to pursue 
economic endeavours while at the same time, being respon-
sible to its stakeholders and the environmental community. 

  To establish a respected corporate image and to enhance 
its influence on the community, it has integrated a vision of 
social responsibility within all of its development strategies, pro-
duction process, management system and corporate culture. 
It has taken an active part in charitable organizations and has 
paid close attention to social welfare issues such as education, 
culture and health. 

  

China Telecom Corporation  
While maintaining its stable operation and healthy business 
growth, China Telecom assumes social responsibility, serviced its 
clients, cared for its employees and rewards to its shareholders. 
The company has integrated its corporate social responsibility 
into the provision of products and services, and associated its 
development with the economic, social and environmental de-
velopment, aiming to promote the harmony and advancement 
of the whole society. 

  Amid its acceleration in developing and promoting the 
informatization applications, China Telecom has, with a keen 
sense of responsibility, proactively advocate the idea of being 
an excellent corporate citizen and performs its duties by actively 
taking part in community development, projects to alleviate 
poverty and other welfare projects in the fields of science, 
education, culture and health. 

  

Cosco International 
Cosco International is committed to pursuing high standards of 
corporate social responsibility practices within the group, in par-
ticular on the aspects of work safety, environmental protection, 
caring for the employees and giving back to the community. It 
proactively gives back to the society and motivates its staff to 
participate in various social charitable activities. 

  As a company, it pursues to establish a socially responsible 
corporate culture that paves the way for the long-term devel-
opment of the enterprise itself, the society, the environment 

and the economy as a whole in order to safeguard and balance 
the interests among its stakeholders, including the sharehold-
ers, business partners, employees, customers and suppliers. 

  

CNOOC 
As a leading energy company with a strong sense of corporate 
responsibility, CNOOC believes that its primary social responsi-
bility is to supply clean, reliable and stable energy ftosociety and 
to meet reasonable energy needs through exploring natural 
resources in a safe, efficient and environmental-friendly way. 

  In recognition of the worldwide trend of placing empha-
sis on CSR, it actively explores the overlapping goals between 
social responsibility and its business development strategy. As 
it strives to consistently work to improve the performance of 
the company’s management and operations, it is seeking ways 
to leverage social responsibility to facilitate the development of 
both the company and the society. 

  

Zhaojin Mining Industry 
Zhaojin Mining Industry strives to enhance its corporate social 
responsibility. As for mine safety, the company adheres to 
its safety concept of “gold is precious but life is priceless”, 
together with its environmental protection concept of “priori-
tizing environmental protection over gold or silver mining”. The 
group strengthens every safety and environmental protection 
standard in order to establish green and safe mines.   

Zhaojin Mining continued to enhance its corporate gov-
ernance standards as it believes that it is a key indicator of an 
international enterprise. Since its listing at the Hong Kong stock 
exchange in December 2006, it maintains a heighten sense of 
social responsibility, and highlights safety and environmental 
protection in its operations. 

  
Hong Kong 
  

CLP Holdings 
CLP Holdings practices a group-wide exercise on corporate so-
cial responsibility. This is led by a task force that develops solu-
tions to enhance the company’s sustainable business practices. 
The team undertook a comprehensive study with all employees 
and produced a set of sustainability goals for CLP, which have 
since been adopted by the management and communicated to 
employees.  

These sustainability goals are implemented by business 

B E S T  C S r  A S I A
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operations as part of its business planning process to drive 
CLP towards its vision of being the leading responsible energy 
provider in the Asia-Pacific region from one generation to the 
next. Among its areas of interest are in energy efficiency and air 
quality, applying the best available technologies and interna-
tional best practices wherever possible. 

  
  

Genting Hong Kong 
Since its inception in 1993, Genting Hong Kong has held on 
to a commitment to contribute to the societies and people of 
Asia as it grows hand-in-hand with the region. Over the years, 
as it develops and expands its businesses and deepens its 
foothold in the region, this belief has manifested into a host 
of community relations, environmental efforts and scholar-
ships/internships. 

Genting Hong Kong and its offices around the region are 
committed to caring for the communities that they operate in. 
Throughout the years, such commitment gradually wove into 
the fabric of its corporate culture, bringing forth a number of 
endeavours, most prominently employee volunteer activities, 
educational ship tours and donations. 

  

Global Sources 
Global Sources is actively involved in programmes that sup-
port communities and people through trade and education. It 
encourages team members to give back to the communities 
where it conducts business through charity and volunteer work. 
It has launched several corporate initiatives that leverage global 
trade as a tool to benefit those in need in countries around the 
world. 

  Global Sources believes in the power of education to 
make a positive impact on the lives of individuals and to sup-
port developing economies around the world. This ranges from 
on-the-job training to scholarships for students in Asia . Today, 
it provides an environment for opportunities and supports a 
variety of education initiatives in partnership with some of the 
world’s top educational institutions. 

  

Hopewell Holdings 
Hopewell Holdings’ commitment to corporate social responsi-
bility has grown into a philosophy permeating to all levels of its 
staff and management. It has adopted an integrated manage-
ment approach to monitor and reduce its business exposure to 
environment, social and governance risks. 

The company’s core sustainability values regard that the 
promotion of sustainable community growth is just as impor-
tant as achieving long-term business growth. As well as dealing 

with its economic performance, the board of directors oversees 
the environmental and social initiatives undertaken across the 
group. A formal sustainability steering committee was estab-
lished to further promote sustainability as part of the group’s 
long-term development. 

  

Li & Fung 
Sustainability is a pillar of Li & Fung’s corporate culture and 
embedded in its operating plans, reflecting its belief that it is 
an agent of change with a duty to contribute positively to the 
economic and social development of the society and the com-
munities in which it operates. 

  At the core of Li & Fung’s corporate culture is a commit-
ment to nurturing and investing in its own people and enabling 
them to develop as professionals and global citizens. The 
grounding principles for everything that it does are to oper-
ate with integrity in all respect and to the highest standards of 
good governance, transparency and accountability. 

  

Pacific Basin Shipping Limited 
Pacific Basin Shipping recognizes that its ambition to grow and 
improve its business, strengthen its market position, and secure 
its place as the dry bulk operator of choice for its customers, 
investors, employees and stakeholders at large comes with 
responsibility in a large number of areas. In this vein, it is com-
mitted to maintaining high standards of corporate citizenship 
through its pursuit of excellence in the areas of environment, 
workplace and the community.

In doing so, Pacific Basin challenges itself to do the best 
it reasonably can to minimize its impact on the environment 
and ensure the environmental sustainability of the company 
well into the future. It, therefore, operates its vessels in strict 
adherence to applicable environmental legislations, exceeding 
regulatory requirements where practically possible. 

Sino Land 
Sino Land has been actively involved in promoting corporate so-
cial responsibility. As a committed corporate citizen, it is actively 
involved in community services and green activities as well as 
art and culture events over the years. Its approach to optimize 
efforts in sustainable development is through the formation of 
the sustainable committee, which is chaired by an executive 
director, with members coming from the top management of 
all the businesses of the company.  

While Sino Land ’s core business is to develop and man-
age buildings and real estate across Hong Kong , it has been 
introducing environmentally-friendly features to both existing 
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and new buildings, such as green architecture, carbon reduc-
tion and resource-saving facilities. 

  

Sun Hung Kai Properties 
Sun Hung Kai Properties has recently issued its first corporate 
sustainability report detailing its economic, environmental 
and social approaches, performance and challenges relating 
to sustainability. The company follows the ideal of ‘Building 
Homes with Heart’ in its community investment, environmental 
programmes, employee’s care and community service. 

  Sun Hung Kai has always tried its best to be a socially-re-
sponsible corporation. Its corporate social responsibility strategy 
and practices are guided by a set of core principles. It views 
social responsibility as an integral part of its corporate strategy 
and upholds high ethical and governance standards. 

  The company emphasizes employee development and 
well-being, and values stakeholder engagement in formulat-
ing its strategies and practices. It leverages its competencies to 
address community priorities and it is committed to sustained 
efforts with long-term benefits. 

  

Yip’s Chemical 
Yip’s Chemical treats corporate social responsibility as part of 
its mission, and sees it as a long term task and a worthy cause. 
It seeks to influence and to mobilize its stakeholders, including 
employees, customers, suppliers and business partners, to join 
hands in fulfilling its responsibilities to society, to bring about 
positive change and to build a better, more harmonious society 
together. 

At the same time, the group before it commits on a 
business decision, will consider its impact on society, on the 
economy and on the environment. It endeavours to incorpo-
rate the concept of sustainability into its business operations 
and business management processes, so that a balance can be 
achieved among the different aspects of sustainability while 
pursuing its business objectives.   

  
indiA 

Infosys 
Infosys has always adopted a sustainable approach to business. 
It is aware that growth is inextricably linked to the well-being of 
the ecosystem – employees and business partners, local com-
munities and the environment. The company’s sustainability 
policy guides its interaction with the stakeholders and influ-
ences its day-to-day activities. 

As a responsible corporate citizen, Infosys collaborates 

with its clients and governments where it operates to develop 
sustainable solutions and governance frameworks. Its sustain-
ability agenda spans across three areas: social contract as it is 
committed to an equitable society; resource intensity since it is 
a responsible consumer of natural resources; and green innova-
tion as it develops sustainable solutions to reduce the carbon 
footprint of its clients. 

  
indonEsiA 

Cargill Indonesia 
Corporate social responsibility is part of everything that Cargill 
Indonesia does. It is a company-wide commitment to apply 
its global knowledge and experience to help meet complex 
economic, environmental and social challenges wherever it 
conducts business. It is a process of continually improving its 
standards, its actions and its processes. 

For Cargill, CSR extends not only to its own operations 
but to the wider communities and is based on four commit-
ments: conducting its business with the high levels of integrity, 
accountability and responsibility; develop ways to reduce its 
environmental impact and help conserve natural resources; 
treat people with dignity and respect; and invest in and engage 
with communities where it live and work.

PT Astra International 
PT Astra International and the Astra group of companies 
conduct a wide variety of corporate social responsibility pro-
grammes. PT Astra’s ability to engage the community in such 
a manner comes from its ability to remain profitable, but its 
desire comes from a recognition that the company succeeds 
because of the community around it. 

Arising out of its philosophy Catur Dharma, PT Astra’s 
goal is to be an asset to Indonesia , which underpins its triple 
bottom line approach of planet, people and profit. In accom-
plishing this within CSR, numerous programmes, foundations 
and people work to improve the quality of life of people in four 
main areas: education, environment, health, and small and 
medium enterprise/income generating activities.     

  
mAlAysiA 

Maybank 
Maybank’s corporate social responsibility initiatives and pro-
grammes focus on the four pillars of community, environment, 
workplace and marketplace. It is committed to meeting the 
community needs, to conserving the environment and to nur-



CorporateGovernanCeasia 91 January-MarCh 2012

turing its employees. Through its mission to humanize financial 
services across Asia , it aspires to become a regional financial 
services leader. 

The bank is implementing its CSR initiatives and pro-
grammes through the Maybank Foundation. Focusing on 
community investments and environmental conservation, the 
foundation aims to set a new standard in CSR activities that 
goes beyond philanthropy to deliver meaningful programmes 
with lasting impact. 

  

Public Bank 
Public Bank describes corporate social responsibility as an 
important requirement for doing business as stakeholders in-
creasingly demand higher levels of accountability, transparency, 
ethics and integrity in the conduct of business as well as the 
impact of business on the environment. It notes the growing 
demand for separate sustainability reporting globally as it is 
seen as contributing towards the advancement of sustainable 
development. 

Long before it became part of the corporate vocabulary, 
Public Bank already subscribes to the mantra of CSR by caring 
for its customers, employees, shareholders and for the com-
munity it serves – assuming its role as a socially responsible 
corporate citizen. 

  
PHiliPPinEs 

  

Ayala Corporation 
The Ayala group of companies continued to enhance their 
respective journeys in terms of corporate social responsibility. 
It follows the philosophy that reducing poverty, preserving the 
environment and strengthening public institutions is just as 
important as developing products and services that respond to 
the needs of their customers. 

A prime example comes from the group’s water distribution 
subsidiary, whose flagship programme is designed specifically 
for areas with clusters of low-income communities. The group 
is promoting microfinancing to help the so-called micro-pre-
neurs to start their micro-enterprises such as eateries and retail 
stores. 

Ayala’s contributions to helping eradicate social inequalities 
and arrest environmental degradation stem from a strategic 
business imperative. Its sustainability policy expressly mandates 
to include environmental parameters in the accreditation of 
their suppliers. 

  
Manila Electric Company 
Manila Electric Company (Meralco) adopts a new strategic 
direction on the thrust of its corporate social responsibility as it 
aligns its initiatives with the company’s core business of electric-
ity and power distribution as well as with other business areas 
of interest going forward. 

Meralco continues its commitment towards strong partner-
ships with the local governments and barangays (villages) by 
providing appropriate support in certain community needs, 
such as health, sanitation, environmental protection, sports 
and education. Through these partnerships, the company is 
able to nurture public safety, promote responsible stewardship 
among the residents and spur growth and development in the 
communities. 

  

SM Investment Corporation 
SM Investment Corporation (SMIC) directs most of its corporate 
social responsibility to its subsidiary – SM Foundation Inc – 
which ably manages the CSR programmes of the SM Group of 
companies. In line with its focus of supporting community de-
velopment and the environment, SMIC adopts various energy 
conservation measures, such as a policy that ensures that lights 
are off in the work areas during lunch breaks. 

The SM Foundation is putting efforts in empowering 
marginalized individuals through education and medical mis-
sion projects, as well as livelihood training programmes. The 
education advocacy is intent on improving the country’s public 
education sector, focusing mainly on the college scholarship 
programme. 

  
singAPoRE 

  

Singapore Telecommunications 
The sustainability framework of Singapore Telecommunica-
tions (SingTel) is based on four key pillars: marketplace, people, 
environment and community. It seeks to uphold 14 key sustain-
ability goals that impact its organization and are significant to 
its stakeholders. The company sees the environment and social 
performance as integral to its economic performance. 

The CSR working groups in Singapore , Australia and re-
gional associates share best practices, looking for collaboration 
opportunities on community projects to extend the outreach 
programme of the SingTel group. At management meetings, 
sustainability-aligned activities are an important part of the op-
erational improvement agenda and strategic planning process. 
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tAiWAn 
  

Chinatrust Financial Holding 
Chinatrust is committed to corporate social responsibility. For 
years, it has strived to embrace CSR, be it corporate gover-
nance, corporate commitment, environmental protection, art, 
culture and public benefits. As one of the leading brand names 
in the financial sector, it is aware that it is held to high stan-
dards by the community. 

Chinatrust is aware that it does not exist just for profit. So 
in addition to its pursuit of high returns on investment, it is will-
ing to take on greater responsibility toward the society in which 
it serves as it is convinced that it will be “doing well by doing 
good”. It continued to spare no efforts in promoting issues 
relating to environmental protection as well as support social 
welfare programmes. 

Fubon Financial Holding 
As a leading financial institution, Fubon Financial Holding serves 
with dedication and carry out its corporate social responsibility 
from within. It is fully aware that the protection of the envi-
ronment is a social responsibility that must be carried out for 
corporate operations to be sustainable. It executes its sustain-
able building series in terms of the six environmental protection 
indicators of energy saving, water conservation, reduced waste, 
hygiene, health and environmental protection. 

  Fubon Financial has involved itself in different areas of 
social welfare through its four foundations – Fubon Charity 
Foundation, Fubon Cultural & Educational Foundation, Fubon 
Art Foundation and Taipei Fubon Bank Charitable Foundation 
– which push their social and public welfare work in a compre-
hensive scale, each one targeting a different group. 

  
Taiwan Mobile 
Taiwan Mobile considers corporate social responsibility to be a 
manifestation of its corporate culture. Its strategies are based 
on its core values, and significant resources have been allocated 
for community involvement. The company believes that instead 
of seeking quick profits, companies must bear their social 
responsibilities and promote sustainable economic and social 
development. 

  In line with its corporate philosophy, Taiwan Mobile 
stresses that it conducts its business on the basis of trust-
worthiness, social responsibility and maximizing value for its 
shareholders, employees and the public. Its preaches its CSR 
in a trustworthy and open manner and in accordance with 
international standards, to the major concerns of stakeholders 
including shareholders, employees, consumers, suppliers, the 
environment and the community. 

    
tHAilAnd 
  

Siam Cement 
Siam Cement has been continuously committed to sustainable 
development and has achieved success in its drive to be sustain-
able business, both from existing practices and the introduction 
of new initiatives. The company is the first organization in the 
country to set up a policy on green procurement since 2004. 

  Its zero waste-to-landfill policy has contributed to the reduc-
tion in land filling proportion and has installed a lime kiln that 
further reduces the amount of wastes destined to landfill. The 
company’s environmentally friendly maintenance programmes 
has led to the decline in greenhouse gas emissions. It expanded 
its research and development in environmentally-friendly technol-
ogy such as gasifier, and other products and services. 

BEST EnvIrOnmEnTAl rESpOnSIBIlITy ASIA

CHinA

 

China Resources Enterprise
As a leading consumer goods company in China , China 
Resources Enterprise devotes itself to creating a harmonious 
society and conserving the environment in various aspects of 
its business activities. Across its businesses, it proactively takes 
environmental factors into consideration to reduce the negative 
impact of its business undertakings on the environment. China 
Resources has launched far-reaching campaigns to engage its 

employees, customers and suppliers to help build a greener 
environment for the future generations.

 

Franshion Properties
Franshion Properties always emphasizes environment protec-
tion. Apart from complying with environment protection law 
and provisions promulgated by the central, provincial and mu-
nicipal governments of China , it also strives to incorporate the 
environment protection concept into all stages of implementa-
tion of its projects. In designing stage, the company integrates 
essential environment protection control system into the design 
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of the relevant project, while in the implementation stage, it 
only employs high quality, experienced and highly-qualified 
contractors that strictly adhere to environment protection 
regulations.

 

Yuexiu Property Company
Yuexiu Property places premium on clean environment, which 
it is evident in its project developments. It has been introducing 
environmentally-friendly features to both existing and new build-
ing projects, and has been installing energy-saving facilities. The 
company is leveraging on environmentally-friendly technology 
in design and environment protection and emphasizes pollution 
reduction. It undertakes measures to conserve resources and 
minimize wastes in its business operations

Hong Kong

 

CLP Holdings
Caring for the environment is one of CLP Holdings’ core values. 
It is committed to the responsible management of both the 
short and long-term impact of its business on the environment. 
It applies its values to all stages of business – from planning, 
building, operation, maintenance to the decommissioning of 
its facilities and equipment. CLP encourages environmental 
knowledge sharing and capacity building among its joint ven-
ture partners, associated companies and contractors, industry 
counterparts and the local community.

 

NWS Holdings
To actualize its core value of environmental awareness, NWS 
Holdings has set up the environmental committee and envi-
ronmental policy. In addition, its commitment to protect the 
environment is evidenced by attempts in actively developing 
environmental businesses, as well as promoting green measures 
and awareness internally and externally. The environmental 
policy clearly states that NWS is committed to taking envi-
ronmental considerations as an integral part of its corporate 
culture and decision-making process.

 

Sino Group
Guided by Sino Land environmental policy, each business stream 
of the company adopts the environmental management systems 
and standards most relevant to their business scope. Its approach 
to optimizing efforts in sustainable development is through the 
formation of the sustainability committee, which is chaired by an 

executive director of the company, with members coming from 
the top management of all the businesses of Sino Land .

 

Socam Development
In all the operations of Socam Development, it is mindful to the 
need to conserve energy and natural resources as well as find 
ways to reduce waste and emissions. Design-and-build opera-
tions, for instance, incorporate aesthetic and practical benefits 
to end-users. More emphasis has been placed on sustainable 
green communities, which it has made a major pledge for its 
corporate objectives. The company strives to be proactive and 
environmentally sensitive in its property development, cement 
production and construction activities.

 

Sun Hung Kai Properties
Sun Hung Kai Properties is committed to environmental 
protection. It makes efficient use of resources, promotes green 
awareness within the company, follows eco-friendly construc-
tion and management practices, and supports community 
events to build a green living environment. The company uses 
environmentally-friendly designs, materials and construction 
methods, as well as explores innovative green alternatives. It 
chooses suppliers and sub-contractors that follow environmen-
tally-sound practices.

 

The Link Reit
Fully acknowledging the importance of improving environmen-
tal performance and energy efficiency of its buildings, The Link 
Reit strives to improve the physical hardware to more environ-
mentally-friendly alternatives. The company has embarked on 
aggressive programmes for existing shopping centres to retrofit 
chiller plants, replace lighting systems and apply other energy-
saving equipment. These programmes supplemented by work 
process improvements, result in substantial savings in electricity 
consumption.

indonEsiA

 

PT Telkom Indonesia 
One of PT Telkom’s visions is to be a pioneer in the implemen-
tation of corporate social responsibility (CSR) in Asia and this 
include playing an active part in maintaining environmental 
balance. It has consistently taken strategic measures to improve 
its performance in three aspects of CSR – economy, social and 
environment. The company considers customer choices and de-



CorporateGovernanCeasia 94 January-MarCh 2012

cisions as significant factors in various aspects of sustainability, 
including the use of environmentally-friendly technology and 
innovations in low-cost technology.

mAlAysiA

 

Telekom Malaysia
For Telekom Malaysia , being responsible towards the environ-
ment means safeguarding the current natural resources for fu-
ture generations. It consistently strives to reduce environmental 
footprint by taking proactive steps to minimize damage to the 
environment. The company has a comprehensive environmen-
tal management system, which covers all significant aspects 
of its operations and ensures that the objectives of its environ-
ment policy are met.

PHiliPPinEs

 

Aboitiz Power
As part of its contribution to efforts to protect the planet, 
Aboitiz Power continued to monitor its carbon emissions from 
its consumption of energy and implement ways to reduce 
it. The company has made substantial investments in the 
development of renewable energy, resulting in the launch of its 
clean energy brand – Cleanergy. This is regarded as its biggest 
contribution so far to efforts to reduce global carbon dioxide 
emissions and slow down climate change.

 

Ayala Land
Ayala Land has been a consistent pioneer in sustainable prac-
tice, not just in the inherent, extended nature of its community 
building, but also in terms of individual products and features 
like sewage treatment plants, grey water piping and solid 
waster recycling. Energy efficiency is Ayala Land ’s concern as 
it joins in fighting climate change. As it grows its business and 
expands its operations, its efforts to control and minimizes the 
carbon impact has become a responsible decision in response 
to an absolute need.

 

SM Prime Holdings
The strong pioneering spirit of mall operator SM Prime is 
evident in all the projects that it has implemented for the 
protection of the environment. Over the years, SM Supermalls 
has launched projects that were not only environmentally-

compliant, but also promoted sustainability. The company 
introduced a long-term four-point initiative that covers solid 
waste management, energy conservation, water conservation 
and air quality efficiency to carry out its mission of creating a 
safer world for everyone.

singAPoRE

 

CapitaLand
As an international corporate social citizen, CapitaLand is com-
mitted to protecting the environment and upholding occupa-
tional health and safety of everyone in the workplace. It carries 
out exemplary environmental, health and safety practices to 
minimize pollution, and health and safety risks. The group 
has established a group-wide green committee to spearhead 
environmental initiatives across its offices in Singapore and 
overseas. This committee set up an environmental manage-
ment system to ensure that environmental practices for the 
development and management of CapitaLand’s properties are 
implemented consistently across the group.

 

Singapore Telecommunications
Singapore Telecommunications (SingTel) deploys an environ-
mental management system to protect the environment, 
conserve resources and reduce waste, and minimize envi-
ronmental impact and risk during construction. SingTel goes 
beyond the environmental management system and regulatory 
requirements to be responsible in energy consumption, waste 
management and carbon emission. In early 2011, it introduced 
a key environmental initiative called Project LESS to encourage 
its employees and customers to adopt simple green acts to care 
the environment.

tHAilAnd

 

PTT PLC 
PTT is committed to comply with all the applicable security, 
safety, health and environmental (SSHE) laws and regulations. It 
strives to control, prevent and reduce the SSHE risks, including 
the protection of the ecosystems and bio-diversity based on 
pollution prevention principle, green house gases management 
for low-carbon society and energy-efficiency improvement in all 
activities from project start-up through decommissioning. This 
policy applies to all PTT Group businesses and operations across 
the supply chains and the executive management is account-
able for policy alignment. 
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CHinA

Agile Property
Agile Property upholds the management concept of “mutual 
communication and achieving a win-win situation” for inves-
tor relations. It firmly believes that effective investor relations 
management plays a positive role in promoting investors’ 
understanding and recognition of the company, establishing a 
stronger shareholder base and forging a long-term relationship 
with the various participants in the capital markets.

Agile has established a rigorous system for the manage-
ment of investors relations and it is committed to maintaining 
close contact with investors in an honest and open manner 
through various channels such as annual reports, meetings and 
company website.

China Agri-Industries Holdings
Investor relations have always been a top priority for China 
Agri-Industries Holdings. It is committed to conducting open 
and effective communications with local and overseas investors 
through the timely disclosure of corporate information and reg-
ular liaison with the financial community, in order to facilitate 
the market to build a better understanding of its development 
strategies and business models.

The company’s investor relations team reports the market 
updates as well as investors’ feedback, concerns and opinions 
to the senior management on a regular and timely basis, foster-
ing a two-way communication between the management and 
the investment community.

China Communications Services Corporation
Since its listing on the Hong Kong stock exchange in 2006, 
China Communications Services Corporation has gradually 
formed a scientific and systematic management mechanism for 
investor relations after plenty of exploration and practice, which 
serves as a bridge for effective communication between the 
company and the capital markets.

The company has always attached great importance to 
investor relations. Adhering to the disclosure principles of open-
ness, fairness, transparency and multi-channel dialogue, the 
company discloses its financial and operation performance to 
the market on a timely manner.

BEST InvESTOr rElATIOnS 

(By Country)

China Construction Bank
China Construction Bank attaches great importance to com-
munication with the shareholders, and exchanges opinions with 
them through many channels, including through its investor 
relations team in the form of shareholders’ general meetings, 
results announcement conferences, roadshows, reception of 
visitors and telephone enquiries.

The bank continues to enhance its investor relations perfor-
mance since it is at the forefront in the promotion of its activity 
to the investment community. It ensures that relevant announce-
ments of results are published on designated medium, such as 
newspapers and the bank’s website for shareholders’ review.

China Minsheng Banking Corporation
China Minsheng Banking Corporation is active in investor rela-
tion aspects of its operation, keeping an open communication 
lines with shareholders and the investing public through its 
website. It keeps them posted on share information, the latest 
bank’s presentation and webcasts as well as disclosures in a 
transparent manner.  

This philosophy is in line with the bank’s adherence to 
high standards of corporate governance, ensuring an effective 
transmission and dissemination of vital and relevant information 
about China Minsheng to its shareholders and investors.

China Resources Enterprise
China Resources Enterprise is committed to a policy of open and 
regular communication and fair disclosure of information to its 
shareholders. It believes that an accurate and fair disclosure is 
necessary for shareholders to form their own judgement on the 
operation and performance of the group.

Based on this policy, the company believes that legitimate 
questions arising from generally disclosed information deserves 
a reasonable reply. The strategic planning and investor relations 
department is responsible for managing investor relations and 
will respond to such shareholders’ and analysts’ enquiries.

China Shenhua Energy Company
The principles of investor relations at China Shenhua Energy 
are to strive to raise the company profile and create value for 
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its shareholders. Since its public listing in June 2005, it had 
endeavoured to create an efficient communication channel for 
investors to have regular face-to-face contact with the board of 
directors and senior management of the company.

This serves to enhance the transparency and quality of 
information disclosure to ensure better understanding by inves-
tors of its management policy and to secure their trust in the 
company.

China Telecom Corporation 
China Telecom creates an investor relations department with 
responsibility to providing shareholders and investors with the 
necessary information, data and services in a timely manner. It 
maintains a proactive communications with shareholders, inves-
tors and other capital market participants, and provides them 
with the necessary information in order to allow them to fully 
understand the operation and development of the company.

The investor relations team is at the forefront in the dis-
semination of information regarding the latest development in 
China Telecom’s business. The company attaches great impor-
tance to maintain daily communication with the shareholders, 
investors and analysts, thus enhancing transparency about its 
operations.

CNOOC
CNOOC has a professionally run investor relations department 
to serve as an important communication channel between the 
company and its shareholders and other investors. Its board 
of directors recognizes the importance of good and effective 
communication with all the shareholders, which it carried out 
through its investor relations department.

With a policy of being transparent, strengthening investor 
relations and providing consistent and stable returns to share-
holders, the company seeks to ensure transparency through 
establishing and maintaining different communication channels 
with the shareholders.

Cosco Pacific
Cosco Pacific continues to promote and enhance investor 
relations and communications with its investors. Its dedicated 
investor relations team supports the designated executive direc-
tors and senior management in maintaining regular dialogue 
with institutional investors and analysts to keep them abreast 
of the company’s development, and also attend to any queries 
promptly.

Cosco Pacific believes regular and timely communication 
with shareholders forms part of the group’s effort to help its 
shareholders understand its business better. The company 
embraces and commits to fair, transparent and timely disclosure 
policy and practices.

Digital China
The investor centre of Digital China is designed to assist 
analysts, existing and potential investors to understand the 
financial performance of the company. It contains up-to-date 
and comprehensive financial results about Digital China, includ-
ing financial performance summary, annual/interim reports and 
quarterly investor presentations.

The group is committed to promote the highest standards 
of corporate governance to enhance its transparency, account-
ability and corporate value to the shareholders. Its corporate 
governance practices are based on the principles, code provi-
sions and certain recommended best practices set out in the 
code on corporate governance practices of the Hong Kong 
stock exchange.

Industrial and Commercial Bank of China
The Industrial and Commercial Bank of China (ICBC) continues 
to enhance its investor relations services to serve its investors 
in an efficient and proactive manner, protect the investors’ 
legitimate rights and interests, while promoting continuous 
improvement of corporate value and return to shareholders.

The bank further strengthens the investor relations informa-
tion collection and market information feedback transmission 
mechanism, captured the latest operating results of the bank, 
operations of domestic and international peers, trends of capi-
tal markets, viewpoints of analysts and macro-economic data 
to improve the quality of communications with investors.

Lenovo
Lenovo’s investor relations team is tasked to promote an open, 
transparent, efficient and consistent communications with 
shareholders, investors and equity analysts. The team commits 
to proactively provide the investment community with all the 
necessary information, data and services in a timely manner in 
order to help the investors to better understand the company’s 
strategy, operations and new development.

Through the various investor relations activities, the senior 
management team presented and communicated with the 
investors and the analysts the company’s strategy and business 
activity.
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Ping An Insurance
Ping An Insurance adopts the principles of compliance, objec-
tiveness, consistency, timeliness, interactivity and fairness in 
providing services actively, passionately and efficiently to the 
institutional and individual investors at home and abroad. It 
aims at improving acquaintance between the company and its 
investors, enhancing corporate governance and realizing the 
corporate value of fairness of the company.

While maintaining good communication with the institu-
tional investors, Ping An also established sufficient channels 
for communication with medium and small investors, including 
but not limited to online roadshows, corporate website, e-mails 
and telephone calls in order to provide better services to them.

Sateri Holdings
Sateri Holdings maintains continuous communications with 
institutional shareholders, analysts and the media, and ensures 
fair disclosure through regular meetings, conference calls and 
investment conferences. The group also maintains investor 
relations websites to disseminate information to investors and 
shareholders on a timely basis.

Sateri is committed to achieving and maintaining high 
standards of corporate governance, as the board of the direc-
tors believes that good and effective corporate governance 
practices are key to obtaining and maintaining the trust of its 
shareholders and other stakeholders.

Hong Kong

CLP Holdings
CLP has a policy of open communication and fair disclosure, 
which it carried out through its investor relations team. Disclo-
sure is a key means to enhance its corporate governance stan-
dards, in that it provides the shareholders and other stakehold-
ers with the information necessary for them to form their own 
judgment and to provide feedback to the company.

CLP understands that more disclosure does not necessarily 
result in increased transparency. The integrity of the informa-
tion provided is essential for building market confidence. CLP 
aims to present a clear and balanced assessment of its financial 
position and prospects.

Hopewell Holdings
Hopewell Holdings recognizes that strengthening investor rela-
tions through communicating corporate strategies, establishing 

market confidence and enhancing corporate transparency are 
critical for creating shareholder value. The company, through 
various channels, provides investors and shareholders with 
accurate and clear information to better understand its busi-
nesses, growth opportunities and future prospects.

Hopewell is committed to maintaining the highest stan-
dards of corporate governance and will continue to provide the 
shareholders and the public with access to relevant information 
in a fair, transparent and timely manner through its investor 
relations team.

Hutchison Whampoa
Hutchison Whampoa actively promotes investor relations 
and communication with the investment community when 
the interim and year-end financial results are announced and 
during the course of the year. The group responds to requests 
for information and queries from the investment community, 
including institutional shareholders, analysts and the media 
through regular briefings and meetings, conference calls and 
presentations.

The board of directors is committed to providing clear and 
full information on the group to shareholders through the 
publication of notices, announcements, circulars, interim and 
annual reports. The shareholders are encouraged to attend 
all general meetings of the company and they have statu-
tory rights to call for extraordinary general meetings and put 
forward agenda items for consideration.

Hang Lung Properties
Hang Lung Properties is committed to disclose relevant infor-
mation on its activities to its shareholders and investors through 
regular analysts’ briefings, press conferences and press releases, 
e-mails and its website, apart from the company’s  annual and 
interim reports. The annual general meeting enjoys strong 
participation from the shareholders as it provides a particularly 
good opportunity for communication between the board of 
directors and the shareholders.

Hang Lung maintains a constant dialogue with institutional 
investors and financial analysts through analyst briefings, inves-
tor meetings and periodic overseas roadshows.

Hong Kong Exchange and Clearing Limited
Hong Kong Exchanges and Clearing (HKEx) considers its 
relationship with the shareholders and other stakeholders as 
critical to its future success.  The board of directors endeavours 
to maintain candid and constructive communications with the 
shareholders and wider stakeholders, including the investing 
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public, exchange participants, customers, creditors, suppliers, 
employees, regulators, government, non-governmental organi-
zations and professional bodies. 

As a core principle of corporate governance, HKEx treats its 
shareholders in a fair and non-preferential manner, and ensures 
that its corporate governance framework is effective to protect 
and facilitate the exercise of shareholders’ rights.

Hysan Development Company
The board of directors of Hysan Development believes that 
disciplined measurement of its performance is an important 
aspect of its strategy to achieve long-term success. Recognizing 
that they are accountable to their stakeholders, they believe 
that reporting financial and non-financial results in a transpar-
ent fashion is critical.

Through its investor relations unit, the company uses a 
number of formal communication channels to account to 
shareholders the group’s performance, including interim and 
annual reports. Hysan’s corporate website provides an addi-
tional medium for shareholders and other interested parties to 
access information about the group.

Li & Fung
Li & Fung adopts a proactive policy for promoting investor rela-
tions and communication by maintaining regular dialogue and fair 
disclosure with institutional shareholders, fund managers, analysts 
and the media. The management attends investor meetings on a 
regular basis and has participated in a number of major investor 
conferences in Asia and North America. With a global footprint, 
the group is being followed by a large number of analysts, and 
many of them publish reports on it regularly.

Li & Fung’s corporate website facilitates effective communica-
tion with shareholders, investors and other stakeholders, making 
corporate information and other relevant financial and non-finan-
cial information available electronically and on a timely basis.

Melco International Development
Melco International delivers timely and accurate corporate 
information through its investor relations team to better inform 
the investing community about its activity. The company 
regards the annual general meeting as an important event as it 
provides an opportunity for the board of directors to communi-
cate with the shareholders.

Melco’s corporate communications department is at the 
forefront in engaging the shareholders and investors, respond-
ing to their enquiries through letters and emails. The company’s 
website also provides a medium to make information on the 
company and the group available to all the stakeholders.

Sasa International
Sasa International has established different communication 
channels with the shareholders and investors, including sending 
of corporate communication materials as required under the 
listing rules of the Hong Kong stock exchange. Majority of its 
corporate communications are sent or supplied to the share-
holders by making them available on its website.

The group is committed to fostering productive and long-
term relationships with the shareholders and investors through 
open and timely communication, and various channels have 
been set up to enhance transparency at all levels.

Shui On Land
Shui On Land believes that effective communication with share-
holders is essential to enhance investor relations and investors’ 
understanding of the company’s business performance and 
strategies. In 2010, it started to publish an electronic investors’ 
newsletter to provide more timely and relevant information 
pertaining to the company’s business development, including 
all its projects.

Shui On regularly updates its website with corporate devel-
opments and through this website, it announces on a timely 
and transparent manner key events regarding financial results, 
business activity and operations.

Smartone Telecommunications
To manage its investor relations, Smartone meets regularly with 
the press and financial analysts, and participates frequently 
in other events such as conferences and presentations. The 
company also communicates to its shareholders through an-
nouncements as well as annual and interim reports. All such 
reports and announcement can likewise be accessed through 
the Smartone website.

The company directors, company secretary and other ap-
propriate members of the senior management likewise respond 
promptly to enquiries from the shareholders and investment 
community. It believes that accountability and transparency are 
important in dealing with investors.

Socam Development
The board of directors of Socam Development places con-
siderable importance on communication with investors and 
shareholders. The company chairman, CEO and CFO are 
closely involved in promoting investor relations. It promotes 
communications with non-institutional shareholders through 
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public announcements of key developments in the company as 
prescribed under the listing rules of the stock exchange.

The company conducts numerous meetings, investor con-
ferences and roadshows to keep investors better informed. 
Policies are in place for the protection and proper disclosure 
of price-sensitive information that has not already been made 
public.

Sun Hung Kai Properties
Sun Hung Kai Properties places great importance on com-
municating its strategies, business development and prospects 
to shareholders and the investment community, maintaining 
effective two-way communication channels to promote greater 
understanding and transparency.

Through its effective investor relations team, corporate 
information is disseminated on a timely basis through channels 
including press releases, annual and interim reports, periodi-
cals and public announcements, and all this information are 
available on the group’s website. The group takes a proactive 
approach to communications, with meetings and conference 
calls being held for the investment community, including fund 
managers and analysts.

indiA

Infosys
Infosys is highly committed to maintaining an effective com-
munications with institutional investors, clients, the govern-
ment and media with the company chairman, CEO and chief 
operating officer, in consultation with the chief financial officer, 
handling all interactions with the investors, the media and vari-
ous governments.

In communicating with the shareholders, the company 
sends quarterly reports via email. These reports, along with ad-
ditional information, are also posted in the company’s website. 
Infosys has a board-level investor grievance committee to 
examine and redress shareholders’ and investors’ complaints.

Dr. Reddy’s Laboratories
Dr. Reddy’s Laboratories has established systems and procedures 
to disseminate relevant information to its stakeholders, including 
shareholders, analysts, suppliers, customers, employees and the 
society at large. It also conducts earning calls with analysts and 
investors, and likewise communicates the financial results to the 
shareholders through their registered email address.

The primary source of information regarding the opera-
tions of the company is the corporate website, where all official 

news releases and presentations made to institutional investors 
and analysts are posted. In addition to the corporate website, 
the company maintains various portals, which have proved to 
be effective and widely appreciated.

Tata Consultancy Services
For Tata Consultancy Services, corporate governance helps to 
serve corporate purposes by providing a framework within 
which the stakeholders can pursue the objectives of the orga-
nization most effectively. It says corporate governance signifies 
acceptance by the management of the inalienable rights of 
the shareholders as the true owners of the organization and of 
their own role as trustees on behalf of the shareholders.

Tata Consultancy has a strong legacy of fair, transparent 
and ethical governance practices with established commu-
nication policy to keep the shareholders and investors fully 
informed of the latest developments in the company.

indonEsiA

Adaro Energy
Adaro Energy is fully aware and is committed to implementing 
good governance standards that conform to the best practices. 
As part of its corporate culture, it engages and interacts with all 
of its stakeholders in a way that promotes mutual trust, better 
understanding and good faith. In doing so, it is required to be 
transparent, accountable, responsible, independent and fair in 
all aspects of engagements with its stakeholders.

Adaro has adopted a disclosure policy, which reaffirmed its 
commitment to provide timely, orderly, consistent and credible 
information in line with the prevailing regulatory requirements.

PT Bank Mandiri (Persero) TBK 
As a publicly-listed entity, Bank Mandiri has established the 
function of corporate secretary to serve as the liaison with 
investors, the markets, regulators and analysts to improve 
its services to the public and the investors. The corporate 
secretary facilitates effective communication and ensures 
the availability of information to all parties such as inter-
bank, BAPEPAM-LK, the Indonesia stock exchange and the 
general public.

This policy speaks volume of the importance that Bank 
Mandiri places on corporate governance. The bank promptly, 
sufficiently, clearly and comparably discloses all information and 
can be accessed by all the stakeholders according to their rights.
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PT Bumi Resources TBK 
Bumi Resources practices and is committed to the principles of 
disclosure through the adoption of information transparency to 
the public and shareholders, in compliance with the regulations 
of Bapepam-LK and the Indonesia stock exchange, as well as 
based on its own initiatives.

The company is committed to maintaining the highest 
standard of corporate information disclosure to ensure that all 
investors and prospective investors can equitably access credible 
and relevant information. It has formulated a policy pertaining 
to disclosure of information to the public and the regulators 
to protect sensitive information and effectively disseminate 
pertinent corporate information.

  

Indofood
Indofood fully appreciates the importance of maintaining 
sound, open and transparent communications with sharehold-
ers and this role is entrusted to the investor relations division. 
Its primary responsibility is proactive communication of both 
the company’s financial performance and other information in 
a consistent and transparent manner to analysts and investors.

The company publishes unaudited financial results each 
quarter in leading daily newspapers with nationwide circulation 
and publishes the same information in an audited form at the 
end of each calendar year.

PT Pertamina (Persero) TBK
Pertamina is committed to becoming a company that upholds 
the values of transparency. This is evidenced through adequate 
access to data and information for public according to the rules 
and regulations. The main access line to data and informa-
tion about the company is a website and ‘Contact Pertamina’, 
which are two-way communication channels.

One of the company’s main goals of the implementation of 
good corporate governance is maximizing the corporate value 
by promoting the principles of disclosures, accountability, reli-
ability, responsibility and fairness to achieving strong competi-
tiveness, both in national and international scope.

Perusahaan Gas Negara
The investor relations (IR) division of Perusahaan Gas Negara 
serves as the bridge between the company management and 
investors and analysts seeking information about its operations. 
To implement the principles of disclosure and transparency in all 

the company’s activities, particularly those of a material nature, 
the IR division delivers balanced information promptly through 
various communications media such as emails, website and 
conference calls. The IR division is under the supervision of the 
corporate secretary, which interacts with the board of directors 
and related divisions to support information disclosure.

PT Astra International
PT Astra International follows the principles of good corporate 
governance based on transparency, accountability, responsi-
bility and fairness. It recognizes its responsibility towards all 
shareholders in line with being a public company. In addition to 
releasing the required corporate information, the investor rela-
tions (IR) unit ensures that investors and the potential investors, 
are kept abreast of the important developments, both with the 
company and within the business environment.

To carry out this function, the IR unit engages in numerous 
activities, including conferences, analyst briefings, arranging 
company visits, benchmarking and conference calls.

Telkom Indonesia
Telkom Indonesia manages corporate communications and 
disclosure in line with good corporate governance principles of 
transparency and fairness. This is based on a policy that sets out 
its disclosure control procedures, which are intended to ensure 
that the company is able to provide assurance that all informa-
tion disclosed to shareholders, stakeholders and the capital 
market authorities have been delivered accurately and promptly.

These practices are applied in a number of communication 
and disclosure channels such as the annual report, info memos, 
company profiles, press releases related to investor relations, 
corporate financial summaries and corporate website.

mAlAysiA

AirAsia
AirAsia is committed to maintaining good and transparent 
communication with its shareholders and investors. Commu-
nication is facilitated by a number of formal channels used to 
inform the shareholders about the performance of the group. 
These include the annual report and accounts, and announce-
ments made through Bursa Malaysia, as well as through the 
annual general meeting.

Members of the senior management are directly involved 
in investor relations through periodic roadshows and investor 
briefings in the country and abroad with the financial analysts, 
institutional shareholders and fund managers.
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AmBank
AmBank strives to maintain a high standard of transparency 
and accountability to its various stakeholders by ensuring 
timely and impartial disclosure of accurate and adequate 
information to all market participants. Relations and plan-
ning team plays a proactive role in disseminating relevant and 
timely information, thus ensuring that its stakeholders are 
kept abreast of the group’s strategies, financial performance 
and key business activities.

AmBank assigns members of the senior management team 
to take charge of the investor relations activities. The group’s 
website serves as a key investor awareness facility, allowing the 
investment community access to information at their conve-
nience.

Bursa Malaysia
Effective communication and regular engagement with inves-
tors are important to the investor relations function at Bursa 
Malaysia. Being at the centre of the changes in the global 
capital market environment and itself undergoing a period of 
transformation, Bursa Malaysia is committed to engaging with 
the investment community to keep the latter fully informed of 
its business operations and activities under all conditions and 
environments.

Recognizing that access to timely information is vital to its 
investors, the exchange use an array of channels through which 
it disseminates current, material and price-sensitive information 
to enable its investors to make informed decisions.

CIMB
The CIMB’s investor relations (IR) unit intensified its efforts to 
optimize shareholder communications to cater to the group’s 
heightened visibility. Communications with the shareholders is 
one of the key priorities of its board of directors, who ensure 
that the shareholders are kept up-to-date and informed about 
the business strategy and direction of the group.

The IR unit has a regional operating platform, which stan-
dardizes and coordinates the group’s messaging across all enti-
ties to ensure a high standard of investor communications and 
corporate governance across the group’s regional footprint.

  

Maybank
Maybank keeps a constant dialogue with its investors and 
shareholders through various channels and medium, such as 
the annual and extraordinary general meetings, group confer-

ences and various investor relations programmes. The investor 
relations team is tasked with providing the shareholders with 
insights into Maybank’s franchise, business outlook and risk 
mitigation.

The bank has undertaken a host of activities in line with 
corporate developments, including participating in roadshows 
to enhance its engagement with the stakeholders, improving 
the integration and coordination of the investor relations within 
the group and initiating share register analysis to better under-
stand its shareholders.

Public Bank
The investor relations committee of Public Bank is responsible 
for providing a communication platform between the bank and 
the investment community. It ensures accurate, consistent and 
timely flow of current news and financial information of the 
group to all of its stakeholders.

The committee is also tasked of organizing briefings to ana-
lysts and media in conjunction with the release of the group’s 
financial results. It conducts presentations and meetings with 
equity analysts, fund mangers and investors and participate in 
investor meetings, conferences and forums.

Telekom Malaysia
Telekom Malaysia is committed to clearly communicate its 
strategy and activities regularly to its shareholders and, to that 
end, maintains an active dialogue with investors through a 
planned programme of investor relations activities and engage-
ment. The key role of the investor relations unit is to proactively 
disseminate relevant and timely information to the investment 
community.

These efforts are to ensure that the stakeholders are kept 
abreast of the Telekom Malaysia’s strategies, performance 
updates and key business activities. In ensuring best practices 
are adhered to, all communication with the capital market 
participants is governed by the investor relations policy and 
guidelines.

PHiliPPinEs

Aboitiz Power
Aboitiz Power continues to strive to work on improving its 
relationship with its shareholders and investors. It created an 
investor relations unit to ensure the effective and transparent 
communication of relevant information about the company to 
the investing public, particularly the minority shareholders, and 
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foster better understanding of its plans and strategies.
The investor relations unit is responsible for addressing the 

various information requirements of the investing community. 
Aboitiz regularly updates the investor relations section of its 
website to ensure timely and transparent dissemination of 
information.

Ayala Corporation
Ayala Corporation believes that open and transparent commu-
nication is required to sustain growth and build investor con-
fidence. The company’s investor communications programme 
promotes greater understanding of its long-term proposition to 
create value.

Ayala, through its investor relations unit under corporate 
strategy and development, addresses the various informa-
tion requirements of the investing community and minority 
shareholders by fully disclosing theses in a timely manner to 
the Philippine stock exchange, as well as via quarterly briefings, 
annual stockholders’ meetings, roadshows and investor confer-
ences and other outlets.

Banco de Oro
Banco de Oro observes the best practices and compliance in 
transparency and information disclosure through active com-
munication and interaction with investors and analysts in both 
the equities and fixed income fields. It participates in inter-
national investor conferences to keep investors, analysts and 
the press appraised on the bank’s operations and other recent 
developments.

The bank is committed at all times to fully disclose all mate-
rial information and other information required to be presented 
by regulatory requirements through its annual report and 
website.

International Container Terminal Services Inc
The International Container Terminal Services Inc (ICTSI) is com-
mitted to disseminate relevant and timely information about its 
operations to its shareholders, investors and other stakeholders. 
The latest financial results, investor briefings and other an-
nouncements are posted on the company’s website since such 
disclosure is paramount to its corporate governance culture.

ICTSI complies with all disclosure requirements under law 
as the essence of corporate governance is transparency. It 
believes that he more transparent the internal workings of the 
company’s are, the more difficult it will be for management 
and dominant stockholders to mismanage the company or 
misappropriate its assets.

Manila Water Company
Manila Water continues to pursue its commitment to promote 
the corporate values of transparency and accessibility to mate-
rial information for all its shareholders. The company faithfully 
complies with all reportorial and disclosure requirements of the 
law as well as with the relevant rules and regulations issued by 
regulatory bodies.

Manila Water adopts a policy of prompt and accurate 
disclosure of information to the investing public. The investor 
relations group conducts quarterly investors’ and analysts’ brief-
ings, as well as regular meetings with shareholders and fund 
managers to keep them updated on the business. 

Megaworld Corporation
The management of Megaworld Corporation continues to 
enhance its communication and dialogue with investors and 
shareholders to boost the understanding on company by the 
investing public. The company combines business acumen with 
ethical values and is committed to fair, timely and transparent 
disclosure of relevant information.

Megaworld kept its investors, shareholders and other 
stakeholders engaged regularly through various communica-
tion channels and through the series of meetings, briefings and 
announcements in the stock exchange and postings on the 
company website.

Meralco
Meralco upholds the rights of its shareholders as well as the 
general investing public to obtain relevant information about 
the company in a timely and regular basis. The company’s 
financial performance and prospects are regularly reported to 
the Securities and Exchange Commission and the Philippine 
Stock Exchange.

Investors’ briefings are held quarterly, where equity and 
credit analysts of both local and foreign-based institutions are 
invited. Members of senior management make themselves 
available for meetings with institutional investors through com-
pany visits, teleconferences, briefings and attendance in local 
and international investor conferences.

Metrobank
Metrobank believes that good corporate governance is the cor-
nerstone in fulfilling its commitment to all shareholders. It has 
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long adopted a company-wide mandate to create a compliance 
supporting culture. It believes meeting its obligations under the 
law based on regulatory rules and protecting itself against legal 
or regulatory sanctions.

The bank duly informs the investors in a timely and trans-
parent fashion through its corporate website, which contains, 
among others, information on its corporate structure, disclo-
sures to the stock exchange, latest annual reports and financial 
projections from independent analysts covering the bank.

Metro Pacific Investments Corporation
Metro Pacific Investments Corporation continuously seeks to 
improve its corporate governance system, which it recognizes 
as imperative for business growth. Processes are in place to 
gather and analyze information about the company for proper 
disclosure to investors and shareholders.

The company is committed to timely and transparent 
disclosure policy as it believes that it is crucial for investors in 
their decision-making process. This is an important aspect in 
the promotion of good governance, which is always at the top 
of its business agenda.

PLDT
PLDT recognizes that corporate governance is a key element in 
its strategy to accomplish the company’s mission, create value 
for its shareholders and stakeholders, and sustain its long-term 
viability. The demanding regulatory regime under which PLDT 
operates has provided the impetus for the company to impose 
upon itself the high standards of corporate governance and 
business conduct.

Amid its pursuit of business growth, PLDT demonstrates its 
commitment to be the best in class in terms of disclosure and 
transparency. It has an excellent investor relations practice that 
keeps the investment community fully informed about the lat-
est developments in the company.

San Miguel Corporation
San Miguel Corporation recognizes that good corporate gover-
nance helps the business to deliver strategy, generate share-
holder value and safeguard shareholders’ long-term interests. 
It exercises transparency when dealing with it all its stakehold-
ers and ensures that all transactions adhere to fair business 
practices in order to establish long-term and mutually beneficial 
relationships.

The company, through the investor relations group under 
corporate finance holds regular briefings and meetings with 

the investment and financial analysts. It adheres to high level of 
corporate disclosure and transparency regarding the company 
financial condition on a regular basis.

SM Investment Corporation
SM Investment Corporation (SMIC) has formally adopted a 
policy of full and prompt disclosure of all material information 
and in line with this, it regularly updates its disclosures and pro-
vides the shareholders, investors and the general public timely 
and relevant information.

The company conducts regular briefings and meetings with 
investors, analysts and the media. The presentation materials 
at these briefings and the company’s reports to the Securities 
and Exchange Commission and the Philippine Stock Exchange, 
as well as the annual reports may be viewed and downloaded 
from its website.

singAPoRE

CapitaLand
The investor relations and corporate communications depart-
ments of CapitaLand facilitate effective communication with 
the company shareholders, analysts, fund managers and the 
media. The company has formed a corporate disclosure com-
mittee, which reviews the promptness and comprehensiveness 
of corporate disclosure issues and announcements made to the 
Singapore Exchange. It ensures the adoption of good corpo-
rate governance and best practices in terms of transparency to 
shareholders and the investing community.

CapitaLand pursues opportunities to keel its retail share-
holders informed through the business media, website postings 
and other communication and publicity channels. 

DBS Bank
DBS Bank has a dedicated investor relations team that helps the 
bank maintains a close dialogue with investors and sharehold-
ers in line with its principles of good corporate governance. 
It holds in-person briefing sessions or telephone conference 
calls with the media and analysts when quarterly results are 
released.

The group embraces and commits to fair, transparent and 
timely disclosure policy and practices. All price sensitive infor-
mation or data are publicly released prior to individual sessions 
held with investors and analysts.



CorporateGovernanCeasia 104 January-MarCh 2012

Noble Group
The board of directors of Noble welcomes the views of the 
shareholders on matters affecting the company, whether at 
shareholders’ meetings or on an ad hoc basis. The company’s 
main forum for dialogue with the shareholders takes place at 
its annual general meeting where the directors, including chair-
persons of the audit, remuneration and options, and nominat-
ing committees, senior management and the external auditors 
are in attendance to address relevant queries.

The board is committed to maintaining a high standard of 
corporate governance within the group as it believes such a 
practice establishes and maintains e legal and ethical environ-
ment in the group, which strives to preserve the interests of all 
the shareholders.

Olam International
Olam International believes it is important to communicate its 
business, strategic developments and financial results to inves-
tors and, at the same time, understand their perspective. The 
investor relations department has the lead responsibility in this 
regard with the active involvement of the CEO and the CFO.

Earnings investors’ trust and confidence is at the heart 
of Olam’s investor relations efforts. It values strengthening 
shareholder and investor relations through regular dialogues 
with the investing community. The company conducts investor 
perception surveys, the results of which are shared with the 
board of directors

Singapore Airlines
Singapore Airlines believes in prompt disclosure of pertinent 
information. It values dialogue with the shareholders, and 
holds analyst and media briefings when announcing half-yearly 
and year-end results. The investor relations department meets 
with analysts and investors on a regular basis, through investor 
conferences and roadshows, as well as ad-hoc meetings and 
teleconferences.

Members of the board of directors always endeavour to 
attend the shareholders’ meetings where the shareholders are 
given the opportunity to raise questions and clarify issues they 
may have relating to the resolutions to be passed with the 
board.

Singapore Exchange
Singapore Exchange is committed to disclosing as much rel-
evant information as is possible in a timely, fair and transparent 
manner to its shareholders. The release of such information is 

central to good corporate governance and enables the share-
holders to make informed decisions in respect of their invest-
ments in the Singapore Exchange.

The exchange adopts the practice of regularly communi-
cating major developments in its businesses and operations 
through the appropriate media, such as news releases, annual 
reports, shareholders’ circulars, and also directly to other inves-
tors, analysts, the media, the public and its staff.

  

Singapore Telecommunications
The investor relations team of Singapore Telecommunications 
(SingTel) spearheads and facilitates the communication efforts 
with the investment community with an open and non-discrim-
inatory approach as the company is committed in maintaining 
high standards of disclosure and corporate transparency. It 
keeps its shareholders and investors updated of its corporate 
activities on a timely and consistent basis.

SingTel provides consistent, relevant and timely information 
regarding the group’s performance, progress and prospects, 
with the fundamental aim of assisting its shareholders and 
investors in their investment decision-making.

StarHub
The StarHub investor relations team, which includes the com-
pany’s senior management led by its CEO, has always had a 
long belief in effective and constant communications with its 
shareholders and the investment community. The company’s 
strong spirit of corporate governance and corporate transpar-
ency was demonstrated even before it was listed on the main 
board of the Singapore Exchange in October 2004.

Round-the-clock access to the investor relations team on 
investor queries has become a hallmark tradition for StarHub. 
Quarterly meetings and briefing sessions have been arranged 
through conference call-ins and webcasts for numerous local/
regional analysts and fund managers.

tAiWAn

Chinatrust Financial Holding
As a publicly-traded company, it is Chinatrust’s duty and objec-
tive to maintain openness and transparency. In addition, it 
shares its operations, performance, strategic development and 
guiding principles with the investing public at regularly sched-
uled investor conferences, and it also attends investor forums 
and roadshows held by foreign brokerages both in Taiwan and 
overseas.
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Chinatrust has set up an investor relations section on its 
website that provides both Chinese and English contents. Exist-
ing and potential investors can make real-time inquiries and 
download crucial data such as Chinatrust’s financial statements, 
annual reports and corporate social responsibility reports.

FarEasTone Telecom 
Far East Tone Telecom promotes an open, transparent and 
consistent communication with the shareholders, investors 
and the general investing community. The management team 
commits to proactively provide all the stakeholders with all the 
necessary information and services in order to assist them to 
fully understand the company’s strategy, operations and latest 
business developments.

The company adopts the principles of compliance and 
fairness in providing disclosure actively and efficiently to the 
institutional and individual investors. It aims at enhancing its 
corporate governance standards and makes it an attractive 
company for prospective investors.

Fubon Financial Holding
Fubon Financial Holding has always made corporate gover-
nance a top priority and is committed to inform investors about 
its performance in a transparent and timely manner. It recog-
nizes the importance of these virtues in disclosure of corpo-
rate information to enable the investing community to make 
informed decisions.

The company’s senior management is proactive in maintain-
ing communications with the shareholders, investors and other 
market participants through various channels, including the 
annual general meetings, analyst meetings, press conferences 
and investor roadshows, to enable them to keep track of the 
latest developments in the company.

HTC
HTC is committed for full disclosure and dissemination of 
relevant information to its shareholders and investors, encour-
aging the latter to contact the company directors, the board 
and specified committee, including the independent directors, 
by mail or email.

This practice is part of the company’s commitment to good 
corporate governance as it recognizes that good governance 
underpins the business to generate shareholder value and helps 
sustains the business viability. It exercises transparency and 
ensures that all transactions adhere to fair business practices to 
establish long-term and beneficial relationships.

Shin Kong Financial Holding
Shin Kong Financial has taken several measures to fully inform 
shareholders, investors and interested parties of the company’s 
financial affairs and operational status. It established a spokes-
person and acting spokesperson system to take charge in the 
dissemination of relevant information, and a market observa-
tion post system for the publication of annual reports and other 
materials to upgrade the quality of information disclosure.

Shin Kong has an investor relation support team to provide 
updated information to domestic and overseas investors. It 
holds quarterly investor conferences to brief investors of the 
company’s operating status, and posts conference materials on 
the company’s website.

  

Taiwan Mobile
Taiwan Mobile assigns a specified spokesperson to serve as the 
main communication link between the company and the share-
holders. It is committed to full disclosure and dissemination of 
pertinent information and other corporate governance-related 
data, which are posted periodically on the company’s website

The spokesperson addresses the various information re-
quirements of the investing community in timely and transpar-
ent manner, which builds investor confidence and promotes 
greater understanding of the company’s long-term proposition 
to create shareholder value.

Taiwan Semiconductor Manufacturing Company
Taiwan Semiconductor Manufacturing Company (TSMC) has 
established a number of ways to communicate with inves-
tors and shareholders, and on disclosure of financial, opera-
tional and corporate governance information. It appointed a 
spokesperson responsible for the disclosure of information and 
that spokesperson’s mailbox serve as the main communication 
channel between the company and its shareholders.

TSMC advocates and acts upon the principles of operation-
al transparency and respect of shareholders’ rights. The disclo-
sure of financial-related and corporate governance information 
is posted periodically on TSMC’s website.

tHAilAnd

Bangchak Petroleum
The investor relations department of Bangchak Petroleum acts 
as a centre for giving out important information to inves-
tors and ensuring that financial reports as well as important 
information that affects the value of the company’s stock are 
distributed in a timely and transparent manner, and in compli-
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ance with the Securities and Exchange Commission.
The company realizes that its information, both financial 

and non-financial, affect the decision-making process for inves-
tors and stakeholders, and therefore the management values 
accurate and full disclosure in a regular and timely manner.

KASIKORNBANK
The Kasikornbank group works to ensure that all its informa-
tion shall be accurate, transparent, equitable, reliable, straight-
forward, clear, easy and punctual. The disclosure of information 
in any regulatory report requirements shall meet the deadline 
and frequency.

The public relations unit shall provide advice on mass com-
munication procedures. The executive entrusted as the chief 
investor relations officer shall have the authority to disclose or 
disseminate significant information of the Kasikornbank group 
and to answer questions raised by the shareholders, investors 
and securities analysts.

PTT PLC 
PTT constantly recognizes that all shareholders own the 
company. What gives the shareholders trust and confidence in 
their investment with PTT is the company’s policy and opera-
tion that preserves the basic, lawful rights of the shareholders, 
or more, in addition to suitable, efficient and most effective 
management that is consistently acceptable to investors and 
relevant parties.

In addition to complete essential information disclosure 
in the annual report and the website, PTT published a group 
corporate social responsibility report under the international 
guidelines. It also maintains several accessible communication 
and complaint channels to respond to investors enquiries.

PTT Exploration and Production
PTT Exploration and Production regularly disseminates informa-
tion to shareholders through the Stock Exchange of Thailand 
channel, media and publications, including website. The 
company has set up information request channels for minority 
shareholders through the email addresses of independent direc-
tors on matters of directors’ activities, corporate governance 
and audit matters.

The board of directors of PTTEP values good corporate 
governance and the code of business conduct and is convinced 
of steering business with strict adherence to these concepts, 
which should bolster confidence among the investors, share-
holders and all stakeholders.

The Siam Cement PLC 
Siam Cement realizes the importance of disclosure because this 
greatly affects the decision-making by investors and stakehold-
ers, and it is committed to disclosing information clearly, equita-
bly and in compliance with the law. The company has designated 
the persons responsible for disclosing non-public information as 
well as establishing guidelines on disclosures of different types of 
information to the setting. The investor relations unit is respon-
sible for communications with institutional and retail investors, 
shareholders, analysts and related government bodies on an 
equal and fair basis.

Siam Commercial Bank
The investor relations unit of Siam Commercial Bank is respon-
sible for disclosing information to shareholders, investors and 
securities analysts pursuant to its policy of providing accurate, 
timely, fair and transparent information to related parties in a 
timely manner. The unit is responsible for preparing and dis-
seminating information to the general public and other interest 
persons through various channels such as the Stock Exchange 
of Thailand (SET), the Securities and Exchange Commission and 
through the company’s website.

Thai Beverage
In addition to making various announcements via the Singapore 
Exchange to communicate with its shareholders, the investor 
relations unit of ThaiBev works closely with its top executives 
to ensure timely disclosure. The unit arranges quarterly brief-
ings, following the disclosure of interim and full-year results so 
that the investors may query management about the financial, 
marketing or strategic issues. Between the reporting periods, the 
investor relations team meets with investors to communicate the 
policies and strategies of the company so that the investors have 
a good understanding of the company operations.

TISCO Financial Group
TISCO strictly and consistently applies good corporate governance 
at all levels within the organization. It encourages the sharehold-
ers to fully exercise their rights by providing them with convenient 
access to relevant information through its website and setting up 
a dedicated investor relations function for direct communication 
with the investors. The company emphasizes on timely informa-
tion disclosure. Thus, regular meetings with investors, both local 
and foreign, are held to illustrate its group policies, exchange 
viewpoints and respond to any queries on the basis of trustworthi-
ness and professionalism concerning all the stakeholders.
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BEST INVESTOR RELATIONS PROFESSIONAL

(By Country)

C H I N A
Jacky Yung China Telecom Corporation 

Jin Shaoliang Ping An Insurance  

(Group) Company of China

Vincent Tse China Resources Enterprise  

Limited

H O N G  K O N G
Chan Man Kit Sun Hung Kai Properties

Gloria Kwan CLP Holdings

Michelle Sze Shui On Land  

Angus Yiu Smartone

I N D O N E S I A
Dileep Srivastava PT Bumi Resources TBK

Cameron Tough PT Adaro Energy TBK

Agus Murdiyatno  PT Telkom Indonesia TBK

M A L AY S I A
Steven Tan CIMB

Raja Indra Putra Raja Ismail  Maybank

Benyamin Ismail AirAsia

P H I L I P P I N E S
Corazon Guidote SM Investments Corporation

Luis Reyes Jr BDO

Jette C Gamboa Metrobank

S I N G A P O R E
Cheong Kwok Mun &  Capitaland   

Harold Woo  

Jeannie Ong StarHub

TA I W A N
Amanda Wang Fubon Financial

Joey Cheng &  HTC   

Maggie Tseng

T H A I L A N D
Pannalin Mahawongtikul PTT PCL.

Wachara Iamsakun The Siam Cement PCL.

Jacky Yung Jin Shaoliang Vincent Tse

Raja Indra Putra Cora Guidote Luis Reyes Jr Jette Gamboa

Pannalin 
Mahawongtikul 

Dileep Srivastava

Wachara 
Iamsakun

Benyamin Ismail Jeannie OngAgus Murdiyatno

Gloria Wan Angus YiuMichelle Sze
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Even in today’s advanced society, there is no scarcity of 

scandals committed by rogue executives and compa-

nies that pop up every now and then in the business world, 

further magnified by a plethora of multimedia channels left 

and right. Such events leave professionals scratching their 

heads and cause them to ponder if something could have 

been done to prevent these unfortunate incidents from 

happening in the first place. Such deviant firms have been 

criticised for their failure in keeping stakeholders out of the 

picture, leading to widespread clamour for more transpar-

ency to help them make informed investment decisions. 

It is at this critical junction 

that the investor relations 

practice finds itself in - as 

an integral component 

in upholding corporate 

governance and busi-

ness ethics practices. 

Investor relations form 

the ethical backbone 

of any organisation. 

They are tasked with 

creating and protect-

ing shareholder value 

through enhanced com-

munications with analysts, investors and other 

market participants. 

The investor relations function continues to grow in sig-

nificance, value and the wide array of responsibilities that 

it encompasses. With the uncertain and volatile markets 

dominating the financial landscape over the past few years, 

it has become increasingly clear that investor relations has 

become indispensable in forming the foundations of a 

firm’s integrity. 

Thus, it is imperative that financial public relations firms 

rise above the pack by offering a comprehensive suite of 

solutions tailor-made for their clients. It goes without say-

ing that it is crucial for these firms to facilitate the timely 

flow of information between the organisations and their 

valued shareholders, keeping the latter abreast of all the 

company’s latest developments, including issues such as 

management changes and earnings statements.

As Asia continues to pick up steam and solidify its sta-

tus as the engine of global economic growth, it is inevitable 

that business activity in the region will continue to soar in 

the form of mergers and acquisitions, and corporate ex-

pansion. As such, financial public relations firms will remain 

an essential cog in shaping the future of communications 

in the region, and perhaps increasingly, the world.

Corporate Governance Asia proudly recognises 

the firms that have made significant contri-

butions and demonstrated outstanding 

executive achievement in investor 

relations, as well as in their ethical 

practices in public, private firms 

and non-profit organizations 

in Asia. Financial PR, Hill and 

Knowlton, Ketchum, Kreab 

Gavin Anderson, Strategic 

Public Relations Group and 

Wonderful Sky have estab-

lished unparalleled standards 

in combining client servicing 

with their outstanding financial and media expertise to de-

liver exceptional financial investor relations to their clients 

for the betterment of the corporate world. 

Furthermore, they align with Corporate Governance 

Asia’s core principles of enhancing practices in transparency 

and promoting a sense of integrity and trustworthiness in 

corporations throughout Asia. Congratulations to these 

firms that have set the gold standard for the financial pub-

lic relations industry. n 

 

Best financial 
public relations firm (Asia) 
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Financial PR 

Financial PR is one of the leading investor relations brands in Asia. With 

a regional presence spanning Singapore, Hong Kong, Taiwan and the 

People’s Republic of China, the Group is well-placed to bring its stan-

dards and best practices to thriving international markets as it aspires 

to become not just the No. 1 Investor Relations firm in Singapore, but 

across Asia and beyond.

Our vision is to create an eminent brand well-regarded by its 

clients, peers, and the investment community globally. The vitality of 

its brand has enabled us to attract an enduring network of contacts 

comprising media, analysts and investors, meeting the investor rela-

tions needs of its clients to achieve the ultimate goal of sustainable 

growth in the long run. 

In 2008, Financial PR established its Hong Kong arm in the form 

of Aries Consulting, as a 100% subsidiary. Aries provides strategic 

equity market consulting to listed companies and firm planning IPOs 

in Hong Kong.

We offer a comprehensive suite of services designed to enhance the 

investment viability of its clients. From its proprietary strategic investor 

relations methodology to equity market consulting to crisis and issue 

management, our expertise lies in creating integrative solutions that 

meet specific needs of both listed companies and firms intending to IPO 

BEST FInAnCIAl pr FIrm In ASIA 

in the future.

By leveraging on its broad database of contacts, Financial PR ensures 

that the appropriate retail and institutional investors as well as finance 

and trade media are kept up to date with each client’s story. The ability 

to engage both parties in constant dialogue enables bespoke industry 

specialists to formulate well-informed judgments that in turn support the 

company’s quest to achieve fair market valuation.

Financial PR’s brand promise “Enhancing market value” is an af-

firmation of its clients’ needs and expectations. As listed entities, clients 

have the prerogative to strive towards fair market valuation by taking an 

active approach towards investor relations.

This tagline thus augments the message that we offers more than 

just passive communication solutions – it endeavors to play an active 

role in providing a comprehensive suite of strategic value-added services 

to all its clients. 

Financial PR views quality, value-added services and an uncompro-

mising attitude to success as an unconditional promise to every Financial 

PR client. This is why clients have, through the years, put their trust in its 

expertise and execution capabilities. This is why clients have, through the 

years, put their trust in its expertise and execution capabilities.

By offering customized, innovative and knowledge-driven com-

munication strategies, Financial PR stays true to its brand promise of 

“Enhancing Market Value”. Going forward, we will continue to provide 

proactive value-added services to its clients through its Strategic Investor 

Relations methodology.

Hill + Knowlton

H+K Strategies offers senior counsel, insightful research and strategic 

communications planning throughout the world. We have 85 offices 

in 46 countries, and our clients represent 46 of Interbrand’s 2010 Top 

Global Brands. 50 percent of global Fortune 500 companies have 

chosen to work with our firm, and our relationship with WPP - one of 

the world’s largest communications groups - gives us an unmatched 

worldwide presence.

Our firm has been in the wisdom business for more than 80 years, 

and our world-class teams of trusted advisors and creative experts have 

a wealth of experience in strengthening brands, reputations and bottom 

lines. Our teams collaborate across time zones, languages and cultures to 

engage in public conversations that help clients make solid decisions and 

craft compelling messages. 

In Asia, we have a strong history of helping clients achieve their 

communications goals for more than 50 years, and now have 10 offices 

across the region, including 4 offices in China, as well as Hong Kong, 

Japan, Korea, Singapore, Malaysia and Thailand.

Our financial practice in Hong Kong counts more than 50 seasoned 

communications professionals, who have close relationships with local 

media and the professional investment community. The practice has 

established a strong track record in M&A, privatizations, IPOs, asset 

management, shareholder communications, restructuring, liquidation and 

financial crisis management. We provide communications solutions to a 

wide range of listed companies on an ongoing basis in support of their 

financial media and investor relations programs. 

H+K Strategies Asia-Pacific encompasses the whole Asian continent 

including Southeast Asia, China, Japan and Korea and we have over 500 

professionals across the region. We believe this enables us to bring a good 

mix of global expertise and local knowledge to clients, essential to build-

ing a successful brand in this dynamic region.  

To achieve success in today’s business environment, companies must 

look beyond traditional sources of insight and advice. We believe in the 

importance of the public, and our wisdom about that area is as actionable 

as traditional counsel regarding management, finance or law. Our goal is 

to put the public back into public relations, and that charge shapes every 

area of our practice.

Our clients are demanding multinational strategies to address the 

risks and rewards associated with corporate reputation. H+K Strategies 

has built a platform that allows us to meet these demands and to grow 

with our clients in this new and exciting landscape where the public 

comes first.
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Wonderful Sky Financial Group

Wonderful Sky Financial Group Limited (“Wonderful Sky”), with over 

16 years of history, has strived to offer international capital market 

“One-stop” all-round professional financial PR and media services. We 

specialize in IPO public relations programmes, media relations, investor 

relations, event coordination, crisis management, design, production, 

financial printing and international roadshow. Our “One-stop” inclu-

sive financial PR services have earned wide market recognition.

Corporate Cultures

At Wonderful Sky, we strive for professional commitment

What makes Wonderful Sky excel is our customer-orientated at-

titude and professional and quality services. With our veteran market 

experience, far-reaching network and knowledgeable professionals, 

Wonderful Sky is one of the leading companies providing financial 

PR consultancy services and we are proud of being the pioneer in 

introducing financial PR services to the PRC enterprises listed in Hong 

Kong. We believe our sincerity, professionalism and loyalty have helped 

us stand out and gain public recognition.

Competitive Edge

•	 Tailor	to	match	our	clients’	needs

We are committed to providing full strategic IR communications

programmes for our IPO and non-IPO clients in order to fully capture

the interests of institutional investors and fund managers.

•	 “One-stop”	services

Our inclusive “One-stop” professional financial PR services ranging

from PR consultancy, financial translation, creative design to financial

media services have offered the market integrated and cost-effective

marketing and promotional services.

•	 Team	of	professionals

Our team of dedicated professionals are veteran talents from the fields

of IR, media to financial market with deep enthusiasm in IR career and

endeavor to serve clients with intelligence and insight.

SPRG 

Established in 1995, Strategic Public Relations Group (SPRG) is one 

of the largest public relations networks in Asia and the largest public 

relations consultancy in Hong Kong.

SPRG is an integrated public relations group with major focus on 

investor relations and financial communications. With 280 profes-

sionals working from nine offices in Hong Kong, Beijing, Shanghai, 

Guangzhou, Taiwan, Singapore and Malaysia, the Group provides 

clients with a comprehensive suite of world-class public relations ser-

vices covering investor relations; corporate and marketing communi-

cations; consultancy and event management for automobile, IT, travel 

and hospitality, healthcare and pharmaceutical, luxury, sports and 

lifestyle service, and product promotion; CSR communications; new 

digital media marketing; B2B communications; conference organisa-

tion and event marketing; media skills and presentation training; 

issues and crisis management; media relations; editorial support and 

translation; and production. 

Since 2010, SPRG has captured virtually all of the major regional 

industry awards, including the Asia Pacific Network of the Year from 

Campaign in 2010, Asia Pacific Financial Consultancy of the Year 

from The Holmes Report in 2011, Local Hero – PR Agency in both 

2010 and 2011 and Local Hero – Media Relations Agency in 2010 

from Marketing magazine. Adding to this unique achievement, its cli-

ent campaigns have also garnered a total of 15 distinctions these two 

years from the aforementioned award organisers, plus accolades from 

different organisations in recognition for its efforts and outstanding 

accomplishments as a family friendly employer, an environmentally 

friendly enterprise and responsible corporate citizen.

On the business side, SPRG is currently serving over 250 retainer 

clients in the region including over 170 listed companies and financial 

institutions. SPRG is the No. 1 IPO PR consultancy in Hong Kong, 

completing 21 new listings in 2011, thus adding to a tally of over 230 

listings – far outperforming its peers. SPRG also achieved many first-

of-its-kind IPO campaigns, helping introduce not only companies but 

industries from such countries as Brazil, Canada, Republic of Mono-

golia and Russia to the investment community, as well as supporting 

the listing of the first two corporations from Brazil and Japan via Hong 

Kong Depositary Receipts (HDR).

SPRG is a partner of Public Relations Organisation International 

(PROI), the world’s oldest and largest independent PR affiliation 

network.  Together with SPRG member company and its partners, the 

Group has coverage of more than 100 cities from around the world.  

In addition to helping Asia Pacific clients reach out to the world, SPRG 

also works closely with partners to offer overseas clients with profes-

sional services, thus enabling them to be in touch with Asia. 
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Ketchum Hong Kong

A unit of Omnicom Group Inc., Ketchum is headquartered in New 

York with a network of offices and affiliates across 66 countries and 

103 cities worldwide. Ketchum Hong Kong was founded in 1980 

and in 2012 we celebrated our thirty-second anniversary. Today we 

boast a team of over 60 people.

Combining the strengths of our consumer-driven practices, cor-

porate and financial communications expertise, we forge complete 

and integrated communications solutions that help meet clients’ 

business objectives. And, to ensure a 360 degree service, we also 

provide in-house design, translation and media monitoring and mea-

surement services to offer a one-stop solution for all client briefs.

The Financial Communications practice in Hong Kong has been 

established for over a decade to provide communications services 

to listed companies and financial institutions. With our in-depth 

understanding of the global financial markets, we are equipped 

with strong local financial and strategic and deal communications 

competence, backed by worldwide support in key markets and key 

sectors like energy, natural resources, banking and food. Our strategic 

investor relations and communications programs are designed to 

help listed companies and financial institutions build up their visibility 

in global and local financial markets and broaden their outreach to 

target audiences, including buy / sell side analysts, financial media, 

market commentators and other stakeholders. The practice provides 

advisory and consulting and capital markets communications services 

to support client’s investor relations and transactional deals and drive 

market’s understanding of their investment values. Our service offer-

ings include financial media relations, analyst and investor outreach, 

reputation management and transactional and IPO related investor 

relations.

Kreab Gavin Anderson

We help our clients reach their communications goals in Hong 

Kong, in Asia and around the world. 

For nearly 30 years, Kreab Gavin Anderson has been one of the 

leading strategic communications consultancies in Hong Kong. Our 

innate understanding of the market comes from hundreds of trans-

actions and thousands of high profile assignments. Yet our reputa-

tion has been built one client at a time – with tailored solutions and 

hands-on service from senior professionals.

In Hong Kong and the region, Kreab Gavin Anderson has a 

market-leading position as a premier corporate and financial com-

munications and public affairs consultancy. Our team of senior pro-

fessionals advise on the leading issues of the day, drawing on a track 

record of top-level assignments. From hotly contested acquisitions 

to complex government regulations, the KGA team works alongside 

senior managers and board directors to ensure the best outcomes for 

client companies.

With a strong portfolio of financial transactions built over nearly 

30 years in Hong Kong, today Kreab Gavin Anderson offers a broad 

range of communications consulting services. We continue as one of 

the region’s premier financial transactions advisors with experience in 

a wide array of industries. Our public affairs team develop strategies 

to manage the complex regulatory and government relations envi-

ronments across Asia Pacific. We manage long term corporate brand 

development, as well as short term crises. No one is better known 

for managing the complex communications of banks and financial 

institutions. And the rapid growth of social media means our profes-

sionals can navigate business-to-business and crisis communications 

across all on-line platforms.

Our advisors are drawn from a range of industries, from invest-

ment banking and financial journalism, to government ministries 

and law. Many have worked and lived in markets across the region 

and around the world. Most are multi-lingual. Each understands the 

local business scene. We have long-term contacts with all the region’s 

publications and news services.

Most important, Kreab Gavin Anderson knows how to properly 

position client businesses, whether responding to a fast-breaking 

opportunity or managing the long term development of a company’s 

brand.

Kreab Gavin Anderson advised on many of the highest profile 

issues in Asia Pacific. We managed communications for the first-ever 

contested takeover of a Mainland China company, and the largest 

non-privatisation IPO in the region. Our professionals managed com-

munications for Korea’s largest proxy battle and Asia’s largest debt 

default. 
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